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Effectively managing precrastination involves
using techniques that facilitate a balance
between timeliness and thoughtfuL choices.
Before beginning the activity, the first thing we
may do is to take a moment to reflect. Determine
if the task requires immediate attention or if it can
wait for a better result. Also consider the task's
importance and timing.

Because significant jobs have larger results and
are more challenging, some people would prefer
to do urgent tasks with short deadlines rather
than important tasks (Zhu et al., 2018). Prioritize
doing important tasks first and postpone Less
important ones. This approach ensures that your
efforts are focused on tasks that have the most
impact.

Set up certain time periods for various kinds of
work, such as focused job completion and
carefuL planning. By allocating certain times for
both urgent activity and thoughtful planning,
time-bLocking enablLes you to better organize
your day. In addition, we need to be more flexible
in  managing our plan. Rather than blindly
adhering to an early completion attitude that may
not always be ideal, flexibility enablLes us to
modify our strategy as needed. Colleagues'
opinions can also be sought to determine
whether urgency to finish jobs is improving
efficiency or creating needless issues. We may
strike a baLance between finishing tasks on time
and producing high-caliber, productive work by
putting these techniques into practice.

Hence, it is crucial to strike a balLance between
prompt action and dedicating sufficient time to
guarantee tasks are executed with carefulL
thought and highest efficiency. As a result, we
must examine our own work practices, begin
putting precrastination management techniques
into practice, and strive for both greatness and
efficiency.
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