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ABSTRACT 

The aims of this study is to establish preliminary assessment, evaluation and 

understanding of the key factors that driving or influencing consumers in Kota 

Kinabalu to shop through the internet. From all the factors derived from the available 

literature review, only two most dominant factors will be examine - Convenience and 

Price factor. The model was developed on the basis of existing theoretical model 

focus on the factors that influencing customer to engage in shopping through online. 

From the finding; both Convenience and Price factor will create an opportunity to 

online retailers to attract new online shopper. 

viii 




