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ABSTRACT

Cultural values play a fundamental role in shaping individual behaviours, societal norms, and
economic development. Understanding the factors that influence cultural values is essential for
fostering social cohesion and sustainable development. This study aims to explore the key
factors that shape cultural values based on an extensive review of existing literature. Using a
qualitative approach, this study relies on secondary data collected from academic databases
such as Scopus, Web of Science (WOS), and Google Scholar. A narrative analysis was
conducted to interpret and synthesize key themes from previous research. The findings reveal
that multiple factors contribute to the formation and evolution of cultural values including
social and historical context, economic development, education and knowledge dissemination,
globalization, religion and belief systems, family and social environment and technological
advancements. Additionally, political frameworks and media play a crucial role in shaping and
transmitting cultural norms. The study also highlights the dynamic nature of cultural values, as
they evolve in response to external influences and societal transformations. This research
provides a comprehensive understanding of the factors that influence cultural values and
suggests implications for policymakers, educators, and organizations. Future research is
recommended to explore empirical case studies and develop strategies for preserving and
adapting cultural values in a rapidly changing world.
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INTRODUCTION

Cultural values encompass the foundational beliefs, norms, and behavioural guidelines that
individuals or groups develop through long-term social engagement and cultural accumulation
(Nguyen, 2024). These values significantly influence individuals' cognitive processes,
decision-making behaviours, and social interactions, functioning as vital pillars that uphold
social order and identity (Enekwe, 2024). Beyond shaping individual behaviour, cultural values
also have a profound impact on national governance, economic development, and global
cultural exchanges (Yusupova et al., 2021).

In an era characterized by rapid globalization and digitalization, the transmission and
evolution of cultural values have grown increasingly complex (Anista, 2023). Technological
advancements facilitate cross-cultural communication, enabling the exchange of values
between different regions and social groups. However, this has also engendered cultural
conflicts and adaptation challenges (Kryvobok et al., 2023). The tensions between traditional
and modern values, the integration and opposition of Eastern and Western cultures, and the
dichotomy between individualism and collectivism represent key challenges confronting
contemporary societies (Layne and Tereschuk, 2022).

The formation and evolution of cultural values are shaped by numerous factors,
including historical events, economic conditions, educational systems, religious beliefs, family
structures, and the forces of globalization. These factors collectively forge the core values of
society, which continuously adapt to the changing global environment. Culture not only reflects
human labour and innovation but also fosters understanding and respect among diverse
civilizations (Nguyen, 2024). Consequently, investigating the determinants of cultural values
is crucial for understanding the patterns of social transformation, promoting cultural diversity,
and facilitating sustainable societal development.

This research aims to explore the primary factors influencing cultural values and
analyse how these factors shape individual and group cognition, behaviour, and social
interactions. Through a comprehensive review of relevant theories and empirical studies, this
work intends to offer theoretical insights and practical recommendations for cultural policy
development, educational reform, and effective cross-cultural communication strategies.

Cultural Values

Various interconnected factors affect the formation and evolution of cultural values. Economic
development, for instance, plays a substantial role in driving social modernization and shaping
cultural values (Yan, 2024). As income levels increase, individuals' needs evolve from basic
survival to self-actualization, with values such as individualism, freedom of choice, and
consumerism gaining prominence (Andersson, 2023). However, economic development is not
a uniform process, and discrepancies in developmental stages across countries and regions
result in diverse shifts in cultural values (Young, 2022). Inglehart’s theory of post-materialism
suggests that, in post-industrial societies, values transition from materialism to an emphasis on
personal freedom and social equality. Since the 1960s, environmentalism has gained
prominence in developed nations, whereas developing countries continue to prioritize
economic security and collectivism (Peterson and Tollefson, 2024).
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Education and knowledge dissemination are crucial in shaping cultural values. School
systems and media have traditionally been key instruments for transmitting values, especially
in the context of globalization and technological advancement, where the internet and social
media have become accelerated platforms for cultural exchange (Maimakova et al., 2023). Zalli
(2024) posits that variations in educational systems across countries significantly influence
students’ social cognition, power distance, and orientation toward individualism and
collectivism. Furthermore, mainstream and social media play a dual role in fostering both
cultural homogenization and value conflicts, as the dissemination of cultural information can
reinforce societal stereotypes and exacerbate conflicts (Wallaschek et al., 2023).

Globalization has facilitated the convergence of diverse cultural systems, resulting in
both value integration and conflict (Auzi et al., 2024). Western individualism has gained
recognition in many developing countries, while Eastern collectivism is increasingly
acknowledged in global corporate governance (Zhao, 2024). However, globalization does not
always result in value fusion; rather, it can provoke resistance to indigenous cultures, as
highlighted by Huntington’s “Clash of Civilizations” theory, which emphasizes that cultural
divergences may underlie international conflicts (Sabeen, 2024).

Moreover, digital technologies have redefined the transmission and content of cultural
values. The ubiquity of Al, big data, and social media has made the dissemination of cultural
values more personalized and fragmented (Zhan, 2025). Algorithmic recommendations on
digital platforms enable users to access content that resonates with their existing beliefs,
reinforcing pre-existing value systems and contributing to the emergence of “echo chambers”
(Zhu, 2025). Conversely, digital platforms also offer novel avenues for promoting multicultural
values, providing marginalized cultures with greater visibility (Figueiredo et al., 2024).

METHODOLOGY

This study employs a qualitative research approach, integrating a literature review and data
analysis to investigate the factors influencing cultural values. The research primarily draws
upon literature published in peer-reviewed journals from 2019 to 2023, utilizing secondary data
analysis methods. To ensure a comprehensive data collection process, literature sources were
predominantly selected from academic databases such as Google Scholar, Scopus, and Web of
Science (WoS). These databases were chosen for their extensive repositories of high-quality
literature on cultural values and related research. In the data collection phase, key terms such
as “cultural values,” “cultural influencing factors,” “social structure,” “educational influences,”
and ““cross-cultural comparison” were employed. This enabled the retrieval of studies pertinent
to cultural values, ensuring that the selected literature reflects current academic trends and
developments.

