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ABSTRACT 

 

Lunara is the latest gem in the Bloom Collection by Aztie Beauty House & Spa, 

a luxurious range of scented serums crafted to elevate each moment of your day. 

Inspired by the serene strength of the moon and the timeless beauty of nature, Lunara 

transforms skincare into a mindful, sensory ritual through three enchanting scents 

designed for different times of day: calming Lavender for a refreshing morning start, 

elegant Rose to brighten your day, and soothing Jasmine to ease you into the night. 

Each Lunara serum is meticulously formulated to nourish, hydrate, and revitalise the 

skin. Its lightweight texture absorbs quickly without leaving residue, while a potent 

blend of botanical extracts, hyaluronic acid, and skin-loving nutrients delivers 

balanced moisture, softens fine lines, and enhances the skin’s natural glow. "Beauty 

That Blooms With the Moon" is more than a tagline. it embodies a philosophy of holistic, 

time-conscious self-care that supports your well-being from dawn to dusk. Whether 

beginning your day with Lavender’s gentle clarity, embracing Rose’s confident 

elegance, or unwinding with Jasmine’s tranquil warmth, Lunara transforms your 

skincare routine into a moment of personal reconnection. Designed for individuals 

who value self-care, balance, and sophistication, Lunara invites you to slow down, 

reconnect, and reveal radiant, healthy skin that flourishes through all stages of life. 

Embrace the rhythm of the day and the gentle power of the moon with Lunara. 

 

Keywords: Scented Serum, Calming Lavender, Elegant Rose, Soothing Jasmine, Day To 

Night. 
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INTRODUCTION 
 
 

This project delves into the creation of Lunara, an exciting new range of 

scented serum skincare products from the Bloom Collection by Aztie Beauty House & 

Spa. With the evocative tagline “Beauty That Blooms With the Moon,” Lunara offers a 

holistic skincare experience inspired by the phases of the day and the calming power 

of nature. The collection unveils three exquisite scents; Lavender to awaken your 

senses each morning, Rose to add a radiant touch to your daytime glow, and Jasmine 

to gently ease you into the serenity of night. More than just fragrances, each serum is 

thoughtfully crafted to nourish the skin while indulging the soul in a daily ritual of beauty 

and well-being. The primary objective of this project is to develop a cohesive and 

attractive visual identity that reflects Lunara’s core values: elegance, self-care, and 

natural beauty. This assignment focuses on the conceptualisation and design of 

various branding elements, including logo creation, packaging design, marketing 

materials, and visual content that conveys the product’s luxurious yet approachable 

essence. Special attention is given to the integration of scent cues into visual design, 

ensuring that every element resonates with the target audience and aligns with the 

overarching brand ethos of Aztie Beauty House & Spa. This introduction sets the stage 

for exploring the creative strategy, design process, and final outcomes that shape 

Lunara’s identity as a standout offering in the Bloom Collection, a product line that 

encourages customers to embrace mindful self-care rituals and allow their beauty to 

flourish in harmony with the natural rhythms of day and night. 

 

DESIGN AND DEVELOPMENT OF LUNARA 

The creation of Lunara, a standout star in the Bloom Collection by Aztie Beauty 

House & Spa, is a masterclass in design that seamlessly blends luxury, nature, and 

purpose. From concept to execution, every detail is thoughtfully curated to evoke a 

sense of calm sophistication and sensorial delight. At the heart of Lunara’s identity lies 

its elegantly constructed packaging—a harmony of form and function. The packaging 

structure is carefully crafted to ensure ease of use while presenting a sleek, premium 

appearance that commands attention on the shelf. Crafted with sustainable materials 

and ergonomic contours, each component reflects a conscious approach to beauty. 

Delicate botanical illustrations and soothing colour palettes—each echoing the 

signature scents of Lavender, Rose, and Jasmine—come together with refined 
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typography that encapsulates the collection’s mantra: “Beauty That Blooms With The 

Moon.” 

