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FIGURE 5 PERSONAL PRACTICES AND AWARENESS

This section delves into participant awareness of and engagement in campaigns, educational initiatives, and routines aimed at reducing
food waste. Notably, participants express a strong desire to learn more about cutting down on food waste in their homes. While a sizeable
percentage (10%) disagreed, a majority (56.7%) actively seek information. The neutral responses (53.3%) present an opportunity to
enhance communication and make resources more accessible for those who are still uncertain. Moving on, (50%) of participants actively
engage in conversations with friends and family about how food waste affects the environment. However, roughly 36.7% remain
ambivalent. A small proportion (13.3%) disagreed, suggesting that some may not bring up the subject of food waste and its effects on the
environment. Regarding the belief in the efficacy of planning and preparation to reduce food waste, a majority (90%) strongly endorsed
this idea, showcasing a favourable attitude towards implementing more mindful practices. Conversely, (3.3%) disagreed and (6.7%) took a
neutral stance. Next, all participants agreed on the need for more information and understanding regarding food waste and its effects on
the environment. This unanimous stance, with (96.7%) agreement and aLmost no participants (3.3%) expressing neutrality or disagreement,
underscores a strong foundation for implementing focused educational initiatives. In terms of active InvoLvement in food waste reduction
programs, a commendable 56.7% take part, showcasing a significant majority. Conversely, roughly one in five (20%) remains neutral, and a
smaller portion, one in four (23.3%), disagrees. In summary, participants' diverse responses highlight opportunities for targeted
communication, increased awareness, and more active participation in food waste reduction initiatives, contributing to more sustainable
management of food resources.

In conclusion, the survey iLluminates the complex landscape of household practices and attitudes towards food waste, offering crucial
insights for targeted interventions. Notably, the prevalence of larger households signals challenges in meal planning and grocery
management. Analysis of disposal motives and methods exposes gaps in eco-friendly practices, emphasizing the need for awareness
campaigns. The willingness to adopt changes, ranging from meal planning to composting, highlights intervention points for fostering
sustainable practices. Moreover, insights into public awareness of environmental consequences underscore the importance of focused
education. Participants express a strong desire to learn, engage, and enact change, providing a foundation for implementing effective
educational initiatives. This multifaceted exploration points towards a collective journey to mitigate food waste's ecological impact,
emphasizing the interconnectedness of demographics, practices, and awareness in shaping a more sustainable future.
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