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Executive Summary

The name of our business is Ethnic Delicacy. It is a business that sells traditional foods
around Kota Kinabalu and nearest to the capital. We see this as an opportunity to promote
and educate the people about the traditional foods of Malaysia since that most of the people
are not really exposed to the foods that we have in this nation.

Our company would be offering a variety of traditional foods starting with selling one
of Sabah’s favorite local food, the ‘Hinava' from the ethnic of Kadazandusun. Using the
freshest ingredients, we can find, we are also aiming to promote healthy eating since our
product contains no harmful chemicals.

The nature of our business is partnership. We do our business at home located in
Kampung Pasir Putih, Putatan. The date expected to start up our business is on September
2017. We are starting small by selling this product to students and lecturers around the UiTM
Kota Kinabalu campus as well as from the public around Kota Kinabalu, Penampang and
Putatan areas. .

Since our target market consists of students and publics, the business has a high
potential to expand from now on. From this, the prospect of our business in the future is to
have increased 5% and 10% of our business sales on the second and third year respectively.
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2.0 Company Profile

The name of our company is ‘Ethnic Delicacy’ which is a partnership business with a
collaboration of three members. The members consists of Anastasia Diasip (2016577521),
Nur Azureen binti Inchiem (2016315039), and Natasya Agilah binti Mat Azim (2016351913).
We have agreed to open up a business that sells traditional foods of Malaysia starting with the
local food in Sabah which is the ‘hinava’. We created this business on the 10" of October 2017
and immediately created a Facebook page along with an Instagram account as we aim to
become an online business therefore creating a platform in the social media for us to gain an

audience and connect with the customers through the social media account.

We strongly believe that this business of selling traditional ethnic food is a good idea
as we see that there is not a lot of people selling these type of food and we also noticed that
not a lot of people are aware of the traditional foods and the tradition is dying out since there
is a huge amount of hipster-inspired foods skyrocketing the food market in Malaysia and all
around the world.

By that, we wish to educate and promote more about the traditional foods to the people
one product at a time. We are hoping that everyone will try to taste the wonderful traditional
foods that the nation has to offer.



