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ABSTRACT

This research attempts to identify Malay consumer post-purchase experience based 

on the advertisement that they read from  the Malay dailies. It is also attempt to 

study the application towards newspapers’ advertising future response. The 

consumer awareness level o f their right and knowledge o f regulatory body 

protecting them is also studied. The main problem identified from  the study is the 

complexity o f consumer buying decision process whereby they are influenced by 

the stimuli in the advertisement they read from the newspaper to make purchasing. 

Thus, it can be questionable whether consumer satisfied or dissatisfied with their 

purchasing. From the result, it is found that most o f the consumers are satisfied with 

the product as a whole but discontent with some aspect o f it. h i general, all o f the 

respondent will depend on the situation in response to the newspaper advertisement 

in the future regardless o f their post-purchase experience. Such result, hopefully will 

aid in understanding the Malay consumer better for their protection, for the benefit 

o f the society, industry and government, in educating local consumers’ about their 

right and to prepare local consumers’ for market globalization.
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