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ABSTRACT 

 

In this modern era, we can clearly see that cosmetic products are everywhere and widely 

used by the consumers especially for women which are naturally love beauty but these days 

men are also fall into this trap which is they are also interested in this kind of products. But 

the question is, does everyone aware about the cosmetic products that they have used give 

good or bad result to them? Because most of these people just want to beautiful and 

attractive without knowing the impacts that might happen to their face, hair, body and even 

the organs in our body because it affects all of it. So, this study has the objectives to know 

how much the consumers and other people know about the cosmetic products. First of all, 

one of the objectives is to know the understanding of cosmetic products among the people. 

It consists the definition of the cosmetics itself, the example of types which what is more 

part in cosmetic products like skin care products are part of it and it discuss about several 

ingredients in the cosmetic products which are good and hazardous ingredients in it. 

Moreover, this study aims to know the level of the awareness about cosmetic products 

among these people which is including whether they read the ingredients of the products, 

choose the most popular products and about organic and chemical cosmetic products. It is 

also consist of the impacts that might happen to the consumers which is talk about the self-

confidence level, the testimony and spending money on the cosmetic products. In order to 

know all of that, the questionnaires have been given to the several consumers and people 

randomly. So, it can be concluded that the objectives of this study have been achieved 

successfully based on the researches that have done.  

  



V 
 

 

TABLE OF CONTENTS 

 

AUTHOR’S DECLARATION               aII 

ABSTRACT               a  III 

ACKNOWLEDGEMENT                IV 

TABLE OF CONTENT       a             V-VII 

LIST OF TABLES           a  VIII 

 

CHAPTER ONE: INTRODUCTION 

1.1 Introduction                a  1 

1.2 Problem Statement               a  2 

1.3 Research Objectives                          a  2 

1.4 Limitation of Research               a  3 

1.5 Research Methodology                a  3 

1.6 Hypothesis                                                                                                                   a  4 

1.7 Conclusion                 a  4 

 

CHAPTER TWO: LITERATURE REVIEW 

2.1 Hazardous Ingredients in Cosmetics             a  5 

2.2 Malaysian Consumers’ Awareness, Perception,                                                             7 

     and Attitude Toward Cosmetic Products                                                                                            

2.3 The Usage of Cosmetic in Malaysia                           9 

2.4 Safety of Cosmetic Products               10 

2.5 Chemical Exposures: The Ugly Side of Beauty Products           11                                                                                                       

2.6 Conventional Cosmetic Products Linked To Damaging Side Effects          14 



VI 
 

2.7 A Perspective on the Safety of Cosmetic Products         a  15 

2.8 Conclusion                                                                                                                    17 

 

CHAPTER THREE: APPLICATION OF HALAL COSMETICS IN MALAYSIA 

3.1 Introduction                 18 

3.2 Cosmetic Notification Holder (CNH)                                                                     18 

             3.2.1 Regulatory Requirements of Cosmetics by National                               19 

                      Pharmaceutical Regulatory Agency, Ministry of Health, Malaysia          

3.3 Malaysian Cosmetic Market: Current and Future Prospects           24 

3.4 Issue of Cosmetic Products               27 

3.5 Conclusion                            29 

 

CHAPTER FOUR: ANALYSIS DATA AND FINDINGS 

4.1 Introduction                 30 

4.2 Analysis on Section A: Respondents’ Demographic Information                                 31 

 4.2.1 Descriptive Statistics of the Respondents’ Faculty                      32 

 4.2.2 Descriptive Statistics of the Respondents’ Course                                           33 

 4.2.3 Descriptive Statistics of the Respondents’ Sex                                  34 

 4.2.4 Descriptive Statistics of the Respondents’ Semester of Study          35 

 4.2.5 Descriptive Statistics of the Respondents’ Local Cosmetic Brand         37 

 4.2.6 Descriptive Statistics of the Respondents’ International Cosmetic Brand    38 

4.3 Analysis on Section B: the Understanding of Cosmetic Products                                   39 

             4.3.1 Level of Agreement on the Definition of Cosmetics                                       39 

             4.3.2 Level of Agreement on the Type of Cosmetic Products                                  40 

             4.3.3 Level of Agreement on the Ingredients in Cosmetic Products                        41   

4.4 Analysis on Section C: the Level of Awareness of Cosmetic Products                          43 

              4.4.1 Level of Agreement on the Reading the Ingredients                                      43 


	ABSTRACT
	TABLE OF CONTENTS
	CHAPTER ONE : INTRODUCTION
	1.1 Introduction
	1.2 Problem Statement
	1.3 Research Objectives
	1.4 Limitation of Research
	1.5 Research Methodology
	1.6 Hypothesis
	1.7 Conclusion

	CHAPTER TWO : LITERATURE REVIEW
	2.1 Hazardous Ingredients in Cosmetics 
	2.2 Malaysian Consumers’ Awareness, Perception, and Attitude Toward Cosmetic Products 
	2.3 The Usage of Cosmetic in Malaysia: Understanding the Major Factors that Affectthe Users
	2.4 Safety of Cosmetic Products
	2.5 Chemical Exposures: The Ugly Side of Beauty Products
	2.6 Study: Conventional Cosmetic Products Linked To Damaging Side Effects
	2.7 A Perspective on the Safety of Cosmetic Products: A Position Paper of TheAmerican Council on Science and Health
	2.8 Conclusion

	CHAPTER THREE : THE APPLICATION OF HALAL COSMETICS IN MALAYSIA
	3.1 Introduction
	3.2 Cosmetic Notification Holder (CNH)
	3.3 Malaysian Cosmetic Market: Current and Future Prospects
	3.4 Issue of Cosmetic Products
	3.5 Conclusion

	CHAPTER FOUR : ANALYSIS DATA AND FINDINGS
	4.1 Introduction
	4.2 Analysis on Section A: Respondents’ Demographic Information
	4.3 Analysis on Section B: the Understanding of Cosmetic Products
	4.4 Analysis on Section C: the Level of Awareness of Cosmetic Products
	4.5 Analysis on Section D: the Impacts of Cosmetic Products

	CHAPTER FIVE : CONCLUSION
	5.1 Conclusion
	5.2 Discussion
	5.3 Recommendation

	BIBLIOGRAPHY
	APPENDICES



