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CHAPTER 1 

INTRODUCTION 

 

1.1 CHAPTER DESCRIPTION 

 

In this chapter, it introduces the background of the company, the issues that are related with 

the study, the objectives, the scope, the limitation and the significance of the study.  

 

 

1.2 BACKGROUND OF COMPANY 

 

CIMB Wealth Advisors was incorporated in 1990 and has since then grown into one of the 

largest retail distribution arms in the financial services industry with a dynamic sales force 

over 5500 FMUTM registered consultants and financial planners. 

 

CIMB Wealth Advisors offers investment and financial planning advisory services through 

the distribution of best of breed mutual funds and other innovative products across asset 

classes from reputable fund houses. We create value for customers through our work value 

of “forward thinking”. We do this by being able to anticipate customer investment needs with 

the best selection of innovative products and professional advice. Our philosophy is to 

create value for our customers; to enable our people to be true professional advisors; and to 

have integrity to speak and act honestly and sincerely to allow our customers to entrust their 

business to us. 

 

 

 


	THE PROMOTION ACTIVITIES BY CIMB WEALTH ADVISOR FOR 3G ELI PRODUCTS
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	CHAPTER 1
	INTRODUCTION
	1.1 CHAPTER DESCRIPTION
	1.2 BACKGROUND OF COMPANY
	1.3 PROBLEM STATEMENT/ ISSUES
	1.4 OBJECTIVE OF THE STUDY
	1.5 SCOPE OF THE STUDY
	1.6 LIMITATION OF THE STUDY
	1.7 SIGNIFICANCE OF THE STUDY
	1.8 DEFINITION OF TERMS

	CHAPTER 2
	LITERATURE REVIEW
	2.1 CHAPTER DESCRIPTION
	2.2 PROMOTION
	2.3 ADVERTISING
	2.4 Sales promotion activities
	2.5 Personal selling

	CHAPTER 3
	RESEARCH METHODOLOGY
	3.1 Introduction
	3.2 Research Design
	3.3 Data Collection Method
	3.4.1. Primary Data
	3.4.2. Secondary Data

	3.4 Data Analysis

	CHAPTER 4
	FINDINGS AND ANALYSIS
	4.1 Company’s promotion activities not really attractive.
	4.2 The advertising made by Cimb Wealth advisor is not strong enough in helpingagents to make sales
	4.3 No training, seminar, skills to attract customers, and product knowledgeprovided by Cimb Wealth Advisor towards agents

	CHAPTER 5
	CONCLUSIONS AND RECOMMENDATIONS
	5.1The following conclusions would be suggested by the analysis presented in the previoussection:
	5.1.1 Promotion is one of the important tools that can attract more awarenessamong the consumer
	5.1.2 CImb Wealth Advisor must realize that there are so many weaknesses

	5.2 RECOMMENDATIONS
	5.2.1 Provide training, seminar and skills by Cimb Wealth Advisor towardsagents
	5.2.2 Cimb Wealth Advisor must do an aggressive advertising


	REFERENCES



