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ABSTRACT

Malaysia has transformed from a commodity-based producing nation to being a
manufacturer of industrial products, geared towards exports. With a good track record of
economic growth exceeding 8% per annum, the country is well poised to fulfill its vision
of becoming fully industrialized nation by the year 2020. Focusing on the small and
medium industries (SMIs) in Malaysia, they had their own roles, which critical in the
country’s industrialization programme through the strengthening of both forward and
backward industrial linkages. In order to achieve tﬁeir roles, those firm who involve in the

SMis need to make use many strategies to market their product.

Therefore, the aim of this study is to measure the types of marketing strategy
used by the firms in order to market their product. Besides that, this study also want to
evaluate how effective the strategy used thus, can help the firm in selling their product in
their target place or market. The study focuses only to the SMis firm in the area of
Melaka using the descriptive research. The collection of the primary data is sourced from

questionnaires taken from simple random sampling.
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