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ABSTRACT

The main objective of this research was to explore whether there is still having the

readers read Umph and focus to the magazine components of Umph magazine.

The respondent of this study was students of Public Institutions of Higher Learning

(IPTA) in Klang Valley. Hundred questionnaires had been distributed among students in

Klang Valley. The researcher had used convenience sampling as the sampling

technique.

The questionnaire was designed to the selected respondents which they were asked

varieties of questions regarding their reading behaviour, perception, acceptance on new

column and opinion towards Umph magazine. The process of analyzing and interpreting

data has been presented with tables using methods such as frequency distribution and

cross tabulation.

The research shows that their perception Jevelis high and can accept on new column in

UMPH magazine.
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