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1. EXECUTIVE SUMMARY

The 24 weeks of industrial training at Seri Senawang Event Sdn Bhd have provided so many
opportunities that are great for an internship student to explore and gain experience from
handling different tasks. The company Seri Senawang Event Sdn. Bhd. is analysed. A
company that supplies facilities relating to events by targeting weddings and corporate
events. The job scopes include managing social media through posting contents based on a
monthly calendar, engaging with the audience through personal messages and replying to
comments. Also, making content creation by finding reference on social media and
organising a monthly content calendar. Next, designing and editing content to be posted on
social media using application tools on Canva and CapCut. PESTLE is used to understand the
external factors while SWOT is used to gain internal insights. Recommendations are

suggested to SSE post analysis to improve the business condition.
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