 

Beyond the packaging, Lunara’s brand universe unfolds through thoughtfully curated 

corporate touchpoints, including sleek minimalist business cards, elegantly tailored 

uniforms, and livery inspired by the gentle rhythm of the moon’s phases. Each element 

works in harmony to uphold a cohesive and visually compelling brand identity. The 

experience continues with merchandise that speaks the language of self-care, 

featuring luxe candles, reed diffusers, mugs, spa robes, pin badges, and thoughtfully 

curated gift sets. Each item is adorned with Lunara’s signature motifs, designed to 

evoke moments of everyday indulgence and deepen the emotional connection with 

the brand. In both print and digital campaigns, the brand narrative comes to life 

through rich visual storytelling. Core ingredients, mood-enhancing imagery, and 

emotive copy reflect the tranquil elegance of Aztie’s spa heritage, inviting the 

audience into a world of beauty and serenity. To maintain a strong presence across 

platforms, custom-designed Social Media Templates offer a flexible and visually 

harmonious toolkit for ongoing campaigns, complete with editable elements and a 

cohesive aesthetic tailored to each season. Together, these elements elevate Lunara 

beyond the realm of skincare, transforming it into an immersive lifestyle experience 

defined by intentional design, emotional resonance, and a consistently refined brand 

voice. 

 

 

 

 

 

 
 

 

 

 

 

 

Figure 1.1 Logo & Product design of Lunara 
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LUNARA: A PRINT DESIGN PROJECT 

 
Lunara is a beautifully scented serum skincare line created as part of the Bloom 

Collection by Aztie Beauty House and Spa. The collection includes three distinct 

variants: Lavender for the morning, Rose for the day, and Jasmine for the evening. This 

print design project set out to capture Lunara’s calming and elegant presence 

through a complete suite of printed materials that reflect its time-based skincare ritual. 

 

From product packaging and dielines to promotional posters, flyers, and spa 

brochures, every element was carefully crafted to express the essence of the brand. 

The central message, “Beauty That Blooms with the Moon,” is brought to life through 

soft, floral colour palettes and clean, refined layouts. The use of minimalist design 

allows the products to breathe visually while reinforcing a sense of quiet luxury. 

 

Typography plays a vital role in this visual language, striking a balance between 

sophistication and calm. Custom illustrations and subtle moon-phase imagery add 

depth to the narrative, reinforcing the idea of skincare that flows in harmony with 

natural rhythms. Special attention was given to material selection, print finishes, and 

tactile qualities, ensuring that the physical feel of each piece aligns with Lunara’s spa-

level quality. 

 

More than just a visual identity, this project sought to build an emotional bond 

between the brand and its audience. Through intentional design choices and elegant 

storytelling, Lunara presents a print experience that reflects a deeper commitment to 

holistic beauty and well-being.
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Figure 1.2 Overall items print design for Lunara 
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LUNARA: A DIGITAL DESIGN PROJECT 
 

Lunara is the latest addition to the Bloom Collection by Aztie Beauty House and 

Spa, offering a delightful range of scented serums. Lavender is designed to uplift your 

morning routine, Rose provides a burst of freshness for the day, and Jasmine helps you 

unwind as evening falls. This digital design project brings Lunara’s brand essence to life 

through a captivating and cohesive experience across multiple digital platforms. 

The exhibit design translates Lunara’s soothing and nature-inspired character into an 

immersive three-dimensional space. Whether presented virtually or in person, the 

display features elegant backdrops, moon phase visuals, and scent-themed zones 

that guide visitors through the story of the collection. Every detail is crafted to reflect 

the brand’s calming narrative and sensory appeal. 

 

At the heart of the campaign is a television commercial concept built around the 

message “Beauty That Blooms with the Moon.” It features cinematic visuals of serene 

skincare rituals throughout the day, accompanied by atmospheric music and a 

heartfelt voiceover that highlights the emotional and practical benefits of each 

product. The logo animation subtly brings the brand identity to life, with flowing 

movements inspired by moon phases and blooming flowers. This visual touch reinforces 

Lunara’s themes of natural cycles and renewal, making it ideal for intros, social media 

content, and digital advertisements. 

 

The website design provides a sleek and user-friendly platform that invites customers 

to explore the entire Bloom Collection. Featuring refined typography, colour schemes 

that correspond to each scent, interactive storytelling, and intuitive e-commerce 

features, the site ensures a seamless online experience. Together, these digital design 

elements form a unified and luxurious presence that celebrates holistic beauty. Lunara 

not only enriches the Aztie Beauty House and Spa portfolio but also offers a thoughtful 

sensory journey that reflects the growing demand for mindful skincare and well-being. 

 

Lunara is the latest addition to the Bloom Collection by Aztie Beauty House and Spa, 

offering a delightful range of scented serums. Lavender is designed to uplift your 

morning routine, Rose provides a burst of freshness for the day, and Jasmine helps you 

unwind as evening falls. This digital design project brings Lunara’s brand essence to life 

through a captivating and cohesive experience across multiple digital platforms. 
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The exhibit design translates Lunara’s soothing and nature-inspired character into an 

immersive three-dimensional space. Whether presented virtually or in person, the 

display features elegant backdrops, moon phase visuals, and scent-themed zones 

that guide visitors through the story of the collection. Every detail is crafted to reflect 

the brand’s calming narrative and sensory appeal. 

