
 

 

CUSTOMERS’ PERCEPTION AND EXPERIENCE IN 

PURCHASING LOCAL FRESH FRUITS FROM 

RETAIL SHOPS IN ALOR GAJAH, MELAKA 
 

 

 

 

 

 

 

SYED MUHAMAD ANASRULLAH BIN SAID HAMZAH 

 

 

 

 

 

 

 

Final Year Project Submitted in 

Partial Fulfilment of the Requirements for The 

Degree of Bachelor of Science (Hons.) Plantation Technology and 

Management 

in the Faculty of Plantation and Agrotechnology 

Universiti Teknologi MARA 
 

 

 

JANUARY 2018 

 

 

 

 


	CUSTOMERS’ PERCEPTION AND EXPERIENCE IN PURCHASING LOCAL FRESH FRUITS FROM RETAIL SHOPS IN ALOR GAJAH, MELAKA
	DECLARATION
	ACKNOWLEDGEMENTS
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES
	ABSTRACT
	ABSTRAK
	CHAPTER 1 INTRODUCTION
	1.1 Introduction
	1.2 Research Background
	1.3 Problem Statement
	1.4 Research Objectives
	1.5 Research Questions
	1.6 Significance of Study

	CHAPTER 2 LITERATURE REVIEW
	2.1 Introduction
	2.2 Theoretical Framework
	2.3 Fresh Local Fruits of Malaysia
	2.4 Customers’ Perception
	2.5 Customers’ Experience
	2.6 Retail Format
	2.6.1 Convenience and Comfort
	2.6.2 Satisfying
	2.6.3 Presentation and Promotion
	2.6.4 Availability and Accessibility

	2.7 Definition of Quality

	CHAPTER 3 METHODOLOGY
	3.1 Introduction
	3.2 Location of Study
	3.2.1 Background of Alor Gajah
	3.2.2 Retail Industry in Alor Gajah

	3.3 Profile of Respondents
	3.3.1 Population of Alor Gajah
	3.3.2 Religion and Races

	3.4 Research Questions and Hypothesis
	3.4.1 Research Question
	3.4.2 Hypothesis

	3.5 Determination of Population and Sample
	3.5.1 Population
	3.5.2 Sample

	3.6 Sampling Design
	3.7 Data Collection Method
	3.8 Statistical Analysis
	3.8.1 Descriptive Analysis
	3.8.2 Validity and Reliability
	3.8.3 Factor Analysis
	3.8.4 Crosstab


	CHAPTER 4 DATA ANALYSIS AND RESULT
	4.1 Introduction
	4.2 Sample and Profiles
	4.3 Reliability of Measurement
	4.4 Result Analysis
	4.4.1 Objective 1: To anticipate the trend of purchasing local fresh fruits in the population of Alor Gajah, Melaka
	4.4.2 Objective 2: To explore the key determinants of consumers choosing the favorable retail formats in Alor Gajah, Melaka
	4.4.2.1 Pineapple
	4.4.2.2 Mango
	4.4.2.3 Banana

	4.4.3 Objective 3: To obtain an understanding among customers on the definition of quality in purchasing local fresh fruits
	4.4.4 Objective 4: To obtain comparison between modern and traditional retail format about the most preferred retail format.


	CHAPTER 5 CONCLUSION AND RECOMMENDATION
	5.1 Introduction
	5.2 Summary of the Study
	5.2.1 Discussion of Major Finding

	5.3 Implication
	5.4 Limitation
	5.5 Future Research and Recommendation
	5.6 Conclusion

	REFERENCES
	APPENDICES
	CURRICULUM VITAE



