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ABSTRACT

In today's digital age, social media networks play a crucial role in communication and the
dissemination of information. Among these platforms, Facebook stands out as one of the most
widely used globally, offering a range of functionalities and entertainment. However, alongside
its positive aspects, Facebook has also become a breeding ground for the spread of false
information and rumors. This trend is particularly concerning given the significant online
presence of individuals, including public figures, who are vulnerable to reputational damage.
False information, much like gossip, has become pervasive on Facebook, sparking widespread
discussions and posing threats to various sectors, including entertainment. This study aims to
explore the factors contributing to the virality of gossip on Facebook, categorize such gossip,
and examine its impacts on younger generations. Through qualitative research methods, the
study seeks to provide insights into the dynamics of false information on Facebook and
emphasizes the need for collaborative efforts to mitigate its spread and effects within society.
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INTRODUCTION

Social media platforms like Facebook have become integral to our daily lives, serving as
primary sources of information and channels for social interaction. However, the ease with
which information spreads on these platforms has led to the proliferation of gossip and false
narratives, often resulting in unjust blame and reputational damage to innocent individuals.
This issue is particularly pronounced in contexts like Malaysia, where rumors and gossip
quickly gain traction, impacting not only the entertainment industry but also the political
sphere.

The effects of false information extend beyond gossip, having serious repercussions on
societal trust and confidence in leadership. In Malaysia, for instance, the spread of unverified
information on social media has contributed to a growing crisis of confidence in leadership,
especially among the younger generation, who are more susceptible to believing and acting
upon such information without proper verification.

Given the influence and reach of platforms like Facebook, it is crucial for administrators
to implement measures to curb the spread of harmful gossip and misinformation. Addressing
this issue will help mitigate its negative effects and promote a more informed and responsible
online community.

PROBLEM STATEMENT

Information that goes viral on Facebook often becomes a topic of intense discussion, yet much
of it lacks validity, leading to the spread of gossip and unjust blame on innocent individuals.
This issue is particularly evident in Malaysia, where artists frequently become targets of rumors
that rapidly gain traction on the platform. Although these rumors are often minor, they can
escalate disproportionately.

The younger generation is especially vulnerable to this influence, emulating the
behavior of admired artists regardless of its nature. Fans and teenagers, in their defense of idols,
sometimes engage in confrontations on Facebook to protect them.

This trend extends beyond the entertainment industry into the political sphere, where
unverified rumors spread on Facebook can have severe consequences, undermining societal
trust in leaders. Malaysian society, for instance, is currently experiencing a crisis of confidence
in leadership due to the circulation of misinformation on social media. Younger people are
particularly prone to believing and acting upon such information without verification. It is
imperative for Facebook and its administrators to take appropriate measures to prevent the
spread of harmful gossip and misinformation

RESEARCH QUESTIONS

1. What factors contribute to the spread of false information on Facebook?

2. How does the dissemination of false information on Facebook affect society?

3. How can false information be classified, and what impact does it have on the younger
generation?



eJOMS - Journal of Media and Society
Volume 7 No. 4 | Year:2024 | ISSN: 2682-9193

RESEARCH OBJECTIVES

1. To investigate the factors contributing to the spread of false information on Facebook.

2. To assess the impact of false information disseminated on Facebook on society.

3. To categorize types of false information and evaluate their effects on society, particularly
the younger generation.

LITERATURE REVIEW

Effects of Social Media on Youth

Social media has a profound influence on the behavior and attitudes of adolescents, often
exacerbating issues related to self-regulation and judgment. Cookingham and Ryan (2015)
suggest that adolescents' limited self-regulation skills make them particularly vulnerable to
risky behaviors, especially on social networking sites. The "online disinhibition effect"”
encourages individuals to share personal information more freely, which increases their
susceptibility to these risks.

Understanding Virality

The term "viral" refers to the rapid and widespread sharing of videos, images, or information
across the internet, often facilitated by social media platforms like Facebook and Twitter.
However, the viral spread of gossip and false information on Facebook can have detrimental
effects, particularly on the younger generation. Studies by Begin et al. (2011) and Wert &
Salovey (2004) highlight the connection between narcissism, gossip, and social media use,
emphasizing the tendency of individuals to share personal details and rumors online.

Implications of Gossip

Gossip, fueled by misinformation, can intrude into individuals' personal lives without consent,
causing significant harm. Michelson and Mouly (2004) emphasize the detrimental effects of
gossip on personal reputations and societal trust, noting its potential to perpetuate false
narratives and damage relationships.

Society's Fascination with Gossip

Society's interest in gossip, particularly regarding high-status individuals, arises from a desire
to emulate their behavior and achieve similar status (De Backer et al.). Gossip serves as a tool
for social comparison, potentially elevating the status of those who engage in it.

Gender Dynamics in Gossip

The association between gossip and gender is complex, with women often perceived as primary
participants in its dissemination, both online and offline (Haugen & Villa, 2006). However,
men may also engage in gossip within close relationships, using it to strengthen social bonds
(Watson, 2012).
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Causes of Misinformation Spread

The prevalence of misinformation online can be attributed to several factors, including a lack
of central authority and the malleability of data (Fitzgerald, 2007). In the absence of editorial
oversight, flawed information can circulate unchecked, leading to the widespread
dissemination of false narratives.

