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EXECUTIVE SUMMARY 

 

The following is a proposal of business plan, TudunGadis Enterprise is a business whereby women out 

there can shop their scarf online and walk-in around Temerloh.  The business is set up together by 5 individuals 

which are General Manager, Marketing Manager, Operation Manager, Administrative Manager and Financial 

Manager with a capital RM……. We are very experienced in management and business.  As a newly built 

business, we want to be one of the brands that can provide a great and outstanding scarf to our customers by trying 

our very best to fulfil their demands.  Importantly, keep it simple but trendy and affordable. 

 

We have clearly carried out a lot of research and analysis before we started the business to ensure that the 

service to be delivered can satisfy the requirements and needs of consumers. We also have our competitors which 

are dUCk Scarves, Naelofar Hijab, Tudung Rufflle, Kekaboo, Bawal Exclusive and many more as our 

benchmarks to compete and enable us to execute better services healthily. Improvisation and innovation of the 

present service is our main purpose in order to fight against them, which helps to distinguish the business.  This 

will also assist the business to function efficiently.  Furthermore, we also sell our scarf at a reasonable price.  This 

is because they can have it and it will help reduce the customer burden. 

 

As entrepreneurs, we are expecting TudunGadis Enterprise can further expand branches and markets in 

order to meet the needs of customers.  This can also help raise our spirits to produce quality products and always 

be able to be competitive on par with popular brands out there. 
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1.0 BUSINESS DESCRIPTION

1.1 Business Information

1. Name of the Business TudunGadis Enterprise

2. Business Address No. 6, Jalan Bandar Temerloh,

Taman Temerloh, 28000,

Temerloh, Pahang Darul Makmur

3. Correspondence Address 6/97 Risda Semaian Negeri

Pahang, Kampung Awah, 28000,

Temerloh, Pahang Darul Makmur

4. Website www.tudungadisent.com

5. E-mail                         

6. Telephone Number            

7. Fax Number           

8. Form of Business Partnership

9. Main Activity Fashion

10. Date of Commencement 1 January 2021

11. Date of Registration 1 December 2020

12. Registration Number (CA0155352-D)

13. Name of Bank Maybank

14. Bank Account Number             


