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ABSTRACT

This research study was conducted in order to identify the dimensions of extrinsic
rewards as a contributor to employees’ motivation in Land and Survey Department, Kota
Samarahan, Sarawak. There are so many dimensions of extrinsic rewards given to
employees in organizations, but this research was only focusing on four dimensions of
extrinsic rewards which are pay/salary, monetary bonuses, 'job promotion, and fringe
benefits. In this research, questionnaires were used in order to collect and gather
information, and Statistical Package for Social Science (SPSS) version 22.0 was used to
analyze the data collected. The sample size for this research was 80 respondents out of
total 100 of population size. Through this research, the researcher found that out of the

four dimensions of extrinsic rewards, fringe benefits was the highest factor in

contributing motivation to work among the employees.

Key words: extrinsic rewards, employees’ motivation, motivation, salary, bonuses, job

promotion, fringe benefits, rewards, dimensions of rewards, types of extrinsic rewards



ACKNOWLEDGEMENT

I thank Allah SWT for His mercy, I was able to complete this project paper to
fulfill the requirement of the Research Methods course. This project could not have been
completed without the assistance and guidance from Madam Pauline Jau, who was not
only guiding me as my supervisor but also encouraging and challenging me throughout
academic program. I was also blessed to have parents who wére very supportive and had
been the source of my inspiration in getting through all of these hardships. To all of my

friends, thank you for providing me some valuable and useful information needed for this

project. I thank them all.

Norhaslinda binti Mohamad Amin

January 2016
Faculty of Business Management
Universiti Teknologi MARA Malaysia

ii



TABLE OF CONTENTS

Page
ABS IREAE e 0 ctorbMiererets M arailiscousass s ssanssasp dbssesssassaringssssasesassssssssasasassssosssnsss oasssssspsasashs i
ACKNOWLEDGEMENT .........cconiivirniierercenreeeresissessssessssssssssssessassssssessessanasssssssassanesssesss it
LIST OF TABLES ...t oeeieterteiecesteestesaeeaessesstessnessesssssssstessasssessnessannsassassssssassasssenes v
LIST OF FIGURES .........cootitiritieeeteneieeistesneseesaessessassesssssssssssssseesesssessessesssssasnesssenasanes vi
CHAPTER 1
INTRODUCTION .....ooriiiirineeerierenieresenniesessenesssessesesssessssseseassessssssssesssssesssssesssesaosssssosassres 1
Background of the Study.......cccccvueeicrinensniennnrnecnenenseereeneennenns et T e 1
Statement Of the Problem............cccoiiviniiinininieenisinnsscsseesaneestessesneesessessaesesssensons 4
RESEATCh ODJECHIVES.......courvrereeeerrecrsreeeereseecseannsstseesessessessssssssssssasassessasassssanssessesasnasses 5
ReSEArCh QUESHONS .......cceciiiieirieieieiieireereeeesseeessenesssneessssesssssessssasessansesssesessessnsassssnsess 6
Y POMIESI Succe. . s, it msmhin i Essnesnst sohbsnho ensnnssnapanigassensensacsasssrmsnnasforesnosnonesssaseds 6
Significance Of the StUAY .......ccccecvvirieriinriierriereeriee s esaeseesaesessaessrenesanestseeseessssnesasens 7
Limitations of the St ........c.cccvverriiiiinineerrineircenereceeceesessresesnesesanesessesssossssases 8
Definitions Of TEIMNS ......c.cccccreririeterineitniiereresesestesessestesessestessssesssnsssesssssessssessesessssnsses 9
CHAPTER 2
LITERATURE REVIEW ......cociniiiitininnonecerencenrsnsssientssesssesssnsssesssssnessssesssessesssesssenes 11
DEFINILION ...oviviritieticticeneceeesee e steces e stsssaesaensesesenessensesassassessasnentansesssessessansensennen 12
SUD-CRAPLET .....ccoorereirreereeiririnertrserteseseerestessesesesassesssesessensesessassassessssstossnannenssnens 13
CHAPTER 3
METHODOLOGY ....cootiiiinininieetericnentenaesniseeseseseesesassessasssesssssassasssssssssssassesssssessaesesses 21
RESEAICh DESIZIN.......ceieereeenreeerienteiseeserneasesasasorasessesseseesessssessssasssssssessesnsssassassasessns 21
SamPliNg FTame .........coieeiieiceninerrieennincseeienessssssessesnesesssssesessessesessesseressnesssssasenses 22
POPULALION ...t cireeecten e cteneeseeesas s sresenesaesessesessesnesassnsasssasaneessassesaansenss 22
Sampling TECANIGUE .......ccceererreeenrerecrerieeeneeeecsseeessessesesssenersesnessssnssssansenseseossese 22
SAMPIE SHZE......oiiiceirirerrierrectrenrreserisessasaeeenesessnessscsassnssssassssssensenssnssseasssesanss 25
Uniit Of ANALYSES ...veeiereieiinrinnieecirieieceeeeesiesestesaesaesasssessesesssessessessesssssassaesaessessases 25
INSEIUMENL ..ottt eressctnn e nessas s rsas st s s e sossassonsssnresnssssassensasssaes 25
Validity Of INSIIUIMENL.........coirieiinenirerenreereneserreriesesensastesessessssesseesesesnssssssessssassssass 27
Data Collection ProCe@ures...........cccivueeicenenrinesenesiessesssesseseessssessssssessesasssssasssassnes 27
Reliability of Data ANalysiS........cocecvveerirceinirinnnniennniiisensitisessiesssssssssesssssssssesses 29
Data ANAIYSIS ....cccveeeeerreeerenerniaectenensestseessseesessesessessesessssesessssassessessessessasessesesassnessessss 30

iil



CHAPTER 1

INTRODUCTION

Background of the Study

This study focused on the dimensions of extrinsic rewards in an organization and
how they could affect the employees’ motivation. There were many researches that had
been done regarding this subject. Rizwan and Ali (2010) cor;ducted a research on the
impact of rewards and recognition towards employees’ job satisfaction and motivation.
Another research had been done by Nadia, Syed, Humera and Khalid (2011) to identify
the relationship between rewards and employees’ motivation in non-profit organizations.
The same research regarding the association between rewards and employees’ motivation
had also been conducted by Malik and Mohammad (2011). All of these researches
revealed that rewards and employees’ motivation had a positive relationship.

Rewards were necessary in any organization. A study done by Edward and
Christopher (as cited in Ong, Yip and Teh, 2012), stated that employees usually did not
come to work without any reason as they all need motivation as the driver for them to do
their works. According to Kalleberg et al. (as cited in Khawaja, Mazen, Anwar and
Alamzeb, 2012), rewards could also be defined as a gift that employees recejved after

doing their jobs. The performances of employees were related to the reward satisfaction

that had been given to them and those who performed well and were rewarded became