 

At the heart of the campaign is a television commercial concept built around the 

message “Beauty That Blooms with The Moon.” It features cinematic visuals of serene 

skincare rituals throughout the day, accompanied by atmospheric music and a 

heartfelt voiceover that highlights the emotional and practical benefits of each 

product. The logo animation subtly brings the brand identity to life, with flowing 

movements inspired by moon phases and blooming flowers. This visual touch reinforces 

Lunara’s themes of natural cycles and renewal, making it ideal for intros, social media 

content, and digital advertisements. 

 

The website design provides a sleek and user-friendly platform that invites customers 

to explore the entire Bloom Collection. Featuring refined typography, colour schemes 

that correspond to each scent, interactive storytelling, and intuitive e-commerce 

features, the site ensures a seamless online experience. Together, these digital design 

elements form a unified and luxurious presence that celebrates holistic beauty. Lunara 

not only enriches the Aztie Beauty House and Spa portfolio but also offers a thoughtful 

sensory journey that reflects the growing demand for mindful skincare and well-being. 

 
Figure 1.3 Exhibit Design 
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Figure 1.4 Official Website 

FINDINGS AND RESULT OF LUNARA 

 

The Lunara project has truly hit the mark by creating a cohesive and premium 

brand identity that beautifully captures the essence of “Beauty That Blooms With The 

Moon” across both print and digital platforms. Through in-depth research, it became 

clear that customers value skincare products that offer clear usage instructions, a 

delightful sensory experience, and a heartfelt narrative focused on self-care. This 

insight guided the entire packaging approach, which features soothing colour 

palettes and clearly labelled scents tailored for morning, daytime, and evening 

routines. Each design element was crafted to support ease of use while evoking a 

calm, spa-like atmosphere. The print materials, including product packaging, 

brochures, and branded merchandise, all communicated a consistent aesthetic that 

reflected luxury and trustworthiness. In the digital space, the Lunara experience was 

brought to life through an immersive exhibit concept, an emotionally resonant 

television commercial idea, a gently animated logo, and a thoughtfully designed 

interactive website.  

 

Each digital component worked together to tell Lunara’s story in a modern and 

engaging way, appealing to customers seeking both function and emotional 

connection. Overall, the project demonstrated the strength of unified visual storytelling 

in enhancing brand recognition and appeal for Aztie Beauty House and Spa’s Bloom 

Collection. The final creative solutions not only met the project brief but also provided 

practical, market-ready assets that improved usability, nurtured brand loyalty, and 
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reinforced Lunara’s positioning as a premium skincare line. With a strong foundation 

now established, the brand is well-prepared for a successful launch and long-term 

growth. 

CONCLUSION AND RECOMMENDATION 

 

As the final touches come together, the Lunara project has beautifully brought 

the essence of “Beauty That Blooms with the Moon” to life. With a clear vision and a 

refined approach, it has successfully shaped a cohesive and luxurious brand 

experience for Aztie Beauty House and Spa’s Bloom Collection. From thoughtfully 

designed packaging and printed materials to merchandise, exhibition visuals, digital 

advertising, and online platforms, every element contributes to a compelling narrative 

of self-care rituals that flow naturally with the rhythm of the day. The use of soothing 

colour palettes, delicate botanical illustrations, and elegant typography has played a 

key role in establishing a strong and recognisable visual identity. This thoughtful design 

elevates both the brand’s perceived value and its emotional connection with the 

audience. Looking ahead, it is essential for Aztie Beauty House and Spa to maintain 

visual and tonal consistency by following clear brand guidelines in all future 

campaigns. The brand may also benefit from exploring sustainable packaging options 

and expanding digital marketing initiatives. These could include influencer 

collaborations, interactive storytelling, and improvements to the e-commerce 

experience, all of which can help increase customer engagement and build long-

term loyalty. Remaining attentive to user feedback and adapting to market trends will 

also be important when introducing new scent variations or extending the product 

line. By staying connected to the evolving preferences of today’s consumers, Lunara 

can grow while remaining true to the values that define it. With such a strong 

foundation already in place, Lunara is prepared to flourish as a memorable brand that 

reflects luxury, celebrates nature, and embraces the rituals of mindful self-care. It offers 

a beauty journey that continues to bloom with grace and purpose
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