All articles selected were published between 2019 and 2025 to guarantee the timeliness
and relevance of the research. The collected literature was categorized and analysed according
to thematic frameworks, focusing on the role of different social environments, educational
backgrounds, economic development, and political systems in shaping cultural values.
Narrative analysis was then applied to summarize and compare the findings of the selected
literature, revealing cross-national and regional variations in cultural values and their formative
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mechanisms. This approach effectively highlighted the multidimensional nature of cultural
values and the diverse factors influencing their development. To maintain academic rigor and
data reliability, only peer-reviewed journal articles were considered for inclusion. Furthermore,
by combining thematic analysis and narrative review methods, the study ensures objectivity
and accuracy in its conclusions. The utilization of multiple databases and analytical methods
aims to mitigate potential research biases, providing a comprehensive overview of the factors
shaping cultural values.

FINDINGS AND DISCUSSIONS

The findings reveal that multiple factors contribute to the formation and evolution of cultural
values including social and historical context, economic development, education and
knowledge dissemination, globalization, religion and belief systems, family and social
environment as well as technological advancements.

First Factor: Social and Historical Context

The social and historical context plays a pivotal role in shaping cultural values. Major historical
events, societal transformations, and the evolution of political systems profoundly influence
the values held by individuals within a society (ALahmar, 2024). Social crises, such as wars
and revolutions, often reshape social structures and ideologies, bringing about significant shifts
in values related to fairness, power, and responsibility. The consequences of such crises are
frequently unpredictable, with outcomes ranging from civil unrest to institutional reforms. Data
from the Crisis Database (CrisisDB) further indicates that social crises transform societal
values and structures in diverse ways, without following a fixed trajectory (Hoyer et al., 2024).

Moreover, social transformations, including urbanization, demographic changes, and
technological progress, continue to influence cultural values (Nguyen, 2024). As globalization
and digitalization advance, the conflict and integration of traditional and modern values
become more pronounced (Nassimov, 2024). In East Asia, for example, the rapid pace of
economic development has led to the gradual influence of Western individualistic values on
traditional collectivist cultures, affecting people's perspectives on family dynamics, career
choices, and social responsibility (Wu, 2025).

Political changes also exert a profound impact on cultural values. The process of
democratization often strengthens societal values related to freedom and equality, while long-
standing authoritarian regimes tend to reinforce values such as obedience to authority and
group identity (Zastava, 2019).

The historical experiences of a nation or region leave a profound and lasting imprint on
its cultural values. Societies that have undergone colonial rule often exhibit a complex interplay
between indigenous traditions and the values imposed by their former colonizers (Mitchell,
2019). This dual influence manifests in legal systems, educational frameworks, and governance
structures, reflecting a synthesis of local traditions and foreign ideologies (Chughtai & Young,
2024). Similarly, nations that have endured prolonged economic hardship or political instability
tend to develop cultural values that emphasize resilience, adaptability, and collective support
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(Pratama et al., 2024). These historical imprints continue to shape contemporary societal
attitudes toward authority, social mobility, and economic behavior.

Moreover, generational shifts further underscore the evolving nature of cultural values
within a broader socio-historical context (Sahu, 2023). In particular, younger generations raised
in an era of rapid technological advancement and global interconnectedness often develop
values that diverge significantly from those of their predecessors. While older generations may
prioritize stability, hierarchical structures, and collectivist ideals, younger individuals
increasingly embrace personal autonomy, innovation, and a global citizenry perspective (Li,
2024). The influence of historical and societal developments on cultural values extends to
attitudes toward key social issues, including gender roles, environmental responsibility, and
work-life balance (Rikel and Dorokhov, 2024).

Second Factor: Economic Development

Economic development has a profound influence on the cultural values of individuals,
particularly with regard to their work behaviour and performance. As income levels rise, not
only do consumption patterns and economic structures undergo transformation, but societal
values also shift, impacting people's customs, traditions, and beliefs (ALahmar, 2024). In
societies with lower levels of economic development, survival-oriented values dominate, with
individuals prioritizing basic needs such as food, shelter, and job stability (Kaur, 2022).

However, as societies advance economically and per capita income increases,
individuals tend to shift their focus from material needs to post-materialist values, such as
individualism and environmental consciousness. This transformation in values also affects
people's attitudes toward market policies and is shaped by political identity, cultural influences,
and the proportion of post-materialist individuals within society (Nawaz, 2022).

Furthermore, the evolution of consumption patterns offers a significant indication of
changing cultural values. Industrialization and the expansion of the market economy have
given rise to global consumption trends, where consumption behaviours are increasingly
influenced by multinational brands, social media, and pop culture (Kang and Yang, 2021). This
shift has weakened traditional values, as symbolic consumption and hedonism alter social
dynamics, while the rise of e-commerce and the sharing economy accelerates lifestyle changes,
thereby reshaping societal norms (Kisiel, 2022). In the process of consumption upgrading,
consumers place greater emphasis on brand identity, personalized experiences, and service
quality rather than merely the functionality of products. This trend signifies a growing focus
on individualism, especially among younger generations, and is mirrored by anti-consumerist
movements and critiques of overconsumption, reflecting a broader cultural shift in
consumption values (Lobanova, 2024).

Economic inequality also generates cultural divides between different social groups.
Urban areas in economically advanced countries are more inclined to embrace progressive
values, such as immigrant inclusivity and gender equality, in contrast to rural areas where
traditional values predominate. This urban-rural divide illustrates how economic development
influences social attitudes, with urban populations generally more open to innovation and
multiculturalism, while rural populations tend to emphasize tradition and social stability
(Bernasconi De Luca et al., 2023). This regional disparity in values highlights the profound
effect of economic development on the cultural and social structure of society. As urbanization
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and industrialization continue at a rapid pace, cultural values diverge between urban and rural
areas, with urban dwellers tending to embrace modernity, globalization, and technology, while
rural populations prioritize family, kinship, and community ties (Javed et al., 2024).

It is crucial to note that the relationship between economic development and cultural
values is not one-dimensional but rather a dynamic and interactive process (Shakhova, 2024).
Cultural values emphasizing long-term principles and social responsibility are essential for
sustainable economic growth (Yan, 2024). Moreover, economic crises or income disparities
can prompt shifts in social values, with individuals sometimes reverting to traditional values
during economic downturns in search of stability and security (Akaliyski et al., 2023).

