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EXECUTIVE SUMMARY

The name of our company is AGPRO TOURISM. The details of this company, it is
business that focus on introduce local fruit and food to the local people and tourist people

who just do vacation to Sabah.

We located our businesg® eth with our AGPRO TOURISM;
i . ithat Tambunan still in the process
ocess of betterment, we
expect that with oper 7 pun: S: :';_‘, help economic growth
Sabah. : : '

We choice th
Tambunan is has stéat

business here.

The prospect o pusiness to the local and at

same time aiming the intern® S business has a high potential to
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