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ABSTRACT

This undergraduate project was illustrated to online buying behaviour in using E-hailing. The
purpose of this study is to be aware of the several risks in online buying behaviour. Literature
from the previous study can help in filling the gap between the research title and existing study.
Most of the journals and articles are from reliable and trusted sources with sufficient information
provided. Basic approaches were used to get the most accurate result. The population and sample
size are determined by using tables and formula from the previous study. The result was analysed
by descriptive statistics in term of descriptive study. The period and timeline for this study

conducted were within 4 to 6 months in order to complete all of the chapter given.



