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PREFACE 

 

It is with great pleasure that we present Beyond Lectures: Insights from Business Disciplines 
(Cultivating Writing Culture in Management, Marketing, Finance & Economics), a collective effort of 
academicians from Faculty of Business and Management, UiTM Johor Branch, who are deeply 
passionate about advancing knowledge and sharing insights in their respective fields. 
 
This book aims for cultivating a writing culture among academics while providing a platform for sharing 
research, reflections, and practical perspectives. Each chapter represents the unique expertise and 
experiences of the contributors, offering readers valuable insights into contemporary issues in 
management, marketing, finance, and economics. 
 
The process of compiling and editing this book has been both challenging and rewarding. It has brought 
together diverse voices and ideas, which we hope will inspire readers to further explore, discuss, and 
apply these concepts in their own professional and academic contexts. 
 
On behalf of the editorial team, I would like to express my sincere gratitude to all contributors for their 
dedication and commitment to this project. Special thanks are also extended to the reviewers, advisors, 
and the Faculty of Business and Management, UiTM Johor Branch, for their continuous support and 
encouragement throughout this publication journey. 
 
We hope this book will serve as a valuable resource for students, academics, and practitioners alike, 
and that it will stimulate further interest and research in the dynamic field of business studies. 
 
 
 
 
DR. NOR AZAIRIAH FATIMAH OTHMAN 
Chief Editor 
Research and Publication Unit 
Faculty of Business and Management 
UiTM Johor Branch 
2025 
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FOREWORD 
 
 
It is an honor for me to write the foreword for Beyond Lectures: Insights from Business Disciplines 
(Cultivating Writing Culture in Management, Marketing, Finance & Economics). This book is a testament 
to the dedication and collaborative spirit of our academic community at the Faculty of Business and 
Management, UiTM Johor Branch. 
 
The chapters compiled in this volume reflect the diverse expertise of our lecturers, covering important 
themes in management, marketing, finance, and economics. This effort not only enriches the body of 
knowledge in these disciplines but also nurtures a strong writing culture among our academics, which 
is crucial in fostering critical thinking and scholarly contribution. 
 
I congratulate the editorial team for their commitment and perseverance in bringing this project to 
fruition. Their efforts have resulted in a book that will undoubtedly serve as a valuable reference for 
students, lecturers, and industry practitioners. 
 
It is my hope that this publication will inspire more academics to share their work, contribute to 
intellectual discourse, and strengthen the connection between theory and practice. 
 
Congratulations to everyone involved in making this book a reality. 
 
 
 
 
DR. NOR HAZILA ISMAIL 
Head of School 
Faculty of Business and Management 
UiTM Cawangan Johor 
2025 
 
 
 
 
 
 
 



Beyond Lectures: Insights from Business Disciplines

i
 

TABLE OF CONTENTS

 

PREFACE 
 
FOREWORD 
 
CHAPTER 1: ECONOMIC & SOCIAL LANDSCAPE 

1 Bayaran Pencen KWSP Selari dengan Status 
Negara Menua Ling, Aidarohani binti Samsudin & 

Dr Fatin Farazh binti Yaacob 
 

1-2 

2 Ekonomi Hijau: Peluang Baharu Malaysia Rosmah bt Abd Ghani@Ismail, 
Norfariza Mohd Ali, Siti Nordiyana 
Isahak & Dr Nur Fatihah Shaari 
 

3-5 

3 The Power of Consumers in Controlling the 
Price of Goods: An Analysis from the 
Perspective of Consumer Sovereignty and 
Modern Market Mechanisms 

Bazri bin Abu Bakar, Mohd Azim bin 
Sardan, Dr Juliana Mohamed Abdul 
Kadir & Azman Ali 

 6-7 

4 Kesan Beban Kerja yang Ekstrem ke atas 
Produktiviti, Kewangan serta Institusi 
Kekeluargaan 

Dr Basaruddin Shah Basri, Rabiatul 
Alawiyah Zainal Abidin, Dr Suhaidi 
Elias & Kamal Fahrulrazy Rahim 
 

