
	

 
 

UNIVERSITI TEKNOLOGI MARA 
 
 
 
 
 
 
 
 
 
 
 
 

DESIGNING HISTORICAL BUILDING MELAKA 
INTO TEALIVE CORPORATE AND PACKAGING 

DESIGN MELAKA BRANCH 
 

 

 
ANIS SHAFIYYAH MOHAMAD YUSOF 

2016806996 

 

 

 

FACULTY OF ART AND DESIGN 

 

 

 

JULY 2018 



	 i	

AUTHOR’S DECLARATION 

I declare that the work in this thesis wiritng was carried out in accordance with the 

regulations of Universiti Teknologi MARA. It is original and is the results of my own 

work, unless otherwise indicated or acknowledged as referenced work. This thesis has 

not been submitted to any other academic institution or non-academic institution for 

any degree or qualification. 

I, hereby, acknowledge that I have been supplied with the Academic Rules and 

Regulations for Post Graduate, Universiti Teknologi MARA, regulating the conduct 

of my study and research. 

	

 

	

Name of Student  :  Anis Shafiyyah Binti Mohamad Yusof 

Student I.D. No.  :  2016806996 

Programme  : Bachelor in Art and Design (Hons) – AD241 

Faculty  :  Faculty of Art and Design 

Thesis :  Designing Historical Buildimng Melaka Into 

Corporate and Packaging Design : Melaka Branch 

   

Signature of Student :  …………………………………………….. 

Date  :  July 2018 

	



	 ii	

ABSTRACT 

This	research	 is	 to	study	around	 the	element	of	historical	building	 to	be	

applying	 into	Tealive	 corporate	and	packaging	design	Melaka	branch.	However, 

people nowadays lack knowledge about history in Malaysia, thus they less promotion 

in packaging design related to Melaka, most of the packaging product they don’t have 

any packaging design that related to history. And also about the packaging, the 

packaging didn’t have any promotion, so researcher choose Tealive company because 

tealive company is the new rebranding company and the name Tealive itself already 

well known, so that the big chance of people to get know about the company and the 

graphic design to be apply. And the reason researcher choose Melaka Historical 

Building as my element because, as we know Melaka rich with history in Malaysia as 

Melaka was award as World Heritage site, and there so much information, knowledge 

for our people or tourist to get know more about Melaka. It’s also highlighting 

something new about the place itself and can also be called as a new marketing idea. 

As the objective of this research is to study the consumer perception on Tealive 

graphic design that related to the Melaka Historical building, to re-promote the history 

of building in Melaka and to suggest new graphic design of historical building for 

Tealive company. For this survey researcher will use Quantitative method. In this 

research it will be used to quantify Melaka Heritage and Historical. The data 

collection method includes surveys that will be distributed through online. Researcher 

have finalized all thing that will be such as poster design, kiosk, Uniform for staff, 

design cup packaging with element of Historical Melaka and food truck. And all the 

item that have been designed have the meaning and significant about the historical of 

Melaka.And Maybe for next researcher can do concept design for every state in 

Malaysia, same like Melaka, for example, Tealive Penang do the design what the 

iconic of Penang and can implement in new concept for Penang branch and also for 

Kuala Lumpur, Selangor, Terengganu, Kelantan, Perlis, Kedah, Negeri Sembilan, 

Johor, Pahang, Sabah and Sarawak. 

 

 
Keyword: Historical building, Corporate, Packaging 
 



	 iv	

TABLE OF CONTENT 

 

AUTHOR’S DECLARATION       i 

ABSTRACT          ii 

ACKNOWLEDGEMENT        iii 

TABLE OF CONTENTS        iv 

LIST OF TABLES         vi 

LIST OF FIGUES         vii 

 

CHAPTER ONE: INTRODUCTION 

1.1 Introduction         1 

1.2 Background Of Study        1 

1.3 Problem Statement        3 

1.4 Research Question        4 

1.5 Research Objective         4 

1.6 Significant Of Study        4 

1.7 Research Method         4 

1.8 Statement Of Significant        5 

 

CHAPTER TWO: LITERATURE REVIEW 

2.1 Introduction         6 

2.2 Historical Building        6 

2.3 Graphic          6 

2.4 Package and packaging design       7 

2.5 Perception and Packaging                   7 

2.6 Packaging Information        8 

 

CHAPTER THREE: METHODOLOGY 

3.1 Introduction         10 

3.2 Method Of Data Collection       10 

3.3 Instrument For Data Collection       10 

3.4 Method Of Data Analysis        11 

 

 



	 v	

 

CHAPTER FOUR: ANALYSIS AND FINDING 

4.1 Introduction         12 

4.2 Demographic          12 

 4.2.1 Respondent Gender And Age       

 4.2.2 Country          

 4.2.3 Occupation 

4.3 Melaka          16 

4.4 Tealive           20 

4.5 Main images of the questionnaire       27 

4.6 Cup Package Design – Attention       28 

4.7 Conclusion          30 

 

CHAPTER FIVE: CONCLUSION AND RECOMMENDATION 

4.1 Conclusion         31 

4.2 Recommendation         32 

 

BIBLIOGRAPHY         42 

APPENDIX          48 

 


	DESIGNING HISTORICAL BUILDING MELAKA INTO TEALIVE CORPORATE AND PACKAGING DESIGN MELAKA BRANCH
	AUTHOR’S DECLARATION
	ABSTRACT
	AKNOWLEDGEMENT
	TABLE OF CONTENT
	LIST OF TABLES
	LIST OF FIGURES
	CHAPTER 1 INTRODUCTIONS
	1.1 Introduction
	1.2 Background Of Study
	1.3 Problem Statement
	1.4 Research Question
	1.5 Research Objective
	1.6 Hypothesis
	1.7 Research Method
	1.9 Statement Of Significant

	CHAPTER 2 LITERITURE REVIEW
	2.1 Introduction
	2.2 Historical Building
	2.3 Graphic
	2.4 Package and Packaging Design
	2.5 Perception and Packaging
	2.6 Packaging Information

	CHAPTER 3 RESEARCH METHODOLOGY
	3.1 Introduction
	3.2 Method Of Data Collection
	3.3 Instrument For Data Collection
	3.4 Method Of Data Analysis

	CHAPTER 4 DATA ANALYSIS
	4.1 Introduction
	4.2 Demographic
	4.2.1 Respondent Gender and Age
	4.2.2 Country
	4.2.3 Occupation

	4.3 Melaka
	4.4 Tealive
	4.5 Main images of the questionnaire
	4.6 Cup Package Design – Attention 4
	4.7 Conclusion

	CHAPTER 5 CONCLUSION AND RECOMMENDATION
	5.1 Conclusion
	5.2 Recommendation

	APPENDIX



