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   ABSTRACT 

 

As requirement to complete the internship program, I have completed this research on “Effective 

Kiosk Layout”. In this research three (3) independent variables that affect effective layout among 

kiosk have been identified which are customer movement, customer capacity and mall’s 

environment. Research has been done at Plaza Angsana, Johor Bahru on kiosk’s tenants. The 

researcher had taken 58 tenants as respondents which they come from all kiosks’ tenant. That 

means the researcher had used census technique in this research. 

Objectives of the study are to investigate the relationship of movement, capacity and 

environment towards an effective layout and also to investigate the most factors that 

significantly contribute towards effective layout. 

Finding on this research through the comparison of Adjusted R-square in Model Summary (table 

4.6.1) have shown that the result is 34.4% from the three (3) independent variables are able to 

explain the relationship effective kiosk layout. 

 

 

 

 

 

 

 


	DECLARATION OF ORIGINAL WORK
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	ABSTRACT
	 CHAPTER I : INTRODUCTION
	1.0 OVERVIEW
	1.1BACKGROUND OF COMPANY
	1.2 PROBLEM STATEMENT
	1.3 RESEARCH OBJECTIVE
	1.4 SCOPE OF STUDY
	1.5 SIGNIFICANT OF STUDY
	1.5.1 To researcher
	1.5.3 To Kiosks
	1.5.2 To company

	1.6 LIMITATION OF THE STUDY
	1.6.1 Data collection
	1.6.3 Accuracy
	1.6.2 Cooperation

	1.7 OPERATIONAL DEFINITION
	1.7.1 Effective layout
	1.7.2 Movement
	1.7.3 Capacity
	1.7.4 Environment



	CHAPTER 2 : LITERATURE REVIEW
	2.0 INTRODUCTION
	2.1 LITERATURE REVIEW
	2.1.1 Effective Layout
	2.1.2 Customer Movement
	2.1.3 Customer Capacity
	2.1.4 Environments of Shopping Mall


	CHAPTER 3 : RESEARCH METHODOLOGY
	3.0 INTRODUCTION
	3.1 THEORETICAL FRAMEWORK
	3.2 HYPOTHESIS FORMULATION
	3.3 RESEARCH DESIGN
	3.4 SAMPLING PROCEDURE
	3.4.1 Population
	3.4.2 Sampling Frame
	3.4.3 Sampling Method

	3.5 DATA COLLECTION METHOD
	3.5.1 Primary Data
	3.5.1.1 Questionnaire

	3.5.2 Secondary Sources
	3.5.2.1 Journal
	3.5.2.2 Internet sources
	3.5.2.3 Book


	3.6 ANALYTICAL PROCEDURE
	3.6.1 Reliability Test
	3.6.2 Frequency
	3.6.3 Cross Tabulation Analysis
	3.6.4 Hypothesis Testing
	3.6.5 Correlation of Coefficient
	3.6.6 Regression Analysis


	CHAPTER 4 : FINDING AND ANALYSIS
	4.0 INTRODUCTION
	4.1 RELIABILITY ANALYSIS
	4.2 FREQUENCY
	4.3 CORRELATION OF COEFFICIENT
	4.4 HYPOTHESIS TESTING
	4.5 CROSS TABULATION ANALYSIS
	4.6 MULTIPLE REGRESSION ANALYSIS

	CHAPTER 5 : DISCUSSION AND RECOMMENDATION
	5.0 INTRODUCTION
	5.1 DISCUSSION OF THE STUDY
	5.2 RECOMMENDATION
	5.2.1 Product Group
	5.2.2 Signage of Kiosk (put numbering)
	5.2.3 Cooperation from Top Management

	5.3 CONCLUSION

	BIBLIOGRAPHY
	APPENDICES

