


EXECUTIVE SUMMARY 

The name of our company is AGPRO TOURISM. The details of this company, it is 

business that focus on introduce local fruit and food to the local people and tourist people 

who just do vacation to Sabah. 

We located our busin 

we expect to start our busi 

of betterment, we try to 

Sabah. 

Tambunan is has s 

business here. 

The prospect o 

same time aiming the inte 

expand in long term business sine 

er with our AGPRO TOURISM; 

PfOCess of betterment, we 

elp economic growth 

that we make, 

is suitable to open new 

usiness to the local and at 

business has a high potential to 

In order to make this project exist we are requires finding's RM 371, 707 to start the 

business. We prospecting the profit that we gain on the business, for first year are about 

year profit 
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