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1.1 Executive Summary 

The name of our company is Lada Bengala Enterprice. Capsicum is one term of 

vegetables that have a high demand recently. Capsicum is also known as bell pepper or 

"Sabahan" people called it as "chili Benggala". As we know that chili is one of the 

favorite vegetables of Sabah people. Nowadays, these kinds of vegetables which are 

Capsicum have a high demand from days to days until there is not enough supply to 

support the orders. When these matters occurs our company Lada Benggala Enterprice 

would fulfill everyone needs and the market demands that is being increasing. 

Our target customers are people around Sabah especially at Kundasang, Ranau and kota 

kinabalu. This is because this place has a high number of demands of these kinds' 

vegetables. 

Our business operating at Kg. Naradau where the place between kundasang and ranau. . 

We choose these places as our location because it was good in every aspect. 

These businesses have a potential to being expanded. The future prospect of our business 

is to increase second year sales by 5% and third year sales 8%. In viewing our business 

potential, we believe that Capsicum productions have a high potential in business since 

the government want to encourage business in agriculture sector. 
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