8-10 

5 Dunia Pekerja Bebas Muharratul Sharifah binti Shaik 
Alaudeen & Roha binti Mohamed 
Noah 

11-12 

 
CHAPTER2: FINANCIAL LITERACY & BEHAVIOR 
 
6 Pengaruh Literasi Kewangan dan Kawalan 

Diri terhadap Pembelian Impulsif serta 
Kesejahteraan Kewangan Generasi Z 
 

Husnizam Hosin & Rudza Hanim 
Mohamed Anuar 

13-15 

7 Menabung Seawal Usia Kanak-kanak Mampu 
Membentuk Disiplin Kewangan 
 

Yuslizawati binti Mohd Yusoff & 
Khairunnisa binti Rahman 

16-19 

8 Peranan Organisasi Pembelajaran dalam 
Membentuk Tingkah Laku Inovatif 

Khairunnisa binti Rahman, Yuslizawati 
binti Mohd Yusoff, Nazihah binti Omar 
& Rudza Hanim binti Mohamed Anuar 

20-22 

9 Beyond IQ: The Role of Emotional Intelligence 
and Spiritual Intelligence in Daily Life 

Zanariah Abdul Rahman, Syaidatul 
Zarina Mat Din & Dr Akmal Aini 
Othman 

23-25 

10 Pempengaruh Mikro vs Makro: Siapa Lebih 
Memberi Impak? 

Sharmin bin Baba & Noor Insyirah binti 
Mohsin 

26-27 

11 Generasi Z dalam Konteks Dunia Moden Zuraidah Sipon, Dr Muhammad Majid 
& Dr Norshahniza Sahari 

28-30 

 

 

 

 



Beyond Lectures: Insights from Business Disciplines

ii
 

CHAPTER 3: INVESTMENT & FINANCIAL FUTURE

CHAPTER 4: POLICY, RISK & STRATEGY 

CHAPTER 5: COMMUNITY SERVICE & KNOWLEDGE SHARING 

23 Kewangan Islam Bersama Sek Men Sains 
Segamat 

Dr Maizura Md Isa, Dr Nor Hazila 
Ismail, Dr Norashikin Ismail & Mohd 
Khairul Ariff Noh 
 

59-60 

24 Pelaburan Pemandangan Malam 
Kemerdekaan Hotel Sekitar KLCC 

Rabiatul Alawiyah Zainal Abidin, Dr 
Basaruddin Shah Basri, Kamal 
Fahrulrazy Rahim & Norhadaliza 
Abdul Rahman 

61 

25 Perkongsian Akademik Projek SULAM 
MKT571: Ke Arah Penguasaan Pemasaran 
Kandungan Digital, Media Sosial dan 
Pemasaran Mudah Alih 
 

Muruga Chinniah, Dr Nor Hazila 
Ismail & Dr Mazida Ismail 

62-64 

26 Operational Excellence 2025: Cultivating a 
Culture of Continuous Improvement 

Zanariah Abdul Rahman, Syaidatul 
Zarina Mat Din, Dr Akmal Aini 
Othman & Dr Suhaidi Elias 

65-67 

27 Resepi Kejayaan 100Plus Melalui Strategi 
Pemasaran 

Dr. Norshahniza Binti Sahari, Dr. 
Noreen Noor binti Abd Aziz & Norlina 
Binti M.Ali 

68-69 

 

