THE EFFECTIVENESS OF PROMOTIONAL TOOLS
TO ENHANCE PUBLIC AWARENESS TOWARDS
SERVICES PROVIDED BY MELAKA
INTERNATIONAL TRADE CENTRE (MITC)

LIYANA BINTI BAHARUDIN

Submitted in Partial Fulfillment
of the Requirement for the
Bachelor of Business Administration
(Hons) Marketing

FACULTY OF BUSINESS MANAGEMENT
UITM, MELAKA

2007



ACKNOWLEDGEMENT

In the name of Allah the Most Merciful and Most Compassionate

There are many individuals that had contributed to the success of the thesis. First and
foremost, my gratitude goes to the Al-Mighty for bestowing me the strength and patience
to complete this thesis. My warmest regard goes to Puan Siti Normah Awang Tuah (First
Advisor) as well as Dr. Nooraini Mohd Sheriff, the Program Coordinator, BBA
(Marketing), for giving me continuous support and guidance throughout the development
of this research. I would like to thank En. Norazman b. Harun and Prof Madya Dr. Hj.
Arshad Hashim for their most beneficial assistance in the study on SPSS package.

My appreciation goes to all the staff of Melaka International Trade Centre (MITC), the
marketing department especially Mr. Arif (CEO), Ms Agnes Wong (Marketing Manager)
and Mr. Suresh (Marketing Executive) who gave access, co-operation and the most
valuable insights in relation to the relevant information gathered for this research and also

for the practical training stint with the company.

I also wish to thank all my friends who were always there when I need them the most. 1
really treasure your honest opinions and encouragement that have put me through good
and bad times. My thanks goes to everyone who has involved directly or indirectly in the
making of this research.

Last but not least, I would like to express my deepest gratitude to my beloved mother and
father, my fiancé, as well as my family members for their moral support and

understanding

Thank you.

iv



TABLES OF CONTENTS

ACKNOWLEDGEMENT
TABLES OF CONTENTS
LIST OF TABLES

LIST OF FIGURES
ABSTRACT

CHAPTERS
1. INTRODUCTION

1.1 Introduction

1.2 Background of Study
1.3 Background of Company
1.4 Problem Statement

1.5 Research Question

1.6 Research Objectives
1.7 Theoretical Framework
1.8 Scope and Coverage
1.9 Significance of Study
.10 Limitation of the Study
1.11  Definition of Terms

2 LITERATURE REVIEW

2.1 Promotional Tools

2.2 Public Awareness

2.3 Direct Marketing
2.3.1 Telemarketing
2.3.2 Fax Marketing
2.3.3 E-Marketing

2.4 Personal Selling
2.4.1 Outdoor Marketing

3. RESEARCH METHODOLOGY AND DESIGN

3.1 Research Design

3.2 Population of the Study

3.3 Sampling

3.4 Data Collection Method

3.5 Questionnaire Design
3.5.1 Dichotomous
3.5.2 Likert Scale
3.5.3 Muitiple Choice

3.6 Data Analysis

PAGE
iv
vii

viii
ix

CO GO 3 O\ W NN

T = S Sy
WO O

17
18
19
21
22
23
23
24
24

26
21

9]
£

28
289
30
30
31
31
31
31



ABSTRACT
Melaka International Trade Centre (MITC) is one of the great places which have
organized various functions and events in Melaka. MITC always ensure that they have
sufficient advertisement and publicity to enhance customers’ awareness. But, MITC want
to more ensure either the promotional tools used by the organization such as
telemarketing, fax marketing and e-marketing and outdoor marketing is effective or not

in order to enhance public awareness towards services provided by MITC.

In this study, MITC seems to face several problems especially in ensuring either the
promotional tools done by MITC will enhance level of public awareness or the other way
round. The objective of this research is to examine whether the promotional tools done by
MITC are effective, to determine the most effective promotional tools which may
enhance public awareness towards services provided by MITC as well as to identify the
level of public awareness towards MITC. In this research, the researcher uses exploratory
and descriptive study. More over, the researcher also uses non-probability sampling

technique and convenience sampling to obtain sample of convenience elements.

The findings related to the promotional tools done by MITC is effective to enhance
public awareness, but the organization should give more emphasize to outdoor marketing,
since it is the most effective promotional tools which enhance public awareness. The
level of public awareness is quite high as well since people are aware and desired to
attend or organize event at MITC. They also agreed that they will use MITC services in

the future even though they haven’t used it before. By doing this research, MITC will
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alert the factor that increase their effort in the future to have more effective ways to make

the public become more aware of what MITC has to offer.
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