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The purpose of this project paper is to outline the proposal and recommendation on

the development of Bidong Island as a tourism destination.

Chapter 1 introduces the background of the study and why we have chosen the Bidong
Island project. It includes the objective and scope of the study with the methodology
and limitations of the study discussed. Chapter 2, contains a discussion on tourism in
Malaysia and has explicit explanations on the tourism market overview and trends.
Malaysian tourism industry is featured together with highlights on tourist arrivals and

impacts on its tourism development.

Chapter 3 focuses on tourism environment in Terengganu. It embodies the overview of
tourism and tourist arrivals, tourism contribution to the state’s economy, objective and
strategy, action plan and future planning for tourism in Terengganu. The framework of
Chapter 4 includes highlights on Bidong Island. Emphases on geographical and island

profiles are included in the discussions.

Chapter 5 focuses on the marketing analysis and features and contains the
comparisons of hotel room rates across Terengganu. Chapter 6 provides the
development process, which includes the strategy and development concept,
development plan suggestions, the conceptual plan for the proposed resort and the

three phases of development.



In Chapter 7, we examine the projected cost and revenue for the implementation of the
project. Finally, to conclude the paper, we emphasize on the advantages of developing

Bidong Island to be one of the top tourist destinations in Malaysia.





