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ABSTRACT

The aim for this study is to examine the intention to use e-hailing service in Malaysia where it 

aims to know the factors that can influence the intention to use e-hailing service. This study also 

was an attempt to observe the elements that can influence the relationship between the Theory 

Planned Behavior (TPB) and the Technology Acceptance Model (TAM) toward the intention to 

use e-hailing service. Primary data was gathered via the questionnaire that has been distributed 

among the population in Malaysia by using Google Forms. Data analysis was completed by using 

the Statistical Package for Social Science (SPSS). The analysis was accomplished to attain the 

objective of this study where to identify the significant relationship between attitude toward 

behavioral, perceived behavioral control, perceived ease of use, and perceived usefulness to the 

intention to use the e-hailing service. Lastly, hoping for this study is can assist the driver of e- 

hailing to improve their service that it will enlarge the satisfaction of the customer.

Keywords: E-hailing, Attitude Toward Behavior, Perceived Behavioral Control, Perceived Ease 

of Use, Perceived Usefulness
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