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1.1 INTRODUCTION 

Indoor Planting Sdn. Bhd. is a company that focused on cultivation of agriculture 

inside the house. In cultivating an agricultural product such as vegetable and herbs 

need a suitable technique and technology. To achieve this desirable outcome, Indoor 

Planting Sdn. Bhd. will give support in term of advice, technology and agricultural 

practices. Indoor Planting Sdn. Bhd. focus on a customer who are working individual 

that live in urban area that have less time for shopping their food and do not own any 

land for agriculture practices. The mission and vision for Indoor Planting Sdn Bhd is 

to introduce new agriculture practices and to improve the life style of urban society. 
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