Influence of genders on online shopping website
preferences

-

g

RESEARCH MANAGEMENT INSTITUTE (RMI)
UNIVERSITI TEKNOLOGI MARA
40450 SHAH ALAM, SELANGOR
MALAYSIA

BY :

SITI FARRAH BINTI SHAHWIR
SHAFIEE MD TARMUDI
NOORITA BT MUHAMMAD

JANUARY 2012



Contents

1. Letter of Report Submission....................... ... el iii
2. Letter of Offer (Research Grant).......................... . i
3. Acknowledgements ...

4. Enhanced Research Title and Objectives

G RBP O

51 Proposed Executive Summary
5.2  Enhanced Executive Summary
5.3  Introduction

5.8 References/Bibliography ..................................... U e 20
6. Research Outcomes ...... P PO T 21
7. AppendiX........................... SR 22



3. Acknowledgements

Bismillahirahmanirahim.

I like to express my sincere gratitude to RMI for providing me an opportunity to do my research
work on “Influence of genders on online shopping website preferences” . This research bears
on imprint of many peoples. | sincerely thank to my group members for cooperation and
encouragement in carrying out this research. | also wish to express my gratitude to the officials
and other staff members of BPJI who rendered their help during the period of my research.
Last but not least | wish to avail myself of this opportunity, express a.n' sense of gratitude and

love to my friends and my beloved parents for their manual support, strength, and help.



5. Report

5.1 Proposed Executive Summary

Each gender has different website preferences. Research has shown that there are various
factors that can affect gender website preferences which are the content of the website, the
appearance and age of the gender. However, this research will be focused only on two
aspects which are the contents and the appearance of the website. The objectives of the
research are to identify how the appearance of the website can attract each male and female
and to determine the different types of contents that is preferred by both genders and to
identify the categories of age and what do each category prefer in visiting a website.

To conduct the research, we will analyzed a few articles regarding the type of website
preference by the both gender and relate it with the marketing intelligent, disseminate

questionnaires to 400 website users and analyze their preferences website.

At the end of the research, we should be able to identify the categories of preferences website
of both gender and we able to give guidelines to the website to make unisex website.



5.2 Enhanced Executive Summary

Each gender has different website preferences. Research has shown that there are
various factors that can affect gender website preferences which are the content of the
website, the appearance and age of the gender. However, this research will be focused
only on two aspects which are the contents and the appearance of the website. The
objectives of the research are to identify how the appearance of the website can attract
each male and female and to determine the different types of contents that is preferred by
both genders and to identify the categories of age and what do each category prefer in
visiting-a website.

To conduct the research, we will analyzed a few articles regarding the type of website
preference by the both gender and relate it with the marketing intelligent, disseminate
questionnaires to 400 website users and analyze their preferences website.

At the end of the research, we should be able to identify the categories of preferences
website of both gender and we able to give guidelines to the website to make unisex

website.



