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study, effect of addition of BaAl2O4 on the durability of Er123 rods was studied. It was found that although durability 
was enhanced, the addition also increased minimum power consumption of Er123 rods. Interestingly, further addition 
of BaAl2O4 from 5 to 30 wt.% has resulted in a reduced minimum power consumption from 1.23 to 1.16 W. Compared 
to using longer Gd123 rods as reported in a previous study, using Er123 with 30 wt. % BaAl2O4 has proven to lower 
minimum power consumption by at least around 42%. Addition of BaAl2O4 also reduced the fluctuation of current 
and increased the sensitivity for below 10 % pO2. In the fourth part of this study, oxygen response of hot spot on Dy123 
ceramic rods fabricated under different heat treatments has also been studied. It was observed that increasing the 
sintering temperature from 900 °C to 960 °C reduced the voltage at peak current by half but only slightly reduced 
the power consumption. In terms of durability the best performance is shown by the sample which was sintered for 
48 hours at around 900 °C. The sample which was reheated at around 910 °C for 24 hours after being fabricated into 
rod shape showed the largest reduction in voltage at peak current and the lowest in power consumption but it was 
the least durable. The effect of heat treatment on I-V behavior was discussed in terms of differences in microstructure 
and initial oxygen content of the samples. These studies have shown that stability of hot-spot based oxygen sensing 
properties of shorter RE123 rods of around 12 mm in length is influenced by hot-spot temperature, addition of BaAl2O4 
as well as changes in microstructure as a result of differences in heat treatment. Electrical conductivities of the rods 
involve oxygen ions and obey the mass action law. At the end of this study, a qualitative model of a special material 
to control maximum hot-spot temperature based on the temperature at maximum resistivity of the rod material for 
ceramic rods with hot spot has been proposed.

Today’s foodservice industry management must place 
a high priority on understanding the growing markets, 
as a result of rapid urbanization and rising numbers of 
tourists. This fast growing industry has a huge influence 
on the global economy, however it is greatly affected 
by customers’ ever-changing preferences. It is essential 
for managers to gain and sustain strategic advantage 
in the highly competitive industry due to the low entrant 
barrier. However to be competitive in this industry 
requires a local customer preference assessment. 
Most studies in this area are from outside Malaysia, 
subsequently they might not be appropriate for any 
strategy development that will improve customer 
satisfaction and loyalty in the Malaysian setting. This 
thesis presents the dimensions of customer preference 
in the Malaysian foodservice industry in rank order 
and proposes the framework of customer preference 
in the Malaysian foodservice industry. A questionnaire 
was constructed using 30 items related to customer 
preference, and distributed to 1000 foodservice 

customers, yielding a response rate of 64.2%. Factorial 
analysis involving exploratory factor and confirmatory 
factor analysis highlighted five new dimensions which 
critically determine customer preference. The five 
dimensions in order of importance are Halal, Price, 
Quality of Service, Branding and Tangibles. A Multiple 
Regression analysis indicates that all the dimensions 
contributed significantly towards explaining the 
variance in the overall customers’ satisfaction level 
except for Tangibles. The findings also suggest that the 
correlation between customer satisfaction and customer 
loyalty is positive and high. However, the other findings 
highlight that race has consistent influence over the five 
dimensions compared to other customer demographic 
profiles. The open ended question indicates that most 
of the weaknesses that need to be improved are 
related to quality of service. Likewise, the strengths of 
the foodservice industry are associated with Price and 
Tangibles. This thesis also offers crucial strategies that 
can be guidelines for practitioners and authorities in 
enhancing the foodservice industry in Malaysia. Hence 
the framework of customer preference is proposed, 
encompassing the five dimensions. Using the framework 
as the guideline, the following specific strategies are 
recommended; adopting halal as a marketing strategy, 
developing effective pricing methods, emphasis quality 
of service, identifying a creative branding strategy, and 
promoting the importance of ambience and service 
support system.




