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EXECUTIVE iiSUMMARY 

 

The iioverview iiof iithis iireport iiis iiabout iiour iibusiness iiplan. iiIt iicontains iimany iithings iisuch iias 

iiIntroduction, iiadministration  iiplan, iimarketing iiplan, iioperation iiplan  iiand  iifinancial iiplan. iiThe iicontent  iiin 

iithis iireport iiwill iihelp iius iispecifically iito iimake iisure iiwhat iiis iithe iibackground iiof iiour iibusiness, iiwho iiis iiour 

iitarget, iiwhat iiis iithe iimain iiactivity iiin iiour iibusiness iiand iihow iimuch iifinancial iiexpenditure iiwe iineed iito 

iispent iiin iiorder iito iirun iithis iibusiness iiand iiget iia iiprofit. iiThe iifactors iiwhy iiwe iichose iithis iibusiness iiwill iialso 

iibe iiseen iiin iithis iireport. ii 

Second iiServing iimarketing iistrategy iiis iito iiemphasize  iithe iiquality iiand iiprice iiof iiour iiproduct iiand  

iiservices. iiWe iioffer iia iiquality iiproducts iimade iiwith iia iilocal iiingredients iibecause iiwe iiwant iito iiget iithe  

iiloyalty iiand iisupport iifrom iithe iicustomer. iiThus, iiwe iidevelop iimarketing iistrategy iito iicompete iiwith iithe 

iiothers iicafe iibusinesses. 

Besides, iiSecond iiServing iihas ii5 iipartners iiwhich iiare iiMuhammad iiFarihin iiDaniel iiBin iiRodih, 

iiNur iiDini iiWardina iiBt iiSuriyadi,  iiNurul iiNazira iiBinti iiRamlee, iiSalmia iiBinti iiSudirman iiand iiZulaika 

iiBinti iiYansar iiwho iihold iian iiimportant iipositions iiin iithe iibusiness iisuch iias iiGeneral  iiManager,  

iiAdministration iiManager, iiMarketing iiManager, iiOperational iiManager iiand iiFinancial iiManager. iiOur 

iiworkers iihas iiintensive iiexperience iiin iifinance, iibusinesses, iisales iiaccounting iiand iicooking. iiAll iiof iithis 

iipartners iiwill iibe iitake iirole iiresponsibilities iitogether iiinstead iiduties iiand iiportfolio iiof iipartners. iiThe 

iireason iiwhy iiwe iimake iithis iimake iithis iibusiness iiplan iiis iibecause iito iiprove iiour iicommitment iiin iithis 

iiindustry iiand iito iibe iia iisuccessful iientrepreneur. 

  


