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ARE WE READY FOR GENERATION ALPHA?
Zanariah Abdul Rahman, Jaslin Md. Dahlan

Generation Alpha may not have fully entered our lecture halls yet, but their arrival is just around
the corner. Born from 2010 onwards, they are the first generation to grow up entirely in a world
shaped by advanced technology, artificial intelligence (Al), and constant digital connectivity.
As educators, many of us are still adapting our teaching approaches to suit Generation Z. But
an important question arises: are we truly ready for what comes next?

Generation Alpha is not just “tech-savvy”, in fact they are completely immersed in technology.
From a very young age, they are exposed to tablets, YouTube, voice assistants, and
algorithm-driven content that constantly adapts to their preferences. Students from Generation
Alpha have higher demands for teachers to make lessons fun, interesting, and engaging to
sustain retention in learning environments (Yong, Mohd Zaid & Tasir, 2024). This environment
shapes how they think, how they learn, and even how they focus. However, high exposure to
technology does not necessarily mean that learners are effective at multitasking or
independent digital learning (Kirschner & De Bruyckere, 2017)

Who is Generation Alpha?

Generation Alpha refers to individuals born from 2010 onwards. Unlike previous generations,
they have never experienced a world without smartphones, fast internet, or smart technology.
For them, digital interaction is not something new. It is simply a normal part of their life. They
are often described as the most technologically immersed generation so far. Many of them
are already familiar with Al-powered tools, personalised content, and interactive media at a
very young age. This means their expectations toward learning may be very different from
what educators are used to. Instead of relying heavily on text-based learning, Generation
Alpha tends to respond better to visual, interactive, and engaging content. They are used to
fast responses, personalised recommendations, and seamless digital experiences. Naturally,
they may expect similar experiences in the classroom.

From Generation Z to Generation Alpha

We are currently teaching Generation Z, and they have already pushed us to rethink traditional
teaching methods. They prefer group activities, and learning that feels relevant to real life,
engaging, and practical learning approaches that connect theory with real-life application
(Chicca & Shellenbarger, 2018). However, Generation Alpha is expected to take this even
further. While Gen Z grew up with technology, Generation Alpha is growing up with Al. This
means they are not just users of technology; they are surrounded by systems that think,
suggest, and respond instantly. Because of this, they may expect learning to be faster, more
personalised, and more natural.

Another key difference is attention and focus. If Gen Z already struggles with long lectures,
Generation Alpha may find it even harder to stay engaged in traditional classroom settings.
Their exposure to fast-moving, highly engaging digital content may reduce their tolerance for
passive learning. At the same time, they may become highly dependent on technology for
answers. Instead of exploring or analysing deeply, there is a risk that they may rely too much
on Al-generated responses.

Challenges in Teaching Generation Alpha

1. Over-Reliance on Technology and Al

One of the biggest challenges is the possibility that students become too dependent on
technology. With Al tools providing instant answers, students may feel less motivated to think
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independently or explore ideas in depth. The assumption that digitally immersed students
naturally possess advanced learning abilities is often misleading and requires careful
instructional guidance (Kirschner & De Bruyckere, 2017).

This does not mean technology is bad, in fact, it is extremely useful. However, the challenge
lies in ensuring that students still develop critical thinking skills rather than simply relying on
tools to do the thinking for them.

2. Shorter Attention Span

Generation Alpha is constantly exposed to fast, engaging, and personalised content. Because
of this, maintaining their attention in a traditional classroom may become more difficult. Long
lectures without interaction may not work effectively. Students may lose focus quickly if the
lesson does not capture their interest within a short period of time.

3. Expectation for Personalised Learning

Another challenge is their expectation for personalised experiences. Since many digital
platforms already tailor content based on user preferences, students may expect learning to
be customised to their needs, pace, and interests. For educators, this can be challenging,
especially when teaching large groups of students with different abilities and learning styles.

4. Communication and Social Skills

With increased digital interaction, face-to-face communication may become less common.
This can affect students’ ability to express ideas clearly, participate in discussions, and build
confidence when speaking. This is something educators need to actively address in the
classroom.

How do we prepare for Generation Alpha?

The answer is not to completely change everything, but to start adapting our teaching
approaches in a more intentional way. Educators are encouraged to adopt flexible and
student-centred teaching strategies to effectively engage modern learners in higher education
settings (Chicca & Shellenbarger, 2018).

1. Make Learning Active and Technology Balanced

Instead of relying heavily on lectures, lessons should involve students actively. This can
include group discussions, problem-solving tasks, and collaborative activities. When students
are involved, they are more likely to stay engaged and understand the content better. Even
though Generation Alpha is highly digital, not all learning needs to happen through screens.
In fact, using low-tech approaches can sometimes be more effective.

For example, using A3 paper for mind mapping activities allows students to organise ideas
visually and present them without relying on slides. This encourages them to think, explain,
and communicate based on their own understanding.

2. Use Visual and Creative Approaches

Since Generation Alpha responds well to visual content, incorporating drawings, diagrams,
and simple sketches can be very helpful. Drawing activities allow students to translate abstract
ideas into something more concrete. It also makes learning more engaging and memorable.

3. Encourage Critical Thinking

To avoid over-dependence on Al, educators need to design tasks that require thinking. Instead
of asking students to find answers, we can ask them to explain, justify, compare, or evaluate.
This pushes them to go beyond surface-level understanding.
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4. Build Communication Skills

Itis important to create opportunities for students to speak, present, and share ideas. Activities
that involve presenting without slides, group discussions, or peer feedback can help students
build confidence. These skills are essential, especially in preparing them for future workplaces.

Aspect Generation Z Generation Alpha

Technology Grew up with internet & Born into Al, smart tech &

Exposure smartphones automation

Learning Style Interactive, hands-on Highly visual, personalised,
immersive

Attention Span Short Potentially shorter

Information Access | Fast Instant (Al-driven)

Learning Engagement & relevance Personalisation & seamless

Expectation experience

Main Challenge Focus & critical thinking Over-dependence on Al

Table 1: Differences between Generation Z and Generation Alpha

Conclusion

In conclusion, whether we like it or not, Generation Alpha is coming, and they will bring new
expectations, behaviours, and challenges into the classroom. While they are highly advanced
in terms of technology, they will still need guidance in areas such as critical thinking,
communication, and deep understanding. As educators, the goal is not to completely change
how we teach, but to evolve. By combining active learning, creativity, and meaningful
engagement, we can create a learning environment that is suitable not only for Generation Z
but also for the generations to come. Preparing for Generation Alpha starts now, and small
changes in our teaching practices today can make a big difference in the future.
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