
PASAR TANI PARTICIPANTS’ 
SATISFACTION LEVEL TOWARDS THE 

SERVICES PROVIDED BY FAMA: A CASE 
STUDY IN PASAR TANI ALOR GAJAH

NOR ILYAH BTE OTHMAN 
2003478166

BACHELOR OF BUSINESS ADMINISTRATION 
(HONS)(MARKETING)

FACULTY OF BUSINESS MANAGEMENT 
MARA UNIVERSITY OF TECHNOLOGY 

ALOR GAJAH CAMPUS

APRIL 2005



DECLARATION OF ORIGINAL WORK

BACHELOR OF BUSINESS ADMINISTRATION 
(HONS)(MARKETING)

FACULTY OF BUSINESS MANAGEMENT 
MARA UNIVERSITY OF TECHNOLOGY 

ALOR GAJAH CAMPUS

“DECLARATION OF ORIGINAL W ORK”

I, (I/C Number: )

Hereby, declare that,

•  This work has not previously been accepted in substance for any degree, locally or 
overseas and is not being concurrently submitted for this degree or any other degrees

•  This project paper is the result o f my independent work and investigation, except 
where otherwise stated

•  All verbatim extracts have been distinguish by quotation marks and sources of my 
information have been specifically acknowledged

Signature: Date:



ACKNOWLEDGEMENTS

In the name of ALLAH, The Most Gracious and The Most Merciful

First o f all, praise and gratitude to Allah S.W.T with whose mercy enables me to 

complete this project paper to meet the requirement of Bachelor Business 

Administratrion with Honours (Marketing) course.

Towards the regards, I would like to convey my greatest thanks to my advisor, 

Profesor Madya Hj. Nasir Nordin who gives me valuable guidance, full support and 

advice from the beginning o f the research until its completion. And also thanks to Puan 

Noraini Bte Mohd Sheriff who gives me ideas and comments for my research.

My next expression o f thanks goes to my supervisor, En. Abd. Aziz Bin Sapuan 

and all staffs of FAMA Melaka, who are person of great compassion for their 

cooperation, knowledge and advice and also supplying the necessary data and 

documentation required for this study.

Last but not least, I would like to take this opportunity to extend my greatest 

gratitude to my mom, dad and my friends who gave me constant support and helped me 

whether directly or in directly in completing the thesis of this magnitude.

Thank you.

IV



ABSTRACT

The Federal Agricultural Marketing Authority (FAMA) was established with the 

main objective to coordinate agricultural marketing activities, improve the marketing o f 

agricultural producing, seek and promote new markets or outlets for agricultural produce, 

develop and promote efficiency and effective management of agricultural processing 

enterprises. Pasar Tani is one of FAMA’s marketing programs to help and encourage 

farmer’s participation in marketing.

The main objective of this research is to study the level o f Pasar Tani participants 

towards the services provided. It is also to know the Pasar Tani participants’ perception 

and to identify the strategy to improve services in term of the performance and service 

quality.

For the purpose of this study, the exploratory research was used. The judgment 

sampling technique is used in this study and has been utilized with 41 respondents as a 

sample size. Questionnaires were distributed as the survey instrument, besides conducting 

interview as the sources o f primary data and internal data and secondary data as the 

sources o f secondary data.

From the finding, it is found that certain respondent are satisfied and certain 

respondents are still not satisfied in term of the services provided by FAMA. As a 

conclusion, FAMA should have to review and improve its services provided in order to 

increase participants’ satisfaction.
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