12 Pemilikan Harta Dalam Konteks Perancangan 
Kewangan Islam 
 

Ferri Nasrul & Nazihah Omar 
 

31-32 

13 Fostering ESG Investing Among Malaysian 
Gen Z 

Ruziah A. Latif, Nurul Haida Johan & 
Zaibedah Zaharum 

33-35 

14 Emas Sebagai Pilihan Bijak Pelabur Nurul Haida Johan, Ruziah A. Latif  & 
Zaibedah Zaharum 

36-38 

15 Simbiosis Baru dalam Pelaburan: Peranan AI 
dalam Analisa Teknikal 

Shashazrina binti Roslan & Dr Mazida 
Ismail 

39-40 

16 Faktor yang Mempengaruhi Kesiapsiagaan 
Kewangan Individu dalam Perancangan 
Persaraan 

Husnizam Hosin & Rohanizan Md 
Lazan 

41-42 

17 Strategi Penetapan Harga dari Perspektif 
Ekonomi Islam 

Shahrinizam Mansor & Dr Nor 
Azairiah Fatimah Othman 

43-44 

18 Risk Management and Policy Imperatives: 
Regulating Buy Now, Pay Later (BNPL) in 
Malaysia 
 

Oswald Timothy Edward & Suzana 
Hassan 

45-48 

19 Insurance and ESG: Trends, Challenges and 
Future Strategies 

Oswald Timothy Edward & Masitah 
Omar 

49-51 

20 Bank Digital di Malaysia: Era Baru Kewangan 
Digital 

Norhasniza binti Mohd Hasan & Tay 
Bee Hoong 

52-53 

21 Does a Lower Rate of Employment Indicate a 
Good Economic Condition? 

Dr Mazida Ismail & Shashazrina 
Roslan 

54-55 

22 ESG Integration in Oil & Gas Industry: A Case 
Study of Petronas Gas Berhad 

Dr Norashikin Ismail, Norhailiza Amir 
Hamzah, Mohamad Azwan Md Isa & 
Sharazad Haris 

56-58 



Investment & Financial Future                                    Beyond Lectures: Insights from Business Disciplines

33
 

 

FOSTERING ESG INVESTING AMONG MALAYSIAN GEN Z 

Ruziah A. Latif, Nurul Haida Johan & Zaibedah Zaharum 

 

Introduction 

rather an active participant in investment markets. In Malaysia, the rapid growth of financial 
technology (fintech) platforms, together with improved internet access and increasing financial 
literacy, has significantly lowered barriers to entry. These developments have enabled young 
investors to engage with a wide range of financial products, ranging from traditional stocks 
and unit trusts to innovative digital assets such as cryptocurrencies and peer-to-peer lending. 
The accessibility of online trading applications, combined with financial education initiatives, 
has empowered this demographic to take greater control of their financial futures, making 
investment not only more attainable but also more appealing than ever before. 
At the same time, investment priorities are evolving in response to broader societal changes. 
In a context in which there is growing global concern about climate change, social justice and 
corporate governance (Enciso-Alfaro & García-Sánchez, 2023), the debate has moved 
beyond financial performance only. However, more and more people are asking about the 
ethical nature of younger investors' investments and how profit-driven they are, especially 
those from Generation Z (Gen Z). This pattern also demonstrates growing interest in 
responsible and sustainable investing, which involves making choices based on 
environmental, social, and governance (ESG) considerations besides returns.   
 
Gen Z Investors 
Concerns about sustainability are becoming more prevalent among younger people, 
especially Gen Z. Data from global surveys shows that Gen Z is more likely than earlier 
generations to incorporate personal values like environmental sustainability and social 
responsibility into their financial decision-making (Deloitte, 2022). Since they were raised in a 
technologically advanced environment and have a distinct skill set for navigating digital 
platforms, Gen Z, or those born between 1997 and 2012, are referred to as digital natives. 
They use digital investment platforms and mobile applications to interact with capital markets.
Gen Z are defined by a strong aspiration toward financial freedom often through plans to retire 
early or by means of achieving it through multiple sources of income (Business Insider, 2025; 
CFA Institute, 2023). Nevertheless, this generation has been entering investment markets at 
younger ages with most having initiated their investment activities in late teens or early 
twenties (World Economic Forum, 2025). This pragmatic approach to personal financial 
management on top of the new waves of fintech products gives Gen Z an opportunity to 
influence the trends in stock market participation.  
In the Malaysian context, Gen Z can be categorized as the largest retail investors, consisting 
of 54%, followed by 24% aged between 35 and 44 years (Bursa Malaysia, 2023). It indicates 
that Gen Z starts growing their wealth to enjoy compounding returns over time and realizes 
that investment is a viable solution to beat inflation. At the same time, social media is also one 
of the strong influences towards Gen Z to get involved in investment, where experience and 
sharing from friends or other influencers will create FOMO (fear of missing out).  
 