Third Factor: Education and Knowledge Dissemination

Education and knowledge dissemination are pivotal in the formation and transformation of
cultural values. Educational institutions serve not only as vehicles for transmitting knowledge
but also as significant agents in the cultivation of cultural norms and values (Liu, 2023).
Through mechanisms such as curriculum design, teaching content, teacher-student interactions,
and campus culture, education facilitates the internalization of socially endorsed values (Yildiz,
2023). In Eastern educational systems, influenced by Confucianism, there is an emphasis on
respect for authority, collectivism, and social responsibility, while Western educational
paradigms prioritize individualism, critical thinking, and freedom of expression (Suastra et al.,
2024). Additionally, the level of education has a profound impact on personal values. The
expansion of higher education broadens intellectual horizons and fosters acceptance of
multiculturalism, making individuals more receptive to global values such as democracy,
gender equality, and environmental stewardship (Mishra and Bilal, 2024).

Simultaneously, the rapid expansion of media and social networks has accelerated the
dissemination and reconfiguration of cultural values. Traditional media plays a critical role in
shaping societal norms by influencing public opinion and reinforcing collective understandings
of social expectations. Media exposure significantly alters public attitudes and behaviours
concerning societal issues, thereby shaping moral frameworks essential for promoting justice
and equity (Baral, 2023). In the digital age, social media has emerged as a powerful platform
for the global exchange of information and cultural values. Its decentralized nature has
transformed traditional media dissemination, facilitating more direct, diverse, and globalized
exchanges of cultural norms (Chen, 2024). Television and film, as prominent cultural
disseminators, convey values that shape ideologies—Hollywood films often foreground
individual heroism, whereas Chinese cinema tends to emphasize patriotism and national
identity. These narratives play a significant role in driving the spread of diverse social values
in the context of globalization (Pandey, 2024).

However, the impact of social media is multifaceted. On one hand, it provides a
platform for the broad dissemination of values, as evidenced by the global reach of movements
such as "Me Too," which have catalysed discussions on gender equality (Tachibana, 2022). On
the other hand, the algorithms governing social media platforms often create echo chambers,
limiting users to homogenous information and narrowing their worldview, which can
exacerbate ideological polarization. The tendency to engage with content that aligns with pre-
existing beliefs further diminishes exposure to diverse perspectives and cultures (Sun et al.,
2023). Moreover, the anonymity afforded by social media can facilitate the spread of
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misinformation and extremist ideologies, undermining mainstream societal values (Greeshma
et al., 2024).

From a policy standpoint, governments and educational institutions must collaborate to
create frameworks that balance media regulation with educational efforts to ensure the effective
transmission of cultural values (Kurniawan, 2023). Media literacy education is vital,
empowering students to critically assess the information they encounter and comprehend its
potential influence on their beliefs and behaviours. By fostering these skills, educators can help
students navigate the complexities of the media landscape, mitigating negative impacts on
cultural values (Isakov, 2024).

Fourth Factor: Globalization

The rapid pace of globalization has facilitated the exchange of cultural ideas and practices,
driving the continuous evolution of cultural values through processes of collision, adaptation,
and integration (Ye, 2024). Cross-cultural communication has emerged as a fundamental
channel in this exchange, enabling global access to a variety of cultural perspectives through
mechanisms such as international trade, migration, tourism, and digital communication (Dang,
2024).

Globalization exerts a profound influence on cultural identity, reshaping worldviews
and fostering cultural exchange. It enriches local traditions while simultaneously challenging
established norms, leading to the emergence of hybrid cultural forms that blend local and global
elements (Kerubo, 2024). Family structures are also being influenced, with many societies
shifting from extended family models to nuclear families and even embracing individualism.
These transformations affect marriage practices, intergenerational relationships, and broader
value systems (Wijaya, 2023). However, while cultures adapt to global influences, they
simultaneously engage in self-innovation. For instance, Japan has localized Western culinary
practices into distinct forms like "washoku" and "yoshoku," while China’s embrace of fast food
illustrates a broader trend of cultural fusion (Misir, 2024). This dynamic process underscores
that cultural exchange is a reciprocal and transformative experience rather than a one-way
transfer.

Nevertheless, certain indigenous cultures face the threat of marginalization in the face
of globalization, as evidenced by the decline of local languages and dialects and the erosion of
traditional crafts (Handayani et al., 2024). In response, UNESCO has been active in advocating
for cultural diversity, supporting the protection of intangible cultural heritage, and promoting
the balanced development of cultural exchange to safeguard the survival of diverse cultural
values (Spivak, 2023).

Globalization has not only accelerated cultural exchange but also enriched and
strengthened local cultural characteristics through adaptive strategies and community
engagement (Merung et al., 2024). As globalization progresses and interactions between
traditional and modern cultures increase, cultural values continuously evolve through processes
of fusion and conflict. While socioeconomic development often drives a shift from traditional
to modern values, demographic pressures and immigration phenomena tend to reinforce the
persistence of traditional values (Yeganeh, 2024). This indicates that the interactions brought
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about by globalization have transformed worldviews and facilitated the evolution of traditional
cultural values, reflecting the complex and dialectical nature of cultural change.

At the same time, globalization has prompted individuals to reflect on and reshape their
cultural identity. Particularly in cross-cultural exchanges, people’s sense of identification with
their culture may shift, either reinforcing adherence to native cultural values or fostering the
diversification and openness of cultural values (Kerubo, 2024). Globalization has made cultural
values no longer fixed but rather a dynamic, mutually influencing process.

Fifth Factor: Religion and Belief Systems

Religion and belief systems hold significant sway over the shaping of social and cultural values.
The core principles promoted by various religions—such as Christianity's emphasis on charity
and forgiveness, Islam's focus on faith and obedience, and Buddhism's teachings on karma and
compassion—are instrumental in influencing moral concepts, behavioural norms, and social
expectations (Sangma and Bharani, 2024). Religion provides a moral framework that shapes
social behaviour, influences legal systems, regulates family structures, and guides economic
activities, thereby fostering social order and cohesion (Baral, 2023).

