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ABSTRACT

This is a study on the promotional aspect of Sarawak Cultural Village (SCV) in promoting 

Sarawak Cultural Village locally and abroad. It is carried out to fulfill the requirements of 

BACHELOR IN BUSINESS ADMINISTRATION (HONS) {MARKETING}. The 

paper tries to provide an indepth analysis on the effectiveness of promotion carried out all 

this while based on feedback given by the visitors of Sarawak Cultural Village. This 

could be as the guide lines for Sarawak Cultural Village to reexamine and improve its 

promotional strategy. Visitors in this context refers to the local people known as 

Sarawakian, West Malaysian and Sabah as Non Sarawakian and tourists known as 

overseas guest who visited and intended to visit SCV.

Prior to writing this paper, a survey was conducted in March 1999 where personal 

interviews with the ministry, agencies and individual concerned were carried out and 

questionnaires were distributed the the local people and tourists. Desk research were also 

carried out through SCV reports, magazines, journals, newspaper cuttings and selected 

text books. The findings of the survey clearly shows that the visitors especially the tourist 

knew cultural village through guide books. Also the study revealed that promotion is very 

important for Sarawak Cultural Village.

However, the general comment is that not only the SCV should be promoted aggressively, 

but also the destination itself, particularly Sarawak and Malaysia as a whole. Generally, 

the tourist only knew Malaysia is somewhere in Asia. This will discourage them from 

making the decision to visit Sarawak and to SCV. As such, aggressive promotion must be 

done not only by SCV but also by the Ministry of Tourism Malaysia and the Information 

Center for Malaysia throughout the world.



A Study on Promotional Mix of Sarawak Cultural Village

1 INTRODUCTION:

Tourism has been recognized as the world's largest industry, contributing 

approximately 10.9 percent of the World Gross Domestic Product (GDP) 

generating about US3.40 trillion) and employing 10. 7 percent of the world's work 

force (204 millions) as shown in Table and Figure 1.1 below.

TABLE 1.1

INTERNATIONAL TOURIST ARRIVALS AND RECEIPTS 
IN MALAYSIA

Year Arrival 
(Millions)

Receipts 
(Billions US)

1970 166 17

1975 222 40

1980 288 103

1985 330 118

1990 457 257

1991 456 260

1992 481 296

1993 500 324

Source : Sabri, 1996: 2, Table 1


