INTENTION TO VISIT RAINFOREST DISCOVERY CENTRE (RDC)

AMONG STUDENT

ROSSHERA BINTI ROSLAN

2017609966

BACHELOR OF BUSINESS ADMINISTRATION WITH HONOURS
(MARKETING)

FACULTY OF BUSINESS AND MANAGEMENT

UNIVERSITI TEKNOLOGI MARA CAWANGAN SABAH

DECEMBER 2019



ACKNOWLEDGEMENT

In the name of Allah, the Most Gracious and the Most Merciful Alhamdullilah, all
praises for Allah for the strengths and blessing in completing my thesis. 1 am very
grateful and want to express my sincere gratitude to my advisor Mr Franklin Hazley
Lai for his guidance, advises and support in completing my research. | appreciate his
guidance about this research, from the initial until the final level of this research, without
his guidance | will not completing my research. In completing this research, he developed
my knowledge and assist me in understanding towards this research. | am very thankful
towards his time to complete my research. 1 also like to thank to my second checker
for this project paper Mr Cyril Supain for in evaluating this research. Not forget also
| would say sincerely thank for my lecturer of Universiti Teknologi Mara Kota Kinabalu
Sabah, especially for Marketing Lecturers for the guidance and advises during education
journey. Last but not least, | would say a lot of thank to my family to always give me
support in completing this research, without supporting from them, maybe | would not
completing this research, and not forget also to my friends, who always give me
guidance and give me understanding more about this research. A part from that, | really
appreciated and thank to those who help me indirectly and directly during completing

this research journey.



TABLE OF CONTENTS

PAGE

TITLE PAGE i
DECLARATION OF ORIGINAL WORK i
LETTER OF SUBMISSION iii
ACKNOWLEDGEMENT \Y
TABLE OF CONTENTS V-Vi
LIST OF TABLES vii
LIST OF FIGURES viii
ABSTRACT iX

CHAPTER 1
INTRODUCTION

11 Background of Study
1.2 Statement of Problems
13 Research Question

14 Research Objective
15 Scope of Study

1.6 Significant of Study 10

© 0 o U1 =

CHAPTER 2

LITERATURE REVIEW

2.1 Intention to Visit 11
2.2 Destination Image 13
2.3 Electronic word of mouth 16
2.4 Perceived service quality 19
25 Proposed Research Framework 21

2.6 Proposed Research Hypotheses 21



CHAPTER 3

METHODOLOGY

3.1  Sources of data

3.2  Research Design
3.3 Research Instrument
3.4 Sampling

3.5  Sampling Technique
3.6 Data Collection

3.7  Data Analysis
CHAPTER 4

DATA ANALYSIS AND FINDINGS

4.1  Frequency distribution: Respondent Profile
4.2  Scale Measurement

4.3  Result of Multiple Regression Analysis
4.4  Discussion

CHAPTER 5

CONCLUSION AND RECOMMENDATION

51  Conclusion

5.2  Discussion

53  Recommendation

5.4  Managerial Implication
5.5  Future study
REFERENCES

APPENDIX

vi

22
22
23
28
30
31
32

33
39
41
42

45
47
50
53
55

56
63



ABSTRACT

Nature tourism is important in development of country, due to the nature tourism can
help the economic growth in the country and can attract more visitor to visit this
country due to the Malaysia country has rich more interesting destination in nature
tourism, this because Malaysia is the country of the area fully of forest due to the most
of the area in Malaysia has the large hectar area of rainforest especially in Sabah still
protected the area of virgin jungle class one. Meanwhile, Malaysia also has rich in flora
and fauna this is the main attraction for tourist around the world to have the intention
to visit in Malaysia especially in Sabah, has more beautiful nature and rainforest for
them to explore. Nowadays nature tourism sector is becoming predomient important.
Malaysia tourist arrival has large number of visitor from around the world to visit and
explore our nature. The purpose of conducting this study is to identify the relationship
of destination image, electronic word of mouth and perceived service quality can influence
the intention to visit Rainforest Discovery Centre among student. In this research, the
respondent were 175 questionnaire collected. Besides that, the data result based on the
multiple regression analysis, shows destination image and perceived service quality is
significant to influence the intention to visit Rainforest Discovery Centre among student.
Based on the analysis, marketers need to improve and focusing about destination image
due to the destination image and perceived service quality is more significant, that can
influence the intention to visit of Rainforest Discovery Centre among student and other
destination. Other than that, government should increase policies due to the visitor will
have the intention to visit, when the place is safe and high security and improve
infrastructure in nature tourism destination because most of the visitor will have the

intention to visit the destination, when the destination have good infrastructure.