Religious values have a substantial impact on moral norms, social integration, and legal
systems (Salihu and Baidoo, 2024). Christianity, for instance, emphasizes virtues such as
honesty, loyalty, and altruism, which have significantly shaped Western societies' cultural
landscapes of integrity and charity (Hubbard, 2005). Religion also plays a pivotal role in
fostering social cohesion by promoting shared values and collective participation in religious
rituals and community activities (Jiang, 2024). In countries like India, religious beliefs,
particularly Hinduism, have influenced social structures, including the caste system, which has
shaped societal hierarchies (Shome, 2023).

Religious values also influence legal frameworks and governance systems. In many
Muslim-majority countries, for example, Sharia law plays a crucial role in the regulation of
personal matters such as marriage and inheritance (Husain et al., 2024). Even in more secular
societies, religious principles continue to shape legal and policy decisions, as exemplified by
debates over religious freedoms in countries like the United States and in Europe concerning
religious symbols in public spaces (MemisSevic et al., 2022).

However, the influence of religion on society faces challenges in the context of
modernization and globalization. Secularization trends in many societies have reduced
religion's role in public life, with legal systems increasingly relying on human rights principles
to regulate social behaviour (Wantika and Fitriani, 2024). Meanwhile, globalization has
fostered cross-cultural exchanges between religious groups, prompting some traditional
religions to adapt their doctrines to accommodate multicultural environments (Ciocan, 2024).

Sixth Factor: Family and Social Environment

Family and social environment are fundamental in the formation and transmission of cultural
values. As the primary locus for socialization, the family plays an essential role in shaping an
individual's core values through parental guidance, familial relationships, and intergenerational
interactions (Yusuvaliyeva, 2024). At a broader level, the social environment—encompassing
social norms, public opinion, and policy systems—shapes cultural values and behavioural
patterns across society (Rahma and Wantini, 2024).
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The family’s influence on cultural values is particularly significant, as it dictates how
individuals perceive morality, responsibility, and social identity. The methods of family
education vary across cultural contexts: Eastern cultures often emphasize collectivism, respect
for authority, and a sense of duty, while Western cultures prioritize personal independence and
self-expression (Wu, 2025). The family environment can significantly impact the development
of a child's moral compass and sense of social responsibility, influencing their future
engagement with civic duties and social justice (Tefera, 2023). Furthermore, intergenerational
transmission of culture—through customs, beliefs, and traditions—plays a crucial role in
shaping an individual's cultural identity (Chowdhury, 2025).

The broader social environment, shaped by laws, social norms, and public opinion, also
plays a critical role in shaping cultural values. Social norms guide behaviour and influence
individuals' value systems (Gonzalez, 2024). In collectivist societies, cooperation and group
responsibility are emphasized, while in individualistic societies, autonomy and innovation are
valued (Edirneligil and Tanhan, 2024). Additionally, societal definitions of success and
achievement—whether focused on competition and material wealth, as in capitalist societies,
or on fairness and collective welfare, as in socialist systems—also significantly shape
individual values (Leonova, 2024).

Public opinion and social media increasingly shape societal values by driving discourse
on issues such as gender equality, environmental responsibility, and social justice, influencing
the values of newer generations (Guha, 2024). Moreover, government policies and legal
systems, including education, welfare, and moral laws, have a profound impact on shaping the
cultural values of individuals and communities (Pedram, 2024).

Seventh Factor: Technological Advancements

Cultural values are dynamic and evolve through the intricate interplay of socio-economic
factors, demographics, and globalization (Yeganeh, 2024). In contemporary society,
particularly in the wake of the digital revolution, the pace of change in cultural values has
intensified, with their reach expanding, resulting in both cross-cultural fusion and conflict
(Darovanets, 2024). These transformations are primarily evident in the alteration of
information dissemination processes, the reconfiguration of individual and societal
relationships, and the emergence of novel values.

The widespread adoption of digital technologies has profoundly reshaped the
transmission of information. Traditionally, the dissemination of cultural values was rooted in
family education, educational institutions, and community engagement. In the present day,
however, digital platforms such as online media, short video platforms, and social networks
have become indispensable channels for cultural information dissemination (Akinlar and
Kiiciikstileymanoglu, 2024). These platforms have expedited the exchange and intersection of
cultural values, facilitating the convergence and mutual influence of ideas across diverse
geographical and social contexts (Dang, 2024). Notably, individualism correlates positively
with participation in social media, fostering the spread of Western values, while collectivism
generally witnesses less engagement (Sajid et al., 2024). Additionally, digital technologies
have disrupted the unidirectional flow of information, providing individuals with the freedom
to express their values and engage in societal discourse (Figueiredo et al., 2024). Consequently,
cultural values are no longer solely shaped by official or mainstream institutions but are
increasingly influenced by user-generated content (UGC) and community-driven perspectives
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(Alsaleh, 2024). For instance, discussions surrounding environmental protection, gender
equality, and social justice on social media have actively contributed to the evolution of societal
values and have influenced policy decisions (Lawless et al., 2020).

Simultaneously, the digital era has transformed the manner in which individuals interact
with society, thereby shaping the formation and reconfiguration of cultural values (Figueiredo
et al., 2024). Virtual communities have revolutionized social interactions, enabling individuals
to connect across spatial boundaries and exchange values. However, this has also given rise to
the "echo chamber effect," wherein users are predominantly exposed to content that aligns with
their pre-existing beliefs, deepening ideological polarization, limiting exposure to diverse
perspectives, and obstructing productive dialogue (Ramesh, 2024). Moreover, the advent of
digital technologies has altered individuals' perceptions of and adaptations to social norms. The
proliferation of remote work, online education, and virtual social interactions has engendered
shifts in traditional work ethics, educational philosophies, and interpersonal dynamics (Ganiem
et al., 2024). These transformations have fostered the development of more open, flexible, and
individualized social values, simultaneously provoking widespread debates regarding privacy
rights, online ethics, and digital morality (Anista, 2023).

