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EXECUTIVE SUMMARY 

We form our businesses as partners and decided to name our business as Paratha's World 

ByQasafSdn Bhd. We already agreed on the term of agreement of partnership. 

Our main activity is selling paratha with a diffirent fillings that can be choose by the customer 

depending on their tastes. We combine all paratha and fillings into one that give a variety of 

choices to customers in only one shop. 

There are several important department that are the backbone of our company that is 

administrative department, marketing department, operational department and financial 

department. Each of us will become the head of each department in our business. 

The range of customers that we will be focusing on is students, family, single workers, 

childrens and most of our product are suitable for all customers. 
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