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Abstract

This study attempted to gain knowledge about consumer attitude towards organic food 

products. With sample o f 136 respondents consist o f lecturers from Universiti Teknologi 

MARA (Northern Zone). The data obtained from the survey were analyzed with chi- 

square test, ANOVA, and correlation analysis. Result from this study indicated that 

academician do aware o f  what is happening to surroundings with regards to 

environmental problems or ecological concern. The findings indicated that healthy 

consciousness factor have more impact on customer purchase intention o f  organic food 

products rather than environmental concern. Environmental concern was found to have 

less impact because academician perceive that although they have a knowledge toward 

environmental and ecological factors that can contribute to sustainable environment, 

however their current consumption pattern will not change their perception towards 

organic food product however good it is. Hence, this study is expected to provide 

understanding the reasons o f buying and would probably help marketers o f organic food 

products to establish a proper communication message to different category o f buyers 

who exhibit their interest tow ards organic food products. The limitation o f this study is 

that the sample was restricted to a single geographic area in Malaysia. Future research 

should focus on extended scope to all stated in Malaysia and further investigate the 

details o f  how consumer perceived the organic food products as a way for building 

sustainable consumption pattern.

2


	TITLE
	CONTENTS
	1. LETTER OF REPORT SUBMISSION
	2. LETTER OF OFFER (RESEARCH GRANT)
	3. ACKNOWLEDGEMENTS
	4. ENHANCED RESEARCH TITLE AND OBJECTIVES
	5. REPORT
	5.1 PROPOSED EXECUTIVE SUMMARY
	5.2 ENHANCED EXECUTIVE SUMMARY
	5.3 INTRODUCTION
	5.4 BRIEF LITERATURE REVIEW
	5.5 METHODOLOGY
	5.5.1 INTRODUCTION
	5.5.2 RESEARCH DESIGN
	5.5.3 POPULATION
	5.5.4 SAMPLING
	5.5.5 DATA COLLECTION METHOD

	5.6 RESULTS AND DISCUSSION
	5.6.1 DEMOGRAPHIC ANALYSIS
	5.6.2 FACTOR ANALYSIS
	5.6.3 RELIABILITY ANALYSIS
	5.6.4 DESCRIPTIVE ANALYSIS
	5.6.5 CORRELATION ANALYSIS
	5.6.6 REGRESSION ANALYSIS
	5.6.7 PROFILING OF ORGANIC CONSUMER

	5.7 CONCLUSION AND RECOMMENDATIONS
	5.7.1 RECOMMENDATION


	6.0 REFERENCES/ BIBLIOGRAPHY
	7.0 RESEARCH OUTCOMES
	8.0 APPENDIX
	ABSTRACT