Throughout this process, several novel cultural values have emerged as focal points of
societal attention. Concepts such as Digital Literacy, Tech Ethics, and Diversity & Inclusion
are gaining global prominence (Mujtaba et al., 2023). Unlike traditional societies, where value
changes tend to occur gradually, the accelerated flow of information in the digital age enables
new values to gain rapid traction and exert influence over social structures (Nasution et al.,
2024). Parker et al. (2024) assert that cancel culture is a social construct driven by attitudes
toward social justice and political ideologies. Their study underscores the critical role of the
younger generation's focus on social responsibility and moral standards in shaping the
phenomenon of cancel culture. The study further examines the relationship between these
attitudes and cancel actions, highlighting the younger generation's insistence on accountability
for actions that align with their values. Additionally, the pervasive use of artificial intelligence
(Al), big data, and algorithmic recommendations is subtly influencing cultural values (Campo-
Ruiz, 2025). Social media's personalized recommendation systems can reinforce certain
cultural values while diminishing the influence of others, rendering the evolution of cultural
values an outcome not only of social interactions but increasingly shaped by technological
environments (Bartley and Lerman, 2024).

In summary, cultural values are not fixed; they evolve continuously through the
complex interaction of various factors. As cultural values continue to evolve in the digital age,
finding a balance between technological progress and the preservation of cultural diversity will
be a critical challenge.
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CONCLUSION

The formation and evolution of cultural values is a multifaceted and dynamic process shaped
by numerous interacting factors, including economic development, education, globalization,
religious beliefs, family dynamics, and digital technologies. This study offers an extensive
review of cultural values, examining how these factors influence both individual and collective
value systems in various social contexts. Existing research suggests that economic growth not
only shifts values from survival-based to self-actualization-oriented but also exacerbates issues
such as consumerism and social inequality. Education and media remain crucial in shaping
societal values, while globalization accelerates cross-cultural interactions, perpetually
adjusting cultural values between integration and conflict. Religious beliefs continue to
significantly influence moral perspectives, social responsibility, and group identity, while
family environments facilitate the intergenerational transmission of cultural identity.
Technological advancements, particularly the widespread use of social media, artificial
intelligence, and big data, have revolutionized the methods and pace of cultural value
transformation. The rise of echo chambers and algorithmic recommendations has amplified
value polarization, while simultaneously creating opportunities for the personalization of
cultural identities. Looking ahead, future research on cultural values holds immense potential.
Studies should prioritize exploring long-term trends in cultural value changes in the digital age,
examining how technological innovations shape social identities, and investigating the
adaptation of cultural values within the framework of sustainable development. Furthermore,
the dynamics of cultural value transformations across generations and the coexistence and
conflict of multiculturalism in the context of globalization demand deeper investigation.
Through interdisciplinary approaches and big data analysis, scholars and policymakers can
gain a more nuanced understanding of the mechanisms underlying cultural value formation and
develop strategies that foster social harmony, safeguard cultural diversity, and promote
inclusive, sustainable cultural development.

*Corresponding Author

Dr Nur Nasliza Arina Mohamad Nasir

Senior Lecturer

Faculty of Communication and Media Studies
Universiti Teknologi MARA (UiTM)
Cawangan Melaka Kampus Alor Gajah.
Email: nasliza@uitm.edu.my

28



eJOMS - Journal of Media and Society
Volume 8 No. 2 | Year:2025 | ISSN: 2682-9193

ACKNOWLEDGMENT

We sincerely thank the Faculty of Communication and Media Studies, Universiti Teknologi
MARA (UiTM) for their invaluable support in providing the necessary facilities and resources
for conducting this research. The collaborative efforts and the conducive academic
environment offered by the esteemed faculty have greatly contributed to the successful
achievement of our research goals. Their dedication to promoting academic excellence has
been instrumental in enhancing the quality and depth of this study.

REFERENCES

ALahmar, H. (2024). Societal Transformations and their Impact on Workers Value
Orientations. International Journal of Educational Sciences and Arts, 3(10), 22-42.

Almaududi, A. M. A. (2023). The Role of Social Media in Shaping Public Opinion and Its
Influence on Economic Decisions. Technology and Society Perspectives (TACIT), 1(1),
35-44.

Alsaleh, A. (2024). The impact of technological advancement on culture and society. Sci Rep
14, 32140.

Akaliyski, P. 1., Taniguchi, N., Park, J., Gehrig, S., and Tormos, R. (2023). Values in Crisis:
Societal Value Change under Existential Insecurity. Social Indicators Research: An
International and Interdisciplinary Journal for Quality-of-Life Measurement, 171(1),
1-21.

Akinlar, A., and Kiigiiksiileymanoglu, R. (2024). Global Cultural Homogenization in
Education and Digital Social Networks. Advances in Educational Marketing,
Administration, and Leadership Book Series, 251-276. https://doi.org/10.4018/979-8-
3373-0402-1.ch007.

Andersson, D. E. (2023). Cultural Individualism (pp. 69—106). Springer International
Publishing. https://doi.org/10.1007/978-3-031-46050-0_4

Anista, R. (2023). Transformasi Kebudayaan: Dampak Perkembangan Teknologi dan Media
Sosial. Jurnal Pendidikan Sosial Indonesia, 1(1), 35-43.

Auzi, C., Damanik, M. H., Perangin-angin, R. B. B., and Setiawan, D. (2024). Budi pekerti dan
tantangan globalisasi: Studi tentang adaptasi nilai tradisional dalam lingkungan yang
terus berubah. JS (Jurnal Sekolah), 8(4), 681.

Baral, R. (2023). Exploring the Prominent Role of Social Institutions in Society. Infernational
Research Journal of MMC, 4(2), 68—74.

Bartley, N., and Lerman, K. (2024). RTs != Endorsements: Rethinking Exposure Fairness on
Social Media Platforms. https://doi.org/10.48550/arxiv.2409.13237

Bernasconi De Luca, D., Terrero-Davila, J., Stein, J., and Lee, N. (2023). Progressive cities:
Urban—rural polarisation of social values and economic development around the world.
Urban Studies, 60(12), 2329-2350.

