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EXECUTIVE SUMMARY

As a first-timer in the industry, Astro Media Solutions will make an excellent selection
since it will give a feel of what a real office experience is. Overall, Astro Media
Solutions is a powerful company because it is a famous media and entertainment
company in Malaysia, and is very well spread in terms of market share. In more than
six months, the leadership role of Astro and strong financial results to launch high
perceived value campaigns in the digital sphere, and overcome the industry change,

such as increasing competition tension and digital transformation.

Previously participated in planning, executing and optimizing digital marketing
campaigns in various platforms including social media e.g., Facebook, email e.g.,
Scentre Group, email e.g., The Star and programmatic advertising e.g., Astro Ads.
Some of the most central roles were segmentation of audiences, monitoring
performance based on, and in the generation of insights. Working in cross-functional
teams, and worked on creative briefs, A/B testing and post-campaign reports, and this

work helped to enhance the level of analytical and project management expertise.

Astro’s dynamic and innovative work culture played a significant role in the
professional growth. Participating in brainstorming sessions and client meetings to
understand the importance of data-driven decision-making and customer-centric
strategies. The company’s emphasis on creativity and teamwork further inspired me
to explore new trends in digital marketing, such as Al-driven personalization and

influencer collaborations.

Also, lastly performed a SWOT analysis of the digital marketing strategy of Astro and
determined its strengths towards its brand reach and its opportunities towards
emergent digital platforms, as well as its weaknesses towards ad saturation and
changing consumer behaviour. This activity strengthened my strategic approach, and

convinced the importance of agile marketing amid the competitive environment.

To sum up, the internship experience in Astro has formed an essential milestone in
the marketing career by providing the working skills and industry knowledge, as well

as a positive attitude toward dealing with digital campaigns. Looking ahead to work
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