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ABSTRACT

Green purchasing have become an interesting topic to be debate especially among
young generation. The attempt of this research is to study the factors affecting the purchase
of green products among the selected millennial in Melaka. This research are aiming to
study about the relationship between dependent variable which is green purchasing and
independent variable which are social influence, perceived environmental knowledge, eco-
labelling, and exposure to environmental messages through the media. This research is
distributed in Melaka, specifically at the University Technology MARA Bandaraya Melaka,
Melaka Sentral Bus Terminal, Tesco Mall Bandaraya Melaka, Aeon Mall Bandaraya Melaka,
Mahkota Parade and Dataran Pahlawan area. A set of 384 questionnaires are distributed
among students, staffs, and public person who are willingly to contribute in this study. Out of
384 data collected, only 259 data are analyse in this study using Descriptive Analysis,
Reliability Analysis, Correlation Analysis and Multiple Regression Analysis. The analysis is
conducted using SPSS software version 25. The result of the study are expected to be that

there is a relationship between dependent variables and independent variables of the study.

Keywords

Green Purchasing, Social Influence, Perceived Environmental Knowledge, Eco labelling,

Exposure to Environmental Messages through Media, Green Product



	FACTORS AFFECTING THE PURCHASE OF GREEN PRODUCTS AMONG THE SELECTED MILLENNIALS IN MELAKA
	DECLARATION OF ORIGINAL WORK
	ACKNOWLEDGEMENT
	LETTER OF SUBMISSION
	ABSTRACT
	LIST OF FIGURES
	LIST OF TABLES
	TABLE OF CONTENTS
	CHAPTER 1 INTRODUCTION
	1.0 Introduction
	1.1 Background of Study
	1.2 Problem Statement
	1.3 Research Objective
	1.4 Research Questions
	1.5 Significant of Study
	1.6 Scope of Study
	1.7 Definition of terms
	1.8 Limitation of Study

	CHAPTER 2 LITERETURE REVIEW
	2.0 Introduction
	2.1 Dependent Variable
	2.2 Independent Variables
	2.2.1 Social Influences
	2.2.2 Perceived Environmental Knowledge
	2.2.3 Eco labeling
	2.2.4 Exposure to environmental messages through media

	2.3 Summary
	2.3.1 Theoretical Framework
	2.3.2 Hypothesis Development

	2.4 Summary

	CHAPTER 3 RESEARCH METHODOLOGY
	3.0 Introduction
	3.1 Research Design
	3.2 Sampling Design
	3.3 Data Collection Method
	3.4 Variables and Measure
	3.5 Procedures of Analysing Data
	3.6 Conclusion

	CHAPTER 4 FINDING AND INTERPRETATION OF DATA
	4.0 Introduction
	4.1 Descriptive Analysis
	4.1.1 Demographic Frequency Statistic
	4.1.1.1 Gender
	4.1.1.2 Age
	4.1.1.3 Race
	4.1.1.4 Education Level
	4.1.1.5 Monthly Income
	4.1.1.6 Green Product Purchase
	4.1.1.7 Idea of Green Products


	4.2 Reliability Analysis
	4.3 Descriptive Analysis
	4.4 Correlation Analysis
	4.5 Multiple Regression Analysis
	4.6 Hypothesis Testing
	4.7 Summary

	CHAPTER 5 CONCLUSION AND RECOMMENDATION
	5.0 Introduction
	5.1 Conclusion
	5.2 Recommendations
	5.3 Summary

	REFERRENCES
	APPENDIX



