
 
 

 

                                                                 

EFFECT OF FREE GIFT WITH PURCHASE ON ONLINE 

PURCHASE SATISFACTION 

 

 

 

NOORDILAH FITRI BINTI PAIMIN 

2017267034 

 

 

 

 

BACHELOR OF BUSINESS ADMINISTRATION 

WITH HONOURS (MARKETING) 

FACULTY OF BUSINESS MANAGEMENT 

                                  UNIVERSITI TEKNOLOGI MARA 

      KOTA KINABALU SABAH 

 

 

 

 

DECEMBER 2019 



 
 

ACKNOWLEDGEMENTS 

 

With much appreciation I would like to thank all those who supported me 

during my journey work on this research paper. 

 

First of all, thank to ALLAH S.W.T for giving me the opportunity and ability 

to complete this research paper. 

 

Next, I would like to express my gratitude to my advisor DR. Jacqueline Koh 

Siew Len Stephen and my second advisor madam Khairiah Mazdiah Kalimin, 

for your guidance, supported and patience in guiding me to complete my 

research paper. 

 

Beside that big thanks to all my friend and classmate for their time, to help and 

guidance throughout the research process. 

 

My special thanks to my family who give me full support, unconditional love 

and understanding to complete this research paper. 

 

 

 

 

 

 

 

 



 
 

TABLE OF CONTENT  

                                                                                                                page 

TITLE PAGE                          I                                                                                                      

DECLARATION OF ORIGINAL WORK                      II 

LETTER OF SUBMISSION            III  

ACKNOWLEDGEMENT            IV  

TABLE OF CONTENT        V-VII  

LIST OF FIGURES            VIII  

LIST OF TABLES             IX  

ABSTRACT              X 

        

 

CHAPTER 1   INTRODUCTION        1  

   1.1 Background of Study              1-2 

   1.2 Problem Statement                   3  

   1.3 Research Questions                   4  

   1.4 Research Objective                   4  

   1.5 Scope of Study                         5  

   1.6 Significant of Study                                6 

         

CHAPTER 2   LITERATURE REVIEW                                 7  

2.1 Purchase satisfaction                                     7-8                                            

                                    2.2 Perceived usefulness                   9-10                     

   2.3 Perceived quality                    11-12 

             2.4 Perceived ingenuity                                        13    

2.5 Perceived cost                    14-15

                   

 

 



 
 

              2.6 Happiness                                                          16                                                            

                                    2.7 Research Framework                                   17 

2.8 Research Hypothesis                                  18

     

 

CHAPTER 3   METHODOLOGY                                   19 

3.1 Source of Data                                   19 

3.2 Research Design                                   20 

3.3 Research Instrument                                  21 

3.4 Sampling                                    22-23 

3.5 Sampling Techniques                                  24-25 

 

CHAPTER 4   FINDINGS AND ANALYSIS                            26 

4.1 Frequency Distribution: Respondent‟s Profile 26 

4.1.1 Gender         26 

4.1.2 Age        27          

4.1.3 Employment     28 

4.1.4 Income level        29         

4.1.5 Frequently purchase online                               30                  

 4.1.6 Type of good purchased                                 31-34                                      

 4.2 Cross Tabulation     35

  4.2.1 Gender * age                           35            

4.2.2 Gender * employment                            36                                     

4.2.3 Income level * Gender                            37                  

4.2.4 Cross Tabulation Gender * How            38                 

         frequently customers purchase online 

 4.3 Scale Measurement 39 

                              



 
 

ABSTRACT 

This research is determining effect of free gift with purchase on online 

purchase satisfaction. The aim of this research is to examine relationship 

between perceived usefulness, perceived quality, perceived ingenuity, and 

perceived cost on purchase satisfaction. Also to examine the relationship 

happiness as mediator. Research framework adapted from Zhu et al (2015). 

This research had been survey carried out from online questionnaire through 

Google Form and involved 151 respondents. Therefore, IBM SPSS Statistic 

Version 25 will be used to analyze the data. By using the Multiple Regression 

Analysis the only one independent variable which perceived cost is significant 

relationship with purchase satisfaction. For the mediation results revealed that 

happiness mediates the relationship between all independent variables which 

is perceived usefulness, perceived quality, perceived cost and perceived 

ingenuity. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


