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ABSTRACT 

 

 
The purpose of this research is to analyse the factor that 
influence level of awareness of UiTM KBM students towards 
‘No Plastic Bag Campaign’. The research discussed three 
factors that influence the level of awareness which are 
environmental knowledge, behaviour and role of mass media. 
The approach of this research were tested using the spearman-
rank order correlation. Data were collected among 200 of 
students in UiTM Kampus Bandaraya Melaka. The implication 
of this study is that environmental knowledge, behaviour and 
role of mass media can influence the level of awareness of 
students at UiTM Kampus Bandaraya Melaka 

 

 



CONTENT 
 

ITEM PAGE 
NUMBER 

CLEARANCE FOR SUBMISSION OF THE RESEARCH REPORT i 

DECLARATION ii 

ACKNOWLEDGEMENT iii 

ABSTRACT iv 

CHAPTER 1 : INTRODUCTION  
1.1 Introduction 
1.2 Background of the Study 
1.3  Problem Statement 
1.4  Research Questions 
1.5  Research Objectives 
1.6  Scope of the study 
1.7  Significance of the study 
1.8  Definition of Terms / Concepts 
1.9  Limitation of the study 

 
1 

1 - 3 
4 - 5 

6 
7 
8 

8 - 9 
9 - 10 

10 

CHAPTER 2 : LITERATURE REVIEW 
2.1 Introduction 
2.2 Definition of plastic bag 
2.3 Overview of plastic bag campaign in Malaysia. 
2.4 Students’ awareness in “No Plastic Bag Campaign” 
2.5 Factors that influence Students’ awareness in “No Plastic Bag 

Campaign” 
2.5.1 Environmental Knowledge 
2.5.2 Behavior 
2.5.3 Mass Media 

2.6 Conceptual Framework 
2.6.1 Environmental Knowledge 
2.6.2 Behavior 
2.6.3 Mass Media 

2.7 Hypotheses 

 
11 

11 - 13 
13 - 15 
15 - 17 

 
 

17 - 21 
21 - 24 
25 - 29 

29 
31 
31 
32 

32 - 33 

CHAPTER 3 : RESEARCH METHOD 
3.1 Introduction 
3.2 Research Design 
3.3 Unit of Analysis 
3.4 Sample Size 
3.5 Sampling Technique 
3.6 Measurement 
3.7 Data Collection 
3.8 Data Analysis 

 
34 
34 
35 
35 
36 

36 - 38 
38 
38 

CHAPTER 4 : FINDINGS 
4.1 Introduction 
4.2 Reliability Test  
4.3 Respondents profile 
4.4 Level of awareness of UiTM KBM students Towards “No 

Plastic Bag Campaign” 
4.5 Inferential Statistic 

 
41 

41 - 42 
43 - 44 
45 - 47 

 
47 


	A STUDY ON THE FACTORS THAT INFLUENCELEVEL OF AWARENESS OF UiTM KBM STUDENTSTOWARDS ‘NO PLASTIC BAG CAMPAIGN’
	CLEARANCE FOR SUBMISSION OF THE RESEARCH REPORT BY THESUPERVISOR
	ACKNOWLEDGEMENT
	ABSTRACT
	CONTENT
	CHAPTER 1
	1.1 Introduction
	1.2 Background of the Study
	1.3 Problem Statement
	1.4 Research Questions
	1.5 Research Objectives
	1.6 Scope of the study
	1.7 Significance of the study
	1.8 Definition of Terms / Concepts
	1.8.1 Plastic bags
	1.8.2 Students
	1.8.3 No Plastic Bags campaign

	1.9 Limitation of the Study

	CHAPTER 2
	2.1 Introduction
	2.2 Definition of Plastic Bag
	2.3 Overview of plastic bag campaign in Malaysia.
	2.4 STUDENTS’ AWARENESS IN THE “NO PLASTIC BAGCAMPAIGN”
	2.5 FACTOR INFLUENCING STUDENTS’ AWARENESS ON “NOPLASTIC BAG CAMPAIGN”
	2.5.1 Environmental Knowledge
	2.5.2 Behaviour
	2.5.3 Role of mass Media

	2.6 Conceptual Framework
	2.6.1 Environmental knowledge
	2.6.2 Behaviour
	2.6.3 Mass media

	2.7 Hypotheses

	CHAPTER 3
	3.1 Introduction
	3.2 Research Design
	3.3 Unit of Analysis
	3.4 Sample Size
	3.5 Sampling Technique
	3.6 Measurement
	3.7 Data Collection
	3.8 Data Analysis

	CHAPTER 4
	4.1 Introduction
	4.2 Reliability Test
	4.3 Respondents’ Profile
	4.4 Level of awareness of UiTM KBM students towards No PlasticBag Campaign
	4.5 Inferential Statistic
	4.5.1 Relationship between environmental knowledge withstudents’ awareness on “No Plastic Bags Campaign”
	4.5.2 The relationship between the behaviour of people withstudents’ awareness on “No Plastic Bags Campaign”
	4.5.3 Relationship between the role of mass media with students’awareness on “No Plastic Bags Campaign”.

	4.6 Conclusions for Findings

	CHAPTER 5
	5.1 Introduction
	5.2 Conclusion
	5.2.1 The relationship between environmental knowledgeand students’ awareness on “No Plastic Bags Campaign”
	5.2.2 The relationship between behaviors and students’awareness on “No Plastic Bags Campaign”
	5.2.3 The relationship between role of mass media andstudents’ awareness on “No Plastic Bags Campaign”.

	5.3 Recommendation
	5.4 Conclusion
	REFERENCES
	LIST OF TABLES AND FIGURES
	APPENDIXES