Campo-Ruiz, I. (2025). Artificial intelligence may affect diversity: Architecture and cultural
context reflected through ChatGPT, Midjourney, and Google Maps. Humanities &
Social Sciences Communications, 12(1), 1-13.

Chen, Y. (2024). The Global Development and Communication Mechanisms in the New Media
Era: Multiculturalism and the Global Communication of New Media. Communications
in Humanities Research,39, 39-44.

29


https://doi.org/10.4018/979-8-3373-0402-1.ch007
https://doi.org/10.4018/979-8-3373-0402-1.ch007

eJOMS - Journal of Media and Society
Volume 8 No. 2 | Year:2025 | ISSN: 2682-9193

Chowdhury, F. Y. (2025). Intergenerational Transmission of Cultural Values and Practices: An
Ethnography of Bangladeshi Migrants in Australia. The Family Journal, 0(0).
https://doi.org/10.1177/10664807241312210

Chughtai, H., and Young, A. (2024). Decoloniality and Information Systems: Making Local
Contexts Relevant to IS  Research. Information  Systems  Journal.
https://doi.org/10.1111/isj.12579

Ciocan, T.-C. (2024). The Seeds of Corruption. How Religions go through the Laws of
Adaptation. Dialogo, 10(2), 147-168.

Dang, J. (2024). Brief Analysis of the Importance of Cultural Communication in the Context
of Globalization. Frontiers in Humanities and Social Sciences, 4(1), 46-52.

Dang, S. (2024). Enhancing Cross-Cultural Understanding: The Role of Digital Platforms in
Cultural Exchange for Chinese Graduate Students at Northwestern University. Journal
of Social Science Humanities and Literature, 7(5), 55-61.

Darovanets, K. (2024). The digital era: from transformation of culture to changes in its
popularization. Kul'turologicnij Al'manah, 2, 344-350.

Edirneligil, A., and Tanhan, E. (2024). Social Norms and Norm Inference in Behavioral
Economics. Sosyal Mucit Academic Review, 5 (Innovative Conceptual Approaches to
Social Sciences), 170-197.

Enekwe, F.S. (2024) The Influence of Culture on Behaviors and thoughts. ScienceOpen
Preprints. 2024.

Ermawati, E. (2023). Peran agama dalam pembentukan perilaku anti korupsi.
https://doi.org/10.31219/0sf.10/wkzgy

Figueiredo, A. J., Thomé, A. F. V. H., Bubolz, F., Dos Santos, H. G., Menin, J. D., Cardoso,
L., Ferreira dos Santos, M. C., Costa, M. M. M., Luzardo, M. D., Natividade, P. R. O.
da, Costa, R. M. da, and Gomes, S. (2024). Challenges and Opportunities of
Communication in the  Digital Society. Revistaft, 28, 32-33.
https://doi.org/10.69849/revistaft/ni10202410222032

Figueiredo, A. J., Thomé, A. F. V. H., Bubolz, F., Dos Santos, H. G., Menin, J. D., Cardoso,
L., Ferreira dos Santos, M. C., Costa, M. M. M., Luzardo, M. D., Natividade, P. R. O.
da, Costa, R. M. and Gomes, S. (2024). The Construction of Cultural Identity in the
Digital Age. Revistaft, 28, 45-46.

Ganiem, L. M., Setiawati, R., Suardi, S., Nurhayai, N., and Ramdhani, R. (2024). Society in
the Digital FEra: Adaptation, Change, and Response to Communication
Technology. Journal International Dakwah and Communication, 4(1), 123—135.

Greeshma, R., Bharadwaj, G., Biradar, D., Girjjamma, H. A., Goutham, N., and Kallas, S. P.
(2024). Social Media Misinformation. International Journal for Multidisciplinary
Research, 6(6), 1-7.

Gonzélez, R. (2024). The role of norms as a promoter of social change. Political Psychology,
46(2), 455-481.

Guha, S. (2024). Women, Gender Equality, and Environmental Justice. Advances in Religious
and Cultural Studies (ARCS) Book Series, 245—268. https://doi.org/10.4018/979-8-
3693-6069-9.ch013.

Handayani, A. P., Beng, J. T., Salsabilla, F. T., Morin, S., Ardhia, T. S. S., and Rusli, V. A.
(2024). Hilangnya Budaya Lokal di Era Modern dan Upaya Pelestariannya dalam
Perspektif Pancasila. Dewantara, 3(4), 178—188.

30


https://doi.org/10.1177/10664807241312210
https://doi.org/10.31219/osf.io/wkzgy
https://doi.org/10.69849/revistaft/ni10202410222032

eJOMS - Journal of Media and Society
Volume 8 No. 2 | Year:2025 | ISSN: 2682-9193

Hoyer, D., Holder, S. L., Bennett, J. S., Frangois, P., Whitehouse, H., Covey, A., Feinman, G.
M., Korotayev, A., Vustiuzhanin, V., Preiser-Kapeller, J., Bard, K., Levine, J., Reddish,
J., Orlandi, G., Ainsworth, R., and Turchin, P. (2024). All Crises are Unhappy in their
Own Way: The vrole of societal instability in shaping the past.
https://osf.io/preprints/socarxiv/rk4gd vl.

Hubbard, B. J. (2005). Impact of Religion on Western Culture: A Mixed Legacy, The. Hsi Lai
Journal of Humanistic Buddhism, 6, 55—66.

Husain, S. S., Ayoub, N. P., and Hassmann, M. (2024). Legal pluralism in contemporary
societies: Dynamics of interaction between Islamic law and secular civil law. Syariat,
1(1), 1-17.

Isakov, O. (2024). Methodology of Strengthening Students” Media Literacy. Jurnal Komputer,
Informasi Dan Teknologi, 4(2), 1-6.

Javed, M.S., Nisar, U., Reddy, V.S., Warsi, S.H., Billah, M.M., and Karkkulainen, E.A. (2024).
Mapping The Disparities Between Urban And Rural Areas In The Global Attainment
Of Sustainable Development Goals, Economic And Social Aspects Of Global Rural-
Urban Migration, Educational Administration: Theory And Practice, 30(6), 2052-2064.

