UNIVERSITI TEKNOLOGI MARA

THE ASSOCIATION BETWEEN SOCIAL MEDIA PRESSURE
ON BODY IMAGE AND EATING BEHAVIOURS AMONG
STUDENTSAGED 14 TO 16 IN SMK SHAH ALAM

MARISSA NAJLA BINTI ABDUL NIZAM

Bachelor (Hons.) of Dietetics

Faculty of Health Sciences

July 2025



ACKNOWLEDGEMENT

Bismillahirrahmanirrahim.

Alhamdulillah, all praise and gratitude be to Allah SWT, The Most Gracious and The
Most Merciful, for granting me the strength, patience, and perseverance to complete
this research project successfully. Without His blessings and guidance, this journey
would not have been possible.

I want to express my deepest appreciation to my beloved family for their endless
support, encouragement, and prayers throughout my academic journey. Their patience,
understanding, and constant motivation have been my source of strength, especially
during challenging times.

A special thanks goes to both of my parents for being my source of strength and
resilience in completing this thesis. To my beloved mother, thank you for your
unwavering support, love, and sacrifices. And to my late father, although you are no
longer by my side, | carry your strength and teachings with me every day. | hope this
achievement makes you proud. Your memory continues to guide and inspire me.

My utmost gratitude and sincere thanks are extended to my supportive supervisor, Dr.
Farhanah Binti Ahmad Shuhaimi, for her invaluable guidance, advice, and
constructive feedback. Her patience and dedication in supervising my work, from the
initial title choosing to the completion of this research, have truly been instrumental in
ensuring the gquality and progress of my study.

I am also grateful to my friends who worked under the same supervision, especially
Nur Huda and Raihanah Adzra. Both of them have been with me since the early stages
of proposal writing, providing support, sharing ideas, and working together through
discussions, tasks, and data collection. Their companionship and teamwork have made
this journey more manageable and meaningful.

I would like to extend my heartfelt appreciation to SMK Shah Alam for their
cooperation and willingness to be involved in this study. Their participation and
support were crucial in the successful implementation of the data collection process.

Lastly, I would like to extend my heartfelt appreciation to all my batchmates from
Crol5sant. Thank you for the encouragement, cooperation, and the memorable
moments we have shared throughout this academic journey. Each of them has
contributed in their way to this achievement, and | am truly grateful for the friendships
and support network we have built together.

May Allah SWT bless all of us with success and ease in all our future endeavours.



ABSTRACT

This study investigated the association between social media pressure on body image
and eating behaviours among adolescents aged 14 to 16 years in SMK Shah Alam. The
increasing use of visual-based platforms such as Instagram and TikTok exposes
adolescents to idealised body standards, which may affect their self-perception and
eating attitudes. The research aimed to assess the internalisation of appearance ideals,
identify the prevalence of disordered eating behaviours, and examine the relationship
between these factors. A cross-sectional quantitative design was employed involving
300 secondary school students. Data were collected using validated Malay versions of
the Sociocultural Attitudes Towards Appearance Questionnaire-3 (SATAQ-3) and the
Eating Attitude Test-26 (EAT-26), alongside anthropometric measurements to
calculate BMI-for-age. Results revealed that 87.4% of respondents experienced
moderate to high levels of social media pressure, while 22.3% were at risk of
disordered eating behaviours. A moderate positive correlation was found between
social media pressure and disordered eating (Spearman’s rho = 0.392, p < 0.001).
These findings indicate that increased exposure to social media is linked to
internalisation of societal beauty standards and unhealthy eating patterns. This
highlights the need for targeted interventions such as media literacy education, early
screening, and supportive school-based programs to promote positive body image and
healthy dietary behaviours among Malaysian adolescents.

Keywords: social media, body image, eating behaviour, adolescents, SATAQ-3,
EAT-26
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CHAPTER 1: INTRODUCTION

1.1 Research Background

Social media is one of the well-known developments in widespread
communication. A study has shown that 80.3% of Malaysian users are between 13 and
34 years old, although people of all ages use social media (Siddharth et al., 2022).
Platforms such as YouTube, Facebook, and Instagram have recorded high penetration
rates of 94%, 89%, and 75%, respectively. The severity of usage manifests how social
media forms an interplay and may affect users, particularly among the young
generation (Muller, 2021).

The huge number of audiences on social networking sites affects how individuals
see and judge their body appearance. This is because most of the users tend to engage
in self-comparison. This may hurt self-esteem (Hajat, 2024). However, these
comparisons can also stimulate some positive reinforcement of certain body image
ideals, as some of them may be linked to social media usage and body image concerns
(Datta et al., 2023).

Nowadays, some users may feel pressure to be slim due to the idealised images
and discussions about body types that are constantly bombarded. This is generally
referring to "social media pressure.” For instance, social media pressures manage to
change users' body satisfaction and shape attitudes toward food and eating. When
things go wrong, such exposures and unmet expectations will lead to negative self-
evaluations and engagement in harmful behaviour, particularly concerning their diet
(Mehmood et al., 2023).

Eating behaviour is a complex activity influenced by both internal and external
factors. Recently, social media have become one of the major external influencers. To
live up to unrealistic expectations, individuals tend to restrict food intake and exercise
excessively. These are mainly due to exposure to images of thinness ideals on social
networks (Gorska etal., 2023).



