
>
>

 
?y

 
' 

K
2 

ĉ
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A C K N O W L E D G E M E N T 

First of all, we are grateful to the God, the most compassionate and Most Merciful as with His, 
we are able to establish this business plan. There are many obstacles and difficulties we have face in 
preparing this proposal. In order to finish this proposal on time, the cooperation among members is the 
main reason to do this task. Our special thanks to our families and friends that gave us support for every 
single minute no matter in terms of emotional support, asset and financial support. 

We also would like to express our thanks to our lecturer of ENT300; Sir Cyril Christopher for his 
help and guidance in completed our business plan. His help and support given to us had given us the 
courage and strength along the way in process making this business report proposal into reality. 

We believe that this business can go further in the future with the help of many people. By 
implementing as an entrepreneur mind, we can see the opportunity in this business. With the support and 
the consultation given, we manage to complete this business plan. We hope that by doing this business 
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BUSINESS PLAN 

1.0 G E N E R A L INTRODUCTION 

We are going to supply a cooking gas in this island. Al l of the department agreed to choose the 

name for our business. It is "Bangg Gas Enterprise' 

The issue of choosing this island because there is a high demand of cooking gas by the 

consumers. As we all know, the cooking gas is a controlled item in Malaysia. In that case, the 

cooking gas is needs for all people. We are supplier that will sell the cooking gas with the appropriate 

price and serving a better service to our consumers. 

Our target market is to cover all the communities in the island. Bangg Gas Enterprise is located in 

Kg Karakit, Banggi Island Kudat, Sabah. Our location is at the rural area that having a high rates of 

demand in cooking gas. That is the reason why we choose this location based on high needs and low 

competition. 

These business have a potential to being expanded. The future prospect of our business is to 

increase second year sales by 8 % and third year sales 13% and the next will be more increasing. In 

viewing our business potential, we believe that the selling of cooking gas will have the potential in 

business today and future to compete with the others. 
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BANGG GAS ENTERPRISE 2 


