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U-JE-A Tuition Centre 

1.0 EXECUTIVE SUMMARY 

1.1 INTRODUCTION 

As the contemporary world become modem, education becomes more important 

and valuable. As fresh graduates of MARA University of Technology, we are looking an 

opportunity to run up a Tuition center at Jalan Sepanggar, Kota Kinabalu. Then, we 

come up with U-JE-A Tuition Center. 

Type of business that we are agreed to run up is partnership. Where, four of us 

trade jointly to cany out a business with a view to make profits. Even though a tuition 

center is not really popular, but a tuition center can give a lot of benefits which is can 

help students to improve their performance in study. 

U-JE-A Tuition Center is an academic center located strategically at the 

developing area in Kola Kinabalu, which is at the Sulaman Central, Jalan Sepanggar. 

Besides that, this tuition center located near with a village and we noticed, in there just 

have only two tuition center. That means, our future tuition center competition with 

another entrepreneur is less. 

U-JE-A Tuition center strives to provide the best for primary and secondary 

school students in their UPSR, PMR and SPM exams. We choose to teach only science 

subjects such as Mathematics, Science, Additional Mathematic, Biology, Physics and 

Chemistry because we are only master on this subject. 

Our U-JE-A tuition Center is different with other tuition center because we divided 

our tuition center into three zones that allow a specific costumer to enter into it. Beside 

that, we were decided to give a member card to all students that register as a student of 

our tuition center (Zone 1) by level. Where, there have 2 types of levels of students that 

register as a member which is Level 1 (Primary School students) and Level 2 

(Secondary School students) 

We invite you to explore the U-JE-A website (www.UJEA.com) and discover how 

the center excels with new initiatives in education and student development. 
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