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ABSTRACT 

 

The present research was conducted at UiTM Bandaraya Melaka. This research and study 

was conducted to know the attitudes towards Online Shopping among student of UiTM 

Bandaraya Melaka. It is also indicate the relationship between the dependent variable 

(attitudes towards online shopping) and independent variable (perceived ease of use, 

perceived benefits, prior online purchased experienced and perceived website quality). 

This research is quantitative research and the data used for the study was collected using 

distribution of questionaires. There were 266 students of UiTM Bandaraya Melaka took 

part in answering the questionnaires. The data obtained from the questionaires were 

analysed by using SPSS software.  

As a summary, after analysing the data collected, the result showed that only two has 

significant relationship with the dependent variable, which are prior online purchased 

experienced and perceived website quality.  

  

 

 

 

 


	THE ATTITUDE TOWARDS ONLINE SHOPPING AMONG STUDENT OF UNIVERSITI TEKNOLOGI MARA KAMPUS BANDARAYA MELAKA
	DECLARATION OF ORIGINAL WORK
	LETTER OF SUBMISSION
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF FIGURE
	LIST OF TABLES
	ABSTRACT
	CHAPTER 1 INTRODUCTION
	1.0 INTRODUCTION
	1.1 BACKGROUND OF STUDY
	1.2 PROBLEM STATEMENT
	1.3 RESEARCH QUESTION
	1.4 RESEARCH OBJECTIVES
	1.5 SIGNIFICANCE OF STUDY
	1.6 SCOPE OF STUDY
	1.7 DEFINITION OF TERMS

	CHAPTER 2 LITERATURE REVIEW
	2.0 INTRODUCTION
	2.1 DEPENDENT VARIABLE
	2.2 INDEPENDENT VARIABLES
	2.2.1 PERCEIVED EASE OF USE
	2.2.2 PERCEIVED BENEFITS
	2.2.3 PRIOR ONLINE PURCHASE EXPERIENCED
	2.2.4 PERCEIVED WEBSITE QUALITY
	2.2.5 THE RELATIONSHIP BETWEEN ONLINE SHOPPING AND PERCEIVED EASE OF USE
	2.2.6 THE RELATIONSHIP BETWEEN ONLINE SHOPPING AND PERCEIVEDBENEFITS
	2.2.7 THE RELATIONSHIP BETWEEN ONLINE SHOPPING AND PRIORONLINE PURCHASE EXPERIENCED
	2.2.8 THE RELATIONSHIP BETWEEN ONLINE SHOPPING AND PERCEIVED WEBSITE QUALITY

	2.3 THEORETICAL FRAMEWORK
	2.4 RESEARCH HYPOTHESIS

	CHAPTER 3 METHODOLOGY
	3.0 INTRODUCTION
	3.1 RESEARCH DESIGN
	3.2 SAMPLING DESIGN
	3.3 DATA COLLECTION METHOD
	3.4 PLAN FOR DATA ANALYSIS
	3.5 MULTIPLE REGRESSION

	CHAPTER 4 RESULTS & ANALYSIS
	4.0 INTRODUCTION
	4.1 DEMOGRAPHIC PROFILE OF RESPONDENTS
	4.1.1 PERCENTAGE AND FREQUENCY OF RESPONDENTS BY CURRENT SEMESTER
	4.1.2 PERCENTAGE AND FREQUENCY OF RESPONDENTS BY COURSE
	4.1.3 PERCENTAGE AND FREQUENCY OF RESPONDENTS BY AGE
	4.1.4 PERCENTAGE AND FREQUENCY OF RESPONDENTS BY GENDER
	4.1.5 PERCENTAGE AND FREQUENCY OF RESPONDENTS WHOM HADUSING ONLINE SHOPPING
	4.1.6 PERCENTAGE AND FREQUENCY OF RESPONDENTS USING ONLINE SHOPPING
	4.1.7 PERCENTAGE AND FREQUENCY OF RESPONDENTS SPENDING IN ONLINE SHOPPING
	4.1.8 PERCENTAGE AND FREQUENCY OF RESPONDENTS BY SHOPPING CATEGORIES

	4.2 RELIABILITY ANALYSIS
	4.3 DESCRIPTIVE ANALYSIS
	4.3.1 DESCRIPTIVE ANALYSIS OF DEPENDENT VARIABLE AND ALL INDEPENDENT VARIABLES
	4.3.2 DESCRIPTIVE ANALYSIS OF PERCEIVED EASE OF USE (PEOU)
	4.3.3 DESCRIPTIVE ANALYSIS OF THE PERCEIVED BENEFIT (PB)
	4.3.4 DESCRIPTIVE ANALYSIS OF THE PRIOR ONLINE PURCHASE EXPERIENCED (POPE)
	4.3.5 DESCRIPTIVE ANALYSIS OF THE PERCEIVED WEBSITE QUALITY(PWQ)
	4.3.6 DESCRIPTIVE ANALYSIS FOR ATTITUDE TOWARDS ONLINE SHOPPING

	4.4 CORRELATION ANALYSIS
	4.4.1 CORRELATION BETWEEN THE INDEPENDENT VARIABLES AND DEPENDENT VARIABLE

	4.5 REGRESSION ANALYSIS
	4.6 HYPOTHESES TESTING

	CHAPTER 5 CONCLUSION AND RECOMMENDATION
	5.0 CONCLUSION
	5.1 RELIABILITY
	5.2 PROFILE RESPONDENTS
	5.3 TO DETERMINE THE RELATIONSHIP BETWEEN ATTITUDE TOWARDS ONLINE SHOPPING AND ALL FOUR INDEPENDENT VARIABLES
	5.4 RECOMMENDATION
	5.5 FUTURE RESEARCHER

	REFERENCES
	APPENDIX A: QUESTIONNAIRE
	APPENDIX B: SPSS OUTPUT