Jiang, L. (2024). The Impact of Inner-Group Religious Belief on Social Cohesion: Based on
Social Survey Data. Journal of Education, Humanities and Social Sciences, 42, 150—
153.

Judijanto, L., Siminto, S., and Rahman, R. (2024). The Influence of Religious Beliefs and
Religious Practices on Social Cohesion in Modern Society in Indonesia. Deleted
Journal, 1(03), 139 — 150.

Kang, Y., and Yang, K. C. C. (2021). Will social media and Its Consumption Converge or
Diverge Global Consumer Culture (pp. 68-87). IGI Global.
https://doi.org/10.4018/978-1-7998-4718-2.CHO05

Kaur, S. (2022). Basic Needs (pp. 12-22). Routledge eBooks.
https://doi.org/10.4324/9781003324515-3

Kerubo, C. (2024). The Impact of Globalization on Cultural Identity. International Journal of
Philosophy, 3(4), 58-72.

Kisiel, O. (2022). Phenomenon of consumer society: value and cultural dimensions. 1(2), 34—
39.

Kryvobok, K., Kotelnikova, I., and Kinas, 1. (2023). Intercultural features in the management
communication process. Aktual'ni Problemi Innovacijnoi’ Ekonomiki, 2023(1-2), 18—
24,

Kurniawan, R. (2023). Balancing Freedom of Expression and Cultural Sensitivity in West Java,
Indonesia. Journal of Judikaltura, 1(2), 1-6.

Lawless, S., Song, A. M., Song, A. M., Song, A. M., Cohen, P. J., Cohen, P. J., and Morrison,
T. H. (2020). Rights, equity and justice: A diagnostic for social meta-norm diffusion in
environmental governance. Earth System Governance, 6, 1-11.

Layne, M., and Tereschuk, T. (2022). Individualism Versus Collectivism and The Troubles of
Conformity. Journal of Student Research, 11(4), 1-5.

Li, J. (2024). Influence of New Media on Generational Features of Youth
Socialization. Society: Sociology, Psychology, Pedagogics, 12, 43-48.

Liu, C. (2023). School Culture Educating People: Realization Path and Action
Mechanism. Open Journal of Applied Sciences, 13(03), 321-326.

31


https://osf.io/preprints/socarxiv/rk4gd_v1
https://doi.org/10.4324/9781003324515-3

eJOMS - Journal of Media and Society
Volume 8 No. 2 | Year:2025 | ISSN: 2682-9193

Leonova, S. Y. (2024). Value orientations as a subject of scientific research. Ucényj Sovet, 12,
777-783.

Lobanova, Y. V. (2024). Social Attitudes of the Experience Society and the Logic of Consumer
Behavior — Correlation Factors. Ideas and Ideals, 16(2-2), 386-397.

Maimakova, A., Burakanova, G., Kendirbekova, Z., Baigabylov, N., and Sanatkanuly, M.
(2023). The influence of the media on shaping the moral image of students. Scientific
Herald of Uzhhorod University, 55, 1484—-1492

Marianski, J. (2023). Moral Education in the Family in Socio-Pedagogical Narration. Viae
Educationis, 2(1), 7-19.

Memisevié, E., Karcic, H., and Veli¢, 1. (2022). Isticanje vjerskih simbola u javnom prostoru /
Displaying religious symbols in public sphere. Context: Journal of Interdisciplinary
Studies, 2(1), 73—103.

Merung, A., Larisu, Z., Bahriyah, E. N., and Ulhaq, M. Z. (2024). Transformation Cultural
Identity in The Global Era: A Study of Globalization And Locality. Socious
Journal, 1(5), 1-8.

Mishra, A. K., and Bilal, M. (2024). Ethics and Values Matter: The Role of Higher
Education. Journal of Social Science and Humanities, 6(10), 170—175.

Misir, S. (2024). Glocalisation in Global Food and Beverage Business.
https://doi.org/10.58830/0zgur.pub565.c2527

Mitchell, T. (2019). Colonial Trauma: Complex, continuous, collective, cumulative and
compounding effects on the health of Indigenous Peoples in Canada and beyond.
International Journal of Indigenous Health, 14(2), 74-94.

Mujtaba, B.G., Vardarlier, P., Giindogmus, E. (2023). Digital Diversity and Inclusion: Agenda
for Data Privacy and Protection. In: Vardarlier, P. (eds) Multidimensional and Strategic
Outlook in Digital Business Transformation. Contributions to Management Science.
Springer, Cham.

Nassimov, M. O. (2024). Principles determining the direction and content of traditional and
innovative values. Bulletin of L.N. Gumilyov Eurasian National University, 146(1), 22—
45.

Nasution, I., Aini, K. N., Adrio, E., and Zein, A. W. (2024). Aksiologi dalam Era Society 5.0:
Menyikapi  Perubahan Nilai dalam  Masyarakat  Digital. Mutiara,  Bau
Bau/Mutiara, 2(6), 165-178.

Nawaz, A. (2022). Postmaterialism and Social Movements. The Wailey-Blackwell
Encyclopedia of Social and Political Movements, 1-4.

Nguyen, T. T. (2024). On Culture and Cultural Values. International Journal of Social Science
and Human Research, 7(06), 4427-4431.

Pandey, A. (2024). Television and Cinema as an Agent of Development and Social Change.
International Journal for Multidisciplinary Research, 6(3), 1-44.

Pedram, M. M. (2024). Ethics and Education: Its Impact on Society. Novel Insights, 1(2), 89—
94.

Peterson, T., and Tollefson, K. (2024). A Scientific Discussion of Post-Materialism Values and
Environmental Behavior. Businesses, 4(3), 347-370.

Pratama, A. Y., Alfaqi, M. Z., Mawarti, R. A., Wijaya, D. N., Chang, A., and Laila, N. (2024).
Culture resilience in social studies: Systematic literature review (pp. 170-175).
Informa. https://doi.org/10.1201/9781003484318-25

32


https://doi.org/10.58830/ozgur.pub565.c2527

eJOMS - Journal of Media and Society
Volume 8 No. 2 | Year:2025 | ISSN: 2682-9193

Sabeen, H. (2024). The Misguided Clash: A Muslim Rebuttal to Huntington’s Civilizational
Divide. Middle East Journal of Islamic Studies and Culture, 4(02), 37-45.

