
AN EMPIRICAL ANALYSIS OF FACTORS AFFECTING
INTENTION TO ADOPT MOBILE BANKING

FACULTY OF BUSINESS MANAGEMENT 

UNIVERSITY TECHNOLOGY MARA 

MALACCA CITY CAMPUS

MASTURA BINTI AZIZ 
2010675584

NUR IZZATI BINTI RAMLAN 
2010223386

JULY 2013



DECLARATION OF ORIGINAL WORK

BACHELOR OF BUSINESS ADMINISTRATION 
WITH HONOURS (FINANCE) 

FACULTY OF BUSINESS MANAGEMENT 
UNIVERSITI TEKNOLOGI MARA

"DECLARATION OF ORIGINAL WORK"

I, MASTURABINTI AZIZ 

I, NUR IZZATI BINTI RAMLAN

Hereby, declare that:

• This work has not previously been accepted in substance for any 
degree, locally or overseas, and is not being concurrently submitted 
for this degree or any other degrees.

• This project-paper is the result of my independent work and 
investigation, except where otherwise stated.

• All verbatim extracts have been distinguished by quotation marks 
and sources of my information have been specifically 
acknowledged.

Date:

iii

Signature:

Signature: Date:



ACKNOWLEDGEMENT

First and foremost, thanks to God because His permission, our research paper can 

be completed in the given time. Now, we want to grab the opportunity to express our 

appreciate gratitude to those who assisted us in preparing and completing this 

research paper.

Furthermore, we would like to express our warm and sincere thanks to our beloved 

and respected first advisor Mdm. Rohaiza binti Kamis and to Miss Siti NuruIHuda 

Binti Ibrahim as our second advisor for the valuables guidance, support, advice and 

immense knowledge during the completion of this report.

In addition, we would like to special thanks to all students who participated in this 

research for their valuable time in completing the survey. This survey would not be 

success and complete without them. An honorable mention goes to our families and 

classmate for their understandings and support on us in completing this project.

We hope that, all the information and data that we have gathered here will increase 

the knowledge of anyone who will be accessing in this study. Last but not least, we 

would like to apologize for any mistakes and weaknesses in this report. Therefore, 

we sincerely welcome any comments and suggestions for further improvements on 

our own behalf.

A million thank you to all.



ABSTRACT

This is a study is to determine the factors that affecting mobile banking adoption.The 

rapid development of information technology has affected the banking 

industryglobaily. An impact of information technology in the banking sector is the 

introduction ofmobile banking.Therefore, mobile banking is still in infancy stage and 

there are people that already adopt mobile banking and intention to adopt mobile 

banking. However, there is a lack of research on the factors that affecting intention to 

adopt mobile banking. Thus, the aim of the study is to identify the factors affecting 

intention to adopt mobile banking. Four factors are identified which are as follow; 

perceived usefulness, perceived ease of use, perceive credibility and perceived self- 

awareness. Questionnaires were distributed to the 150 respondents. The sampling 

procedure adopted was stratified random sampling. The data obtained were 

analyzed using SPSS 19.0 which involves scale reliability, descriptive, Pearson 

Correlation Coefficient and regression analysis. The result indicates those perceived 

usefulness, perceived ease of use, perceive credibility and perceived self-awareness 

have significant relationship toward intention to adopt mobile banking. Moreover, 

social influence perceived usefulness is found to be the best determinant to the 

attitude towards intention to adopt mobile banking. This study makes a contribution to 

the literature on mobile banking adoption. The findings achieved in this study will be 

of interest for practitioners and academics concerned with money management skills 

in order to become financially independent for long term.
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