Limiting Misinformation Spread

To combat the spread of false information, governments must enact stringent laws and
regulations governing online content (Jiang & Yang, 2015). Implementing measures such as
real-name registration systems can enhance accountability and deter individuals from
spreading rumours or misinformation.

METHODOLOGY

This study employs qualitative research methods to gain comprehensive insights into the
phenomenon of viral gossip on Facebook. Through in-depth interviews, the researchers aim to
explore the reasons behind the spread of gossip, its effects, and its classification.

The unit of analysis consists of two primary groups: teenagers aged 18-25 who are
active users of Facebook and experts familiar with the platform and its user dynamics.
Participants are selected through purposive sampling, allowing the researchers to choose
individuals based on their expertise or experience with Facebook usage. Including both
teenagers and experts ensures diverse perspectives.

In-depth interviews facilitate confidential conversations, guided by a comprehensive
interview guide. This approach promotes focused discussions on the topic of viral gossip on
Facebook, enabling a thorough exploration of the research questions.

Thematic analysis is employed to identify, analyze, and report patterns or themes within
the collected data. By systematically examining interview transcripts, the researchers uncover
prevalent themes related to false information and its spread on Facebook, providing valuable
insights into its impact on online communities and societal attitudes.

FINDINGS AND DISCUSSION

Facebook's Importance to Users

Respondents highlighted Facebook's significance in their daily lives, citing its use for work,
social connections, and access to news and information. They emphasized its convenience and
accessibility in staying connected with friends, sharing personal moments, and obtaining
updates on various topics.

Motivations for Information Spread

The desire for popularity emerged as a motivating factor for some individuals to spread false
information on Facebook. Respondents noted that while popularity on social media can
enhance visibility—particularly for businesses—there was caution against assuming that all
users seek popularity through the dissemination of information.
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Impact of False Information on Society

Participants acknowledged various impacts of false information, including emotional distress,
confusion, and negative perceptions. False information was viewed as potentially harmful,
leading individuals to make decisions based on inaccurate or exaggerated content.

Key Players in Controlling Information Spread

Respondents identified users, gatekeepers (influential individuals), and governments as crucial
players in controlling the spread of false information. They emphasized the responsibility of
individuals to verify and share accurate information, while also highlighting the role of
governments in enforcing regulations and monitoring social media platforms.

Government's Role

The government was perceived as having a pivotal role in regulating social media content,
enforcing laws, and promoting awareness about the consequences of false information.
Respondents stressed the need for stricter measures and collaboration between governments
and social media platforms to effectively combat misinformation.

Impact on National Development

False information on Facebook was seen as potentially detrimental to national development,
affecting public perceptions, business productivity, and international relations. Respondents
underscored the importance of addressing false information to prevent adverse effects on the
country's reputation and progress.

Differentiation of False Information, Gossip, and Rumours

Participants differentiated between false information, gossip, and rumors based on authenticity,
intention, and content. While false information pertains to inaccuracies, gossip involves the
spread of intriguing or personal news, and rumors refer to unverified information with uncertain
validity.

Verification of Information
Respondents shared their methods for verifying information obtained from Facebook,
including cross-referencing with trusted sources, seeking opinions from peers, and examining
the credibility of the source. They emphasized the importance of critically evaluating
information before accepting it as true.

Overall, the findings underscore the complex dynamics of false information on
Facebook, its impacts on society, and the necessity for collaborative efforts to mitigate its
spread and effects.
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CONCLUSION AND RECOMMENDATION

Facebook's Importance to Users

The research highlights Facebook's significant role in users' daily lives, providing convenience
in sharing updates and accessing news. Its widespread use is attributed to its accessibility and
ability to alleviate boredom.

Popularity as a Motive

Popularity emerges as a driving force behind the spread of false information, with individuals
seeking recognition and validation through sensationalized content. Loneliness and
dissatisfaction are identified as underlying factors contributing to this behavior.

Impact of Gossip on the Young Generation
The dissemination of false information leads to emotional turmoil, including anxiety and
confusion among users, jeopardizing their emotional and social well-being.

User Responsibility
Users are urged to take responsibility for verifying and scrutinizing information shared on
Facebook, emphasizing the importance of critical thinking and discernment.

Government Intervention

Government agencies, such as the Malaysian Communications and Multimedia Commission
(SKMM), are encouraged to play a proactive role in monitoring and regulating social media
content to curb the spread of false information.

Verification Process
Verifying information before believing and sharing it is essential. Users must authenticate
sources to ensure reliability

National Development Implications

False information poses risks to national development by distracting workers, manipulating
information, and impacting various societal aspects, including criminal, political, religious, and
economic domains.

Classification of Gossip Among the Young Generation
Distinguishing between misinformation, gossip, and rumors underscores the importance of
verifying information and discerning its authenticity.

Societal Implications

This research serves as a valuable reference for understanding the dynamics of misinformation
on Facebook and its societal implications, particularly for those seeking to improve information
dissemination practices.
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Academic Implications
Academics can utilize this research to delve deeper into the effects of misinformation on
society, exploring its impact from various perspectives, including economics and politics.

Future Recommendations

Future studies should consider expanding the scope and sample size to enhance understanding
of the spread of misinformation on Facebook, providing insights for effectively addressing this
pervasive issue.
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