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ABSTRACT

This research conducted focusing on the “factors contributing towards the acceptance of motor
takaful amongst Kelantanese”. As motor takaful and conventional insurance are quite similar,
motor takaful company was identify certain factors that can contribute to the acceptance of

motor takaful amongst Kelantanese.

This study emphasizes on three factors related which knowledge, promotion and confidence of
the product. The purpose of this study is to identify the factors contributing to the acceptance of
motor takaful and to measures how strong the relationship between independent variables
(knowledge, promotion and confidence) and the dependent variable (acceptance of motor

takaful).

This study has two objectives which is to identify the factors contributing towards the
acceptance of the motor takaful product amongst the Kelantanese at Kota Bharu and to
determine the most important factor that contributes towards the acceptance of the motor

takaful product amongst the Kelantanese at Kota Bharu

The respondents of this study consist of Kelantanese at Kota Bharu and 100 questionnaires had
been distributed among them. The process of analysis and interpreting the data has been
presented with tables by using reliability test, frequency and descriptive analysis. From the
finding, the respondent show good acceptance of motor takaful with the most factor contributes

is confidence factor.

The researcher also has come out with few recommendations that can be taken into
consideration. Hence, by several recommendation that has been recommended in the Chapter

5 can improve the performance of motor takaful.

Xii



TABLE OF CONTENTS

DECLARATION OF ORIGINAL WORK
LETTER OF SUBMISSION

ACKNOWLEDGEMENT ...t e e e e e e e e e e e e v
DEFINITION OF TERMS ... o e e V-Vi
TABLE OF CONTENT S ... e e e e e e e e Vii-ix
LIST OF TABLES ... i e e e e e e reeeeas X
LIST OF FIGURES . ... i e e e e Xi

Y = 1 o P Xii

CHAPTER 1: INTRODUCTION

00 I 0T [ o 1o o 2-3
1.1 Background Of STUY........ooiiinie e e e 4-6
1.2 Problem Statement. .. ... .o e e 6-9
1.3 RESEArCN QUESTIONS. ...\ttt e e e e e e e e e e e e 9
1.4 Research ODJeCtiVES. ..o oo e e 9

1.5 Significant of the StUAY ... 9-10
1.6 Scope Of the Study........coi i 11-12
1.7 Limitation of the Study..........ccoiiiii 12-13

CHAPTER 2: LITERATURE REVIEW

22500 I 01 1o o 11 o (o1 o 0 15
2.2 Acceptance of Motor Takaful.............oooiieiin i e e 15-22
2.3 KNOWIBAGE. .. ..t e e e e e e 23-26
P2 e (0] 2T 1[0 o P 26-28
2.5 CONMIABNCE. ...ttt e e e e e e 29-34
CHAPTER 3: RESEARCH METHODOLOGY
1 0 A [ 11 e T [T 1o P 37
3.1.1 Research DeSIgN.......ccviei i e e e e e e e e 37
3.1.2 PopUlatioN. ... 37
3.1, 2.1SaMPlING SIZ. .. i 38
3.1.2.2 SAmMPliNg DESIGN. .. cuv ittt e it e et e 38
3.2 Data Collection Method....... ...t e 38
3.2 1 Primary data.......oooue ot e e e e 38



	FACTORS CONTRIBUTING TOWARDS THE ACCEPTANCE OF MOTOR TAKAFUL PRODUCT AMONGST KELANTANESE
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES
	ABSTRACT
	CHAPTER 1:INTRODUCTION
	1.0 INTRODUCTION
	1.1 BACKGROUND OF THE STUDY
	1.2 PROBLEM STATEMENT
	1.3 RESEARCH QUESTIONS
	1.4 RESEARCH OBJECTIVES
	1.5 SIGNIFICANT OF THE STUDY
	1.6 SCOPE OF STUDY
	1.7 LIMITATION OF THE STUDY

	CHAPTER 2:LITERATUREREVIEW
	2.1 INTRODUCTION
	2.2 ACCEPTANCE OF MOTOR TAKAFUL
	2.3 THE KNOWLEDGE
	2.4 PROMOTION
	2.5 CONFIDENCE
	2.6 THEORETICAL FRAMEWORK

	CHAPTER 3:RESEARCH METHODOLOGY
	3.1 INTRODUCTION
	3.1.1 Research Design
	3.1.2 Population

	3.2 DATA COLLECTION METHOD
	3.2.1 Primary data
	3.2.2 Secondary data

	3.3 METHODS OF ANALYSIS
	3.3.1 SPSS (Statistical Package for the Social Science)


	CHAPTER 4:ANALYSIS AND DATA INTERPRETATION
	4.1 INTRODUCTION
	4.2 DATA ANALYSIS
	4.3 FREQUENCY TEST OF RESPONDENT PROFILE
	4.4 RELIABILITY ANALYSIS
	4.5 PEARSON CORRELATION MATRIX
	4.6 REGRESSION
	4.7 COEFFICIENT ANALYSIS
	4.4 RESIDUAL STATISTIC

	CHAPTER 5:CONCLUSION AND RECOMMENDATION
	5.1 INTRODUCTION
	5.2 CONCLUSION
	5.3 DISCUSSION ON RESEARCH QUESTIONS
	5.3.1 Discussion on Research Question 1
	5.3.2 Discussion on Research Question 2

	5.4 RECOMMENDATION
	5.4.1 Increase the frequency of promotion
	5.4.2 Increase mass media
	5.4.3 Give more explanation


	BIBLIOGRAPHY
	APPENDIXES
	APPENDIX I:QUESTIONNAIRE
	Appendix II:SPSS




