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CHAPTER ONE: INTRODUCTION

1.1 Introduction

The product offering, the heart of an organization's marketing program, is

usually the starting point in creating marketing mix. A product may be defined as

everything, both favorable and unfavorable, that a person receives in an exchange.

A product may be a tangible good like a pair of shoes, a service like a haircut, an

idea like "don't litter," or any combination of these three. Packaging, style, color,

options and size are some typical product features. Just as important are

intangibles such as service, the seller's image, the manufacturer's reputation and

the way consumers believe others will view the product.

1.2 Background of Study

The study is based on the customer awareness towards the product

offerings by Budayatama Corporation Sdn Bhd. Products can be classified as

either business (industrial) or consumer products, depending on the buyer's

intentions. The key distinction between the two types of products is their intended

use. If the intended use is a business purpose, the product is classified as a

business or industrial product. A business product is used to manufacture other

goods or services, to facilitate an organization's operations, or to resell to other

customers. A consumer product is bought to satisfy an individual's personal wants

(Lamb, Hair, McDaniel, 1999).

2


	CUSTOMERS' AWARENESS TOWARDS PRODUCTS OFFERED BY BUDAYATAMA CORPORATION SDN BHD
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES
	CHAPTER 1 INTRODUCTION
	1.1 Introduction
	1.2 Background of Study
	1.3 Problem Statement
	1.4 Research Questions
	1.5 Research Objectives
	1.6 Theoretical Framework
	1.7 Scope of the Study
	1.8 Significant of the Study
	1.9 Definition ofTerm
	1.10 Limitations of Study

	CHAPTER 2 LITERATURE REVIEW
	2.1 Introduction
	2.2 Dependent Variables
	2.3 Independent Variables

	CHAPTER 3 RESEARCH METHODOLOGY
	3.1 Introduction
	3.2 Research Design
	3.3 Data Collection Method
	3.4 Populations
	3.5 Sampling Techniques
	3.6 Questionnaire Design
	3.7 Data Analysis and Preparation

	CHAPTER 4 ANALYSIS AND INTERPRETATION OF DATA
	4.1 Introduction
	4.2 Reliability Test
	4.3 Frequency Analysis
	4.4 Descriptive Statistics
	4.5 Cross Tabulation Analysis
	4.6 Correlation Analysis
	4.7 Regression Analysis

	CHAPTER 5 CONCLUSION AND RECOMMENDATION
	5.1 Introduction
	5.2 Conclusion
	5.3 Recommendations

	BIBLIOGRAPHY
	APPENDICES