ESG Investing 
Ethical investing is a broad term referring to investment decisions made by investors based 
on their moral or ethical conviction. Its objective is to avoid certain businesses, like tobacco or 
gambling, which may not be in conformity with their personal beliefs and values. Ethical 
investing also incorporates ESG investing, currently the most rapidly growing investment 
discipline worldwide. It extends beyond traditional financial metrics to incorporate how 
companies manage climate risk, labour practices, corporate governance and other 
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sustainability issues, which are often pitched as factors that could negatively impact financial 
performance if they are not managed well. 
In Malaysia, interest in ESG considerations has been rising steadily, as seen both in regulatory 
developments and in academic studies. For instance, Adzis et al. (2022) finds that ESG 
practices have a positive and significant effect on both market and financial performance of 
public-listed companies in Malaysia. Another Malaysian study, by Ming et al. (2024) examines 
data from 2015-2022 for leading public-listed companies and shows that overall ESG scores 
are positively associated with return on assets (ROA), suggesting that companies with 
stronger ESG practices tend to perform better financially in the Malaysian context. Earlier, the 
study by Mohammad and Wasiuzzaman (2021) provides empirical evidence that Malaysian 
companies with higher levels of ESG disclosure tend to show stronger competitive positioning 
and improved financial performance.  
In addition, the FTSE4Good Bursa Malaysia Index and FTSE4Good Bursa Malaysia Shariah 
Index, which were introduced in December 2014 and June 2021, respectively, are intended to 
assess the performance of Malaysian companies that demonstrate strong ESG practices. 

Source: phillipinvest.com.my 
 
Based on the diagram above, the three-year performance comparison between the 
FTSE4Good Bursa Malaysia Index and the FTSE Bursa Malaysia EMAS Index illustrates the 
growing relevance of ESG-oriented investing in the Malaysian capital market. The 
FTSE4Good continuously outperforms the more general EMAS benchmark, indicating better 
performance among companies that follow ESG standards. According to this performance 
difference, businesses that adhere to ESG standards not only show resilience in times of 
market turbulence but also produce competitive and occasionally better financial returns. 
These results support the claim that ESG integration is a strategic investment approach that 
can produce long-term shareholder value in addition to being an ethical consideration. This 
trend confirms the rising demand for sustainable investment products in the region and for 
Malaysian investors, represents a larger shift in investment paradigms where ethical 
investment practices are becoming more in line with market outperformance. 
 
Challenges 
Nonetheless, there are obstacles to this growing attention. Although many young Malaysians 
are enthusiastic to invest, their level of financial literacy is not up to par yet. A study conducted 
by Fadzli and Omar (2021) found that Malaysian youth continued to be far away from having 
even a basic knowledge of investment, let alone the ESG principles. This gap exposes them 
to poor investment decisions, impulsive trading behaviour and even financial scams. 
It would be beneficial to do this if ethical investing education were organized in a way that 
made it easier to understand and relate to. Universities may also choose to include courses 
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on sustainable investing in their finance or economics curricula. Regulators like the Securities 
Commission Malaysia (SC), on the other hand, can use a youth-focused strategy that involves 
workshops, gamified apps, and social media. Although the SC's 2020 SRI (Sustainable and 
Responsible Investment) Roadmap offers a national framework, Gen Z participation will be 
crucial to its success. 
Furthermore, the emergence of robo-advisors and user-friendly investment apps offers a great 
chance to incorporate ESG data straight into Gen Z preferred trading platforms. These tools 
can help simplify complex ESG scores and present ethical insights in ways that are more 
understandable and actionable. 
 
Conclusion 
In conclusion, a comprehensive strategy involving education, digital empowerment and 
proactive engagement is essential to fostering an ESG investment culture among Malaysia 
Gen Z. When guided appropriately, the Gen Z investor can become a responsible steward of 
capital and a financially literate individual who makes investments that promote the long-term 
welfare of society and the environment. 
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