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ABSTRACT

In this research, the service quality of Specialised Network Services (SNS) is

examined . In this study, it examines the service quality dimensions affect sales for every

service. From here, the strong and weak factors of Specialised Network Services can be

identified.

Exploratory research is used in designing this research . Both primary and

secondary data are used for the study. This situation of SNS service quality is being

observed and interviews with selected customers are conducted. There are 100

questionnaires are being distributed to the customers . The sampling technique is Simple

Random Sampling .

This finding focuses on whether SNS can meet international service quality.

From the analysis, SNS can improve the problem by ensure that the product will be

functioned all the time. On top of that, SNS should train its worker so that this technology

can be used efficiently without any problem. This research finding help SNS to better

understand customers need and want. Hopefully, it helps SNS to improve their

performance in futures.
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1.0 INTRODUCTION

1.1 BACKGROUND

1.1.1: INTRODUCTION OF COMPANY

The TM Group is proud of its long-standing tradition of contributing to society and

the nation. Growing from a government department in the early 1940's to where it is

today as a major corporate heavyweight on Bursa Malaysia , the TM Group has never

shirked from its social responsibilities. Heeding calls from its various stakeholders for

assistance in times of need, the TM Group is synonymous with nation-building and

community contribution. The TM Group is seriously committed to its social

responsibilities which are evident in its efforts to help bridge the digital divide between

rural and urban societies, to moving the nation into the digital era, to helping put

Malaysia on the world sporting map and towards assisting the needy and less fortunate.

Date of Incorporation: 12 October 1984

1.1.2: PRINCIPAL ACTIVITIES

The principal activity of the Company is the establishment, maintenance and

provision of telecommunication and related services under the license issued by the

Ministry of Energy, Water and Communications.

Telekom Malaysia Berhad (TM) is an established company in distributing and

selling new networks and telecommunication playas provider in Specialised Network

Services (SNS) to the aviation , maritime , defense & security sector. Additional services

offers by this company are Engineering Logistic System for maintaining the systems .
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