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The Flower's Bridal House

1L.LILABSTRACT

As marriage are very important event in a couple’s life. Everyone is having their own dream of a
wonderful and amazing marriage ceremony for once in a life time. Therefore, we hope to fulfill the
couple’s dream come true. We were providing packages wedding plan services to the couple that will
marry. The packages that we offer are affordable and fabulous to our beloved customer. The uniqueness
of our services is, we provide luxurious car for the bride and groom who does not have one to make the

event more wonderful.

1.2.VISION

Our vision is to make the married couple to- be dream came true. We also want to make wedding event
as unforgettable memories for the couple. Furthermore, we want to attract more customers to use our
services. In addition, we want to create something new, different, unique and also creative for wedding

event decoration with affordable prices to the customers.

1.3 MISSION

Our mission is to achieve first class in wedding planner in the world and become organizations that have
efficiency and affective services. Besides that, we can gain more profits. We also want to expand our
company and to listen to our customer needs and help them to create the event that their want and

dreamt. We also want to satisfy our customer needs by giving them our best services.
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