Shome, P. (2023). 6: India’s Caste Structure. In The Creation of Poverty and Inequality in
India. Bristol, UK: Bristol University Press.

Rahma, A. D., and Wantini, W. (2024). Human Behavior in Social Context. Jurnal Impresi
Indonesia, 3(6),411-417.

Ramesh, M. R. (2024). Virtual Communities: Current Status and Challenges. Advances in
Human and  Social Aspects of Technology Book Series, 281-296.
https://doi.org/10.4018/979-8-3693-3868-1.ch013

Rikel, A. M., and Dorokhov, E. A. (2024). Cultural Life Scenario in Generations: An
Instrument to Study “the Changing in the Unchanged”. National Psychological
Journal, 54(2), 150-162.

Sahu, T. (2023). Generational evolution, industry influence and ethical practice. Indian Journal
of Vascular and Endovascular Surgery, 10, 79-81.

Sajid, S., Anwer, M., Mufti, A. A., and Igbal, M. (2024). Investigating how Cultural Contexts
Shape Social Media Experiences and their Emotional Consequence. Review of
Education, Administration and Law, 7(4), 185-200.

Salihu, O., and Baidoo, S. (2024). Religion’s Role in Societal Dynamics: From Symbolic
Interpretations to the Power Dynamics of  Civil Religion.
https://doi.org/10.20944/preprints202402.1569.v1

Sangma, D. D., and Bharani, Dr. M. (2024). Spiritual Values in Buddhism and Christianity: A
Philosophical Study. Journal of Advanced Zoology, 45(2), 788-800.

Shakhova, D. I. (2024). The Influence of Social and Cultural Factors on the Stability of
Economic Institutions in Russia. Voprosy Regulirovanid Ekonomiki, 15(1), 066-075.

Spivak, D. L. (2023). Dialogue of heritages in cultural strategy of UNESCO. Culture and
Dialogue, 5, 242- 252.

Suastra, W., Tungga Atmaja, A. W., and Tika, I. N. (2024). Dialog Antara Filsafat Pendidikan
Barat Dan Nilai Budaya Timur Dalam Pembentukan Karakter Siswa. AL-MIKRAJ:
Jurnal Studi Islam Dan Humaniora, 5(01), 1453—1464.

Sun, Y., Wu, Y., and Zhou, Y. (2023). Exploring the Influencing Factors of Breaking Through
the Information Cocoon. Communications in Humanities Research,12,197-20 7.
Tachibana, H. (2022). #MeToo. The Wiley-Blackwell Encyclopedia of Social and Political

Movements, 1-6.

Tefera, B. (2023). Civic Engagement and Its Relationship with Parental Civic Socialization of
Adolescents in Addis Ababa. The Open Psychology Journal, 16(1).

Wallaschek, S., Kaushik, K., and Eigmiiller, M. (2023). One conflict, two public spheres, three
national debates: comparing the value conflict over judicial independence in Europe
across print and social media. Journal of Information Technology & Politics, 21(3),
288-302.

Wang, Zi. (2023). Research on the Influence of Family Factors on Childrens Psychological
Health. Lecture Notes in Education Psychology and Public Media. 23. 155-160.
10.54254/2753-7048/23/20230427.

Wantika, A., and Fitriani, F. (2024). Sekularisme di barat. Jurnal Ushuluddin, 23(1), 25-38.

33


https://doi.org/10.4018/979-8-3693-3868-1.ch013

eJOMS - Journal of Media and Society
Volume 8 No. 2 | Year:2025 | ISSN: 2682-9193

Wijaya, S. (2023). The concept of the family: philosophical analysis in the context of modern
globalized society. Journal of Contemporary Philosophical and Anthropological
Studies, 1(1), 43-55.

Wu, L. (2025). Contrast between Collectivism and Individualism in Chinese and Western
Culture. International Journal of Education and Humanities, 18(1), 77-80.

Yan, Z. (2024). Changes in Cultural Development under Economic Growth: Tradition,
Individual Values and Social Ethical Framework. Communications in Humanities
Research, 51(1), 123-128.

Yeganeh, H. (2024). Conceptualizing the Patterns of Change in Cultural Values: The
Paradoxical Effects of Modernization, Demographics, and Globalization. Advances in
the Social Sciences, 13(9), 439.

Ye, Z. (2024). Cross-Cultural Communication and Diversity in Contemporary Art. Journal of
Social Science and Cultural Development. 1.

Yildiz, M. (2023). An Overview of Values Education. International Journal of Social Sciences,
7(29), 45-57.

Young, L. S. (2022). Economic development: Structures and values. Edward Elgar Publishing
eBooks. https://doi.org/10.4337/9781802206746.00006

Yusupova, L. G., Sadygova, A. 1., and Agababaev, M. S. (2021). Theoretical Basis for the Issue
of the Influence of Cultural Values on the Intercultural Communication Development
in Modern Society. KnE Social Sciences, 785-795.

Yusuvaliyeva, A. (2024). Socialisation of the Individual in Social Institutions. SPAST Reports,
1(1), 89-96.

Zalli, E. (2024). Globalization and Education: Exploring the Exchange of Ideas, Values, and
Traditions in Promoting Cultural Understanding and Global Citizenship.
Interdisciplinary Journal of Research and Development, 11(1), 55-62.

Zastava, 1. V. (2020). Democratization of Society as the Basis for the Democratization of
Power: Theoretical and Methodological Approaches. Modern Society: Political
Sciences, Sociology, Cultural Studies, 2(1-18), 82-91.

Zhao, H. (2024). Review and Reflection on Individualism. International Journal of Education
and Humanities, 15(3), 101-105.

Zhan, X. (2025). Artificial Intelligence in the Cultural Industry: Applications and
Challenges. Innovation in Science and Technology, 4(1), 62—68.

Zhu, Y. (2025). The Influence of Information Cocoon Effect on the Spread of Feminism:
Taking Douyin as an Example. Lecture Notes in Education Psychology and Public
Media, 83(1), 52-58.

34



