
ASSESSMENT ON PROMOTIONAL STRATEGIES OF 

SERVICES RENDERED AT TABUNG HAJI: - 
A STUDY AT PONTIAN BRANCH

RAFIDAH BT TOHAK 

2000352340

BACHELOR OF BUSINESS ADMINISTRATION (HONS)
MARKETING

FACULTY OF BUSINESS AND MANAGEMENT 

MARA UNIVERSITY OF TECHNOLOGY 

MALACCA

MAY 2003



ACKNOWLEDGEMENT

i i i

ijtt the name of ALLAH. Zke Wlost £  ratio us, Zke Wlost 
Compussionute and Zhe Wlost '/MercifuL

^UkamduliUah, a grateful thanks to ALLAH S.W.T, who gives courage and

strength for me to complete this study. At last I managed to complete this project 

paper accordingly.

Many individuals have contributed their time, energy and expertise of this project 

paper. First and foremost, my deepest appreciation goes to my project advisor, Tuan 

Hj Jamaluddin bin Bujang, who was continuously and patiently provide me with 

assistance support, guidance and encouragement throughout the preparation of this 

project paper, and second, to my second examiner, Miss Hazami bt Mohd 

Kamaruddin for giving me support and precious advices.

My sincere thanks also dedicated to my Supervisor, Tuan Haji Md Dalib bin Abd 

Rahim and all staffs at TH Pontian, Johore; for the co-operation, supports, comments 

and invaluable advises during the practical months and also helping in doing this 

project paper.

My wannest gratitude also goes to my beloved friends for sharing the ideas and 

giving me a helping hand in finishing this project paper.

Special and heartfelt thanks to my loving parents, bin and Hajjah

bt and also to all my loving siblings for the support and

courage given to me during the crucial time.

May Allah bless all of you, Insya Allah.



vin

ABSTRACT

Vromotion is very important to many organizations. A good promotion may promise

a good feedback from the customers towards the product and services offered. This 

project paper is to assess promotion strategies done by Tabung Haji Pontian, in 

Johor.

The objective of this research is to identify what are the current promotion used by 

TH in promoting their product and services and to find out customer’s perception 

towards T H ’s representative performance. Thus recommendation are included in this 

project paper in order to help TH to increase the effectiveness of the promotions 

activities and good performance of the salesperson in promoting the product and 

services.

In getting a relevant data, 35 questionnaires have been distributed to the selected 

respondents. The respondents are customer and non-customer of TH from Pontian 

district. Data collected were analyzed by using the Statistical Package for Social 

Science (SPSS) program. The analysis includes the frequency, mean, and cross 

tabulation.

Several limitations were faced in completing this study. The sampling size is small 

compared to the actual populations of TH depositors for Pontian District. Therefore, 

to obtain the correct sample size may required more times and effort which is beyond 

researcher capabilities and time frame given.
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