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EXECUTIVE SUMMARY

The purpose of this report is to provide an overview of the six-month industrial training 

experience that was completed at Puteri Specialist Hospital, which is a reputable private 

hospital in Malaysia that operates under the umbrella of Johor Corporation Berhad, a 

distinguished company. During the training that took place between March 4, 2025 and August 

16, 2025, I was given the opportunity to gain practical experience in the Marketing and 

Communication Department. During this time, I was responsible for a variety of tasks, 

including the preparation of content for social media, the management of corporate events 

and CSR, the assistance of corporate visits and visits to general practitioners, the entry of 

information into databases for general practitioners, and the provision of health tourism 

services to patients from other countries.

A brief introduction of the company's history, vision, and mission, as well as its 

organizational structure, is presented at the beginning of the report. The professional health 

treatment services, accident and emergency services, anaesthesiology and critical care, 

rehabilitation services, laboratory services, diagnostics and imaging services, and special 

diagnostic services that Puteri Specialist Hospital offers have earned it a reputation for 

excellence. The company has issues in the rising cost of equipment and machine, which are 

outlined in the SWOT analysis part of the study. Despite its strong presence in the healthcare 

industry and the devotion of its customers, the company faces these challenges.

I improved both my technical and soft skills during the course of the training. Some of 

the abilities that I improved include sales and promotion of health packages, management of 

social media, communication, and event organizing. In addition to that, I gained knowledge 

regarding business methods in the actual world, corporate operations, and teamwork. I was 

not only able to acquire practical information that was pertinent to my topic of study through 

my internship, but I was also able to prepare myself for the demands that are present in the 

working world.

In its conclusion, the research provides critical reflections on the company's strengths 

and places for improvement, particularly in the areas of staff training and technological 

innovation. Additionally, the analysis provides proposals for future growth plans in the 

healthcare market, which is very